D0C0HEV7 SBSHas 



BD 121 657 

ADTHOE 



POB DATE 
HOTE 

EDES PBICB 
DESCRtPTOES 



SO 009 023 

Salstad, villiaB B, # Ed, 

Annotated Bibliography of nicroeconoiic Analysis for 
Consuier Economics Workshop, June l&^June 27, 
1975, 

92p, 

HP-$0,83 HC-$tt»67 Plae Postage 
^Annotated Bibliographies; ^Consumer Economics; 
*ConsuBier Edacation; Credit (Finance) ; ^Economic 
Education; Economics; Purchasing; Eesoarce Raterials; 
Secondary Edacation 



ABSTEACT 

Tvo hundred and fifty-eight books, pamphlets, 
periodicals, games and simulations, films, filmstrips* multimedia 
packages, tours, and speakers on microeconomic analysis for consumer 
economics are listed in this annotated bibliography* Designed for 
secondary* level students* the materials vere published betveen 1960 
and 197Q by both major publishers and corporate businesses* Each 
annotation describes the grade level, specific contents, educational 
objectives, and economic concepts. The major portion of the 
bibliography is devoted to books, paaphlets, and filmstrips. The 
suggestions for speakers and tours are mainly limited to the 
Minneapolis and st, Paul, Hinnesota area, (DE) 
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2. 

Section 1; Books 

Tha Amarlcan Conmner: Isiufti and iteclalQM> Herbert K, Jelley and Robert 0, 
HemttDn^ Kew York: ^icGrav*^lll Co«« 1973« $17,00, 

Senior High School 

SPSCIFIO COtniSinS * it hai chapter* cavering the following: Coneuner PUnnltig 
and Declilon »iakli^; The Coneuner In the ^rket Place; Buying Shelter^ Puml* 
ture And Appllancee; Financial Security; Oooeuner Credit^ Xme and Servlcea; 
and Conetmr Aaaletance and Protection* 

EiniaVTIDM\L OBJECTIVES * To help atudeoti becone better conewera. To help 
studenta build e podtlve and eonatnictlve attitude* Id help a atudant form 
peraonal and aoclal goala based on a set of valuea, 

SOO^nrilC (XXfCSPTS - Money mnageaent: nenagenent of peraonal reaourcea through 
the uae of budgeta and the Inclualoo of credit, 

Buymnahlp: prlnclplea and guldea for tecognldng product quality and relating 
It to one's needs and resources, 

ConsuMr Issues: wjor problems confronting consunere end the steps that tave 
been taken or proposed to correct the problems. 

Annotated by Sharon Vreeoen^ 454*8483, 



cm^m. r^l^^^ |fw^ n^^^j^^M^ Tht Ikilverslty of the Stats of He«r 7ork/The State 
Education DepartsQeat^ Albei](f^ Ht, 1974« 

Ninth Grade to Senior High School 

SapSCIFIC OQNTBKTS - The first section '^3ars snd the Oonsuner" focuses on the 
pros snd cons of ownjtng a car and in buying one. 

The aecond discusses Renting end Leasing Ctrs« the third section discusses Cars 
and the Bnergy Crisis^ the fourth eection talks about Cars snd Oonsuner Ssifety, 
The fifth section deals with 'C|ycles and the Ctonsuner, 

Bsch of the topics is eaq>anded on one 8^ x 11 pa^ and la devoted to laying out 
the understandings* suggested pupil and teacher activities snd the source of 
thsflk, 

BWa^TIOtlAL OBJBCnVBS - To help each coneuner be as careful and thoughtful 
about his or her sutovoblle purchase as possible* to be sttentlve to the true 
need for s car and place Ita purchase in relation to all his other needs« 

BOGNOKIC OOt^OSPTS - It will help the consmr dnonstrete wise practice in the 
purchase* operation snd neli^nance of his car, Htlp hi& to establish prioritiaa 
ao that the cost is not out of line with his need end his sblllty to pay. 

To aducate hln to the eoclal problems caused by the oar* and is it s "right" of 
everyone to have one? 



Anmtated by Baulim Koenlg* 739*7797 



3. 

Caaebook on Harrlag€ and tha Bamllv. S. iUchard and Linda R. Churchill^ Portland^ 
ME: J, T/eaton 'telch» 1975. 

Settlor High School 

SFECIFXC COtnSNTS - The book contains caae atudles dealing with varioua aapacta 
of family llvins* Part III '^robleas of the Harried" would be the area of 
Intereat for conauner econoslca. 

BDUC.\TIOR\L OBJECTIVES - Caae 16 would be the ona of «oat Interest. The educa- 
tlooal objective would be for students to aee the atrmln f Inancea can put on 
the relationship between two people* 

SCOHGKIC OraiCBFTS * The only economic concepts this case study deals with la 
concerning financial manageoent faced by fandllea^ budgeting^ credit^ etc* 

Annotated by Dsbra Bauer, 474*5891 



Case StudleS^J^n Retailloa^ Louis (lason^ Portland^ MB: J» ffeston t«lch» 
$3*25. 

Junior and Senior High School 

SFECIFIG OQNTEMTS - 1, Opportunltlea In Retailing (11 Gaaea)» 2, Salesmanship 
(18 caaes)» 3» Interpersonal ilelatlonshipa (23 casea}» 4» Credit (4 caaea}» 
5. Buying^ Printing and Controlllne Kdrchandlse (7 casds}» 6, Proootlon and 
Advertising (13 cases}» 7. Retail Maoegemnt (8 caada}» 8. The ^tall Batebllah- 
nent (4 cases)^ and S» Assorted (19 cases)* 

EDUOATIOHAL OBJECTIVBS - 'fo provide the students with s deeper Insight Into the 
responsibilities end opportunities for tba prospective retail worker* 

BCONOHIC OQHCSFTS - Thla activity puta the claaa In actual real-life altuatlona. 
The rain function is to stimulate discussion sod to scquelnt the students with 
what kinds of Issues they will encounter in retailing. 

Annotated by Terry Kardell 
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4, 

Ctties And City Life. H» G» HughttS^ Editor^ liocklalgb^ Nj: ^illyn and Bacon« 
1974, $2 •95* 

Senior High School 

SPBGIFIG COtT£BBTS - Sections on housing and aluma could be used In Con«mer 
Education* 

EDlXIATKmL OBJECTIVES - To help Individuals understand their own housing prob- 
lems and how to choose housing effectively with one^s life style* 

ECOtlQHIC CaiCEFTS * Long range economic effects on Individuals personal eco- 
nosoic situation* 

annotated by jfUiss Chriatenaen, 925*4300 



Cosa uner Decisioa Making - tildes to Better Living, T«imk«« tQrllle^ Sallera^ 
Cincinnati^ OH: South^lfeatem fubliahing CoD^>any, 1972« 
Junior and Senior High School 

SPECIFIC CONTENTS - The economic rolea of worker^ conauottr^ and cltlaen are 
streaaed in this text* The conaister role la especially eophaaized with regard ^ 
to apendlngf borrowing! saving and inveatiog. 

EDUCATIONAL OBJECTIVES * Tb help studenci 1» uoderatand bla role as coneumr^ 
2» understand money cianageaent« 3» understand conauner guldea for buyii^» 

ECONOHIC CONCEPTS - 1* Consucar^ 2. Harketlng, 3« Honey and banklns^ 4. 
Gonsuoar guldea for buying* 

Annotated by Suth Olexton^ 429-4510 



Conauper JScon caa ^ j;^, Taibelna« Helmerl^ Jelley: McGrft«->Hlll> Inc»« 1966« 3rd Bd» 
Junior and Senior High School 

SPBCinC CONTENTS The book contains 10 unite with the following beadlnga: 1» 
The Conawer In the ^unertcan Bconooy^ 2» hanaging Ijcicaee^ 3» Credit^ 4» Prin* 
ciploa of Good Buying^ 5» Plancdlng an Inauvance Frogtam^ 6» Boualcg^ 7» law 
and the Conaiaoer^ 8» Govemaant and the Conausner^ 9» Ttxation^ 10» The Conauner 
Looks Ahead* 

EDUCATIONAL OBJECTIVES * To teach the principles of econoeklca« To help under- 
stand problema ic^ortant to the <u>naiiaer« 

ECONOHIC COMCEFTS * Enphaaixe the princlplea of econcnlca* Also emphaaizea the 
problegta that are of noit inportance to the conawar. 

Annotated by C • Hunter^ 224-8037 
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5, 

CoMUBer Education BlbllagrApfaT, President* Coonlttee on Coneuner Iatenst«> 
Ua«hlnston> DC; Superintended oC DocuMnti^ Govermnt Printing Office* 
1969 « free. 

Junior end Senior Hlsh School 

SPBCIFIG GONTBiiTS - Good ftource for background Infomatlon. Host materials 
have a publication date of the 50's and Does have sddress of sources of 

iDaterlals* 

Annotated by Linda Farmer^ 644*C^04 



Consuner Housing^ Pauline G. Garrett^ Peoria* IL: Chas A* Bennett Co.* 1972. 
Junior and Senior Hlsh School 

SFSCIFIG GOVTEtlTS - The chapters In the book Include: Planning for i&nrltDiMnUl 
S^ace* Choosing Enviromental S|pace* To R«nt or Buyi financing Your Hotts and UoiDe 
Xdoprovments, The Hone laprovment Project* tecoratlng Declslonsi fUn with Fur^ 
nlshlngs* Cues for Clean and Safe Hooas* Ualnteoence* Planning for the Outside. 

£SDCATIOK\L 0BJ3Cnv&S - ConsucaNir Housing provides Infocnatlon* along with sug- 
gested experiencesi to enable the conauner to understand coneepta and apply 
prlndplea aasoclated with planning and choosing housing accordli^ to needa and 
coats. 

EOONOHIC ODtlCBPTS - Sconottlc coneepta covered Include I judging and selecting 
houalng consistent with hla purchaalng power and reaourcea* financing alternatives 
available to a conauKr. 

Annotated by Debra Bauer* 474-^5891 



The Consttter In ^^aerlcan Society. 'Arch W« Ttoolstrup^ ^IcGrav-Hlll Ecofc CoaqAny* 
4th Ed., 1970* 
%nlor Illgh School 

SFSCIFIC (XmBms - chapters In this book Include: The (kmsuver In Our Society* 
OonsuMr Decision Making, Honey and IteriUl Happlneaa, Honey and Oenocracy in 
Hone Managraent* Money UinageMnt* Gonsmer Credit and Borrowing Honey« Food 
Shopping Begins at Bom* Food Shopping In the Market, Kimlly Clothing Hanageratnt* 
A Hon for Your Family, Faally TcanaporUtlon* Buying Good Health Care and Ser* 
vices* Buying Protection* Stvlnga and Itaveatment* Goverment Servlcea* Conaunftr 
Protection. 

BTUCATIOHAL OBJECTIVES Uhders tending conBumer probloDS and personal £ii»nce. 

BOOHQMIC OOHCEPTS ^ jSconooilc coneepta included in this naterlal arei The Modem 
Marfaat SconooQr, Credit* Money >&nagenent* Insurance* Social Security* Saving* 
Investttent* Taxes* Consuaer Protection««#Private Aide* The Federal Govemaent* 
State end Local levels 



Aimotated by Debra Bauer, 474^5891 



6, 

ConsuMr ProbXttM and Pftraoiml Finance. Arch W. TtDelttcup^ HcGraw-HlU Book Co.« 
1965, 4th 3d.« $9.50. 

Senior High School 

SPECIFIC COKIENTS * The text «e«oui to point out ttwbllng blocks the cooetaMr 
rum^ up sgalnet In handling hli personal finances* Also« It points out prob* 
lens the consuMr faces In negotiating aatlsfactory contrmcts In the necessary 
phases of credit Insurances^ and general consuner activities. 

BDUa\TI€N.\L OBJSCTIVES. * The basic educational objectives are to give the con- 
suner the necessary tools to negotiate successfully fair and Sksanlogful contracts 
for his neceesltles as a coneuaser* 

ECONCKIC COt^CQFIS * The econcDlc concepts exen^llfled here are that the consumer 
can only protect his Intereets^ as a consiner^ If he has the knowledge^ and 
where -wlth*all to do so. 

Annotated by Richard Retflar^ 739*0470 



A Confmner's Dictionary of Food Addltlvea. Ruth vJlnter^ Hev Torkt Crovm Pub* 
Ushers^ Ine,« 1972« $3.95. 

Senior Hl8^ School 

SPECIFIC C0N1BHTS * Dictionary that gives cheadcal naaes of food additives; 
covers the additives; gives background Informtlon; also If on GSAS , list. 

SDUaVTIONiVL OBJSCnvSS * Tb understand what Is the GRaS list; how It ws 
fomwd; Is It all that safe? To determine the purpoae and the desirability 
or toxicity of the additives* 



ECOHOiao CXniCBFTS * This mterlal will give the consuoer added knowledge so he 
can make the judgement if be wants those additives in bis body. 

Annotated by Linda Farmer^ 644*0204 



The Ikirk Side of theJ^rket Playe. v«rren Hagnuaon and Jean Carper^ Prentice* 
Hall« Inc.« 1972« $2>45« 

Senior High School 

SPSCIFIC OOtTTSNTS * The author deals with the topic of consumer fraud. 

EDWIiTIOHAL 0KJ2CTIVSS * To becone aware of some deceptive business practices 
used on the Innocent consusier. 

ECdlCMIc OOSilCSPTS * Coneimer protection^ consusier agencies^ fraud " business 
to consumer* 

Annotated by C. Berg« 388*7421 
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DoubUdar Anchor Booka^ 1972« ?1,95, 
S«nlor High School 

SPBCIFIG O0NTBNT3 Tha author mrltaa about cba uae o£ food addlcivea^ affecCi 
of addicivea> food additive rraoval from aarkec^ «nd coomoa tanaa or vocabu- 
lary ayD0ii(ynoua with food addlclvaa, 

SITUCATiat^L OEIBCnVBS * To ba amre of why food procaaaora usa food addicives. 
To ba aMre of drawbacka and dangers of food additives* Tb ba faalUar with 
coooon food additive vocabulary, 

BOOMOHIG CONCBFTS ?cod additlvea^ food purchailng* 
Aimouted by C. Berg, 388*7427 



aconottlca for Conawftrt. Gordon and Laa« Mew York: ilmrican Book Co,« 1967« 
5th Ed,> $8,95. 

Senior High School 

SFBCIFIC CONTBITTS * This naterlal deals with the various aspects that relate to 
how much Influence tba consumer has on the acoooBlc narket^ or how little be has* 

SDUCATIONAL OEIBCTIVBS - The objective of the material is to sducats the student^ 
or conauner^ as to how he nay influence tba econovlc picture by his involvenent 
m it» The fact that supply and price depend on whether he Is willing to buy 
or not, 

ECQNOHIG COUCBPTS * The concepts of the material Illustrate the fact that what 
the consumer chooses to do has a definite effect on the economic picture* It 
also questions just bw much effect the consumers choices really have on the 
whole picture. 

Annotated by Richard Ralfler^ 739*0470 



The Economics of Public Issues. G, North and R, L. Killer^ Harper and itow« 
1971, $2.49. 

Junior and Senior High School 

SPECIFIC OOKIBNTS * A scries of articles on the economics of usury, population, 
automobiles, risk Inauianca^ medical care, etc, 

EDUCATKKLiL OBJECTIVES * Tb understand the under-lying economic Ideas and concepts 
behind some of our moo'em day problems and Issues* 

BOOHOKIC OOUesSPTS - Capital overfaoad* profits* Investment, spending and supply/ 
demand concept. 

Annotated by lUiAts Chrlstensen, 925-4300 




8. 

Ecothjggcs of Social Igatiaa. Leftwlch and Sbarp^ Dallas^ TX: fiu«lM«d Publlca* 
tlona lDC,> 1974, 

Advanced Senior High School and background text for teacher 

SPSCIFIC OQNIEIITS - Population^ Reaourcea (agricultural^ Sducatlon^ GrliBe« Pollu*- 
tlon^ Health)^ Income (Poverty^ Diacrlsilnatlon)^ Stabilisation (Une^ploynent^ 
Inflation)^ Epilogue (Energy), 

EDUC&TIOtlAL OEIECnvsS - Create student Interest In econoolca and to arouse a 
desire to study further. 

To enable a larger proportion o^ students to take enough economics to know trhat 
the ecomxiilc consequences of various kinds of social and econonlc policies will 
be In hopes of avoiding In the future nany of the lolstatea directly traceable 
to widespread economic Illiteracy of the present. 

SOQNQUIC QOMCSPTS - Demand^ supply^ aarkets^ competition^ coats^ elasticity of 
detoandf eicploynent^ Inflation^ free oarkat^ goven9r,ent * a role« incocie dlstri-* 
butlon* 

Annotated by Helen Steward^ 484^1404 



Educatl^l Gapes and Slmulatlongj D, Le«ia« D, tfentirorth« il« Kelnke^ and 
U, Becker^ New York: Joint Council on Ucononlc Education^ 1974, 

SPECIFIC CONIBHTS ^ This la not a how to do It book for teachers but rather 
a good review of research that haa been done on the use of games. It does tell 
teachers how to aelect the right gam^ the validity of gams and how to con- 
atruct gaoea. 

At the end the bMk Is an extensive list of gams that could be used In economic 
education. It doea not cotnent on their usefulness but leavea this up to the 
teacher. 

Annotated by M, Hough, 226-7239 



an Ctasplaint Directory for Cdnsumera and Em Bibliography for ConsuBaarSt 
HadlaoD, WI: sooKlets, xy?J, 91,00 each. 

Senior High School 

SPECIFIC CONnSHTS - Glvea nanea, addreases of prealdenta of major service 
and product companies. This will enable students to register conplalnts. 

Also gives advice of how to write a conplalnt letter. 

The bibliography glvea listings for 63 categoriea of sources that will help 
the conauner find infoitaation before he buys. 

Annotated by Linda 7araer« 644-0204 
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9, 

Enough: Tha Ravolt of tha jtocrtcan Jooauwer. Dorla Faber^ Dell FubllalMira^ 
1972« $.95. 

Senior High School 

SPSvJIFIG OQNTENTS - The author writes about the history of the American conatmr 
protection BOveDent* Intereatlog ca«e atudlea* 

EDUaiTIONAL O&TSGHV&S - To becooie atMre of the conatoer protection movenanc. 
To be amxe of present agenclea niiich can protect the consuMr* 

BCONOHIG CONCSPTS - GonsuMr protection novenent* Ckmauaer protection agencies* 

Afmotated hy C. Berg^ 388*7421 



yaally financial Manaaanent^ Ko<san and Flnch« South-Tfeatem Publishing CoiBpany> 
Glnclnmtl^ 0H« 1970. 

Junior And Senior High School 

S^BCinC O0M1BNTS * Family records to be kept for a fanlly for a period of 
one iBonth. 

BDUG/ITIOUAL OBJECnVBS * To help stuident: 1» learn the iaportsnce of aonay 
oanagenttntf 2 . learn the value of goala In budgetlng> and 3« learn hov 
to keep flneoclal records* 

BQOHOHIC OOnCEFTS - honey nanagewnt* 

Annotated by RuthGl^on^ 429-A510 



How to Read Your Mcwapaner, Buth B» Snlth and Barbara Michalak^ Uarcourt Brace 
Jovanovlchf Inc*^ 1970* 

Junior and Senior High School 

SP3CIFIG CCN1B14TS - Those sections which would apply to this class Include: 
1» Advertleeoenta: itead Vith Ctre« 2, The Financial Fage: ^uld a Paper 
Boy Buy Stocky 3 • The Oolumniata* 

EDUQ^XIOt^AL OBJECTIVES - In the aectlon on advertisenents^ there are several 
auggeated leason plans to explain how advertleevanta axe written^ direction 
and appeal* I have done aooe of these In claaa^ and I have found them very 
beneficial* 

The financial p^ge section helpa the ttudenc underatsnd what atocfca are and 
what goes into buying aelling* 

EOQtraNIG OOHCBFTS - Buying and aelllng through the newepaper* Stock* And 
bonds* 

Annotsted by Janice Gregory^ 488-9760 
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10. 

CoverwB»nt SirvlGfta for Conawpera, Francli Corr« Haat HavcQ> CT: Pandulun 
P»ig« 1973« $1.45. 

Junior and Senior High School 

SFZCIFIC QOmEHTS - Fadaral dapartmenta and aervlcea^ coata of novernMnt^ 
filing and IncoM tax raturn toisa Included^ dataroinlng tax daouctlona^ 

protectli^ tha workar^ aervlng the producer^ helping the needy^ law and the 

conauner^ conaumcr aa a citizen. 

EDUCiTIOIiVL 0BJ2CTIVSS - To give the young conauoar juat entering the wrket 
place the tool* neceaaary to get wneX^a itorch^ aourcea of help for naklng 
wlaa bu3rlng cholcea^ meana available for remedying Inequltlaa when they occur^ 
to aid the conauoer In learning that conauoera can make a difference. 

BCOiraillC iXXICEPTS - Part the govenuaant plays In freedoa of choice^ private 
and public conataoer Intereats^ part tariff playa In aupply and demand^ the 
govemitent aa a conaiaaer^ the goventtkent aa a producer. 

Annotated by Helen Steward^ 484-1404 



Ho w to Get Your Car Aoalred Wlfehottt Getting Gypoad ^ Hargaret Breanahan 
C^rlson^ Harper and am« 1973« $1.50« 

Senior Hl8^ School 

SPSCIFIC CONHSNTS - Detailed Information on frauds how to tell when repairs 
are needed^ where to go for repairs^ how to protect youraelf^ how to got 
your car fixed or gat yoiu: tftoney back. 

EDUO^TIORUi OBJSCIIVBS " To alert the consumer to pitfalls so he can eacapa 
unnaceas&ry work being done or being gypped In other ways. 

ECONOHIC CCBT<3FrS - A rational consumer has full Infomtlon about products. 
So amedf he will naka the beat cholcea In spending his available Incooe. 

Aonotated by Harjorle ?rost« 388*4110 



Tha Intelllgent^-Consimftr^ Christopher and Bonnie Iteatharebee^ n^w York: 3« P. 
Dot ton and Cd.« 1973« $5.95. Senior High School 

SPSCIFIC OOS^TTSNTS - Bu3rlng the following at leaat coat to yourself and to 
the envlroment: Food> Clothes^ Cana^ Bouses^ VSncaelons^ /i{»pllanc«s. 

EDUQkTIONiU. OBJECTIVES - This book Is not an educational book« but is good 
reading for a teacher or an Interested student. It takes In all aspects 
and glvea mai^ >^glea of consumer Issues. 

SOOmKIC OCttlGBPTS - GonsuDsrs have responsibilities In the narketplace> 
Choices of materlala^ servlcas« and equlpaant for utility and leaat negative 
aplllover affect^ fbor buying habltf of consumers^ Making sn liqpact for con* 
swer protection and anvlrociMntal decisions. 



Anzbotated by Peggy Undlof^ 774-8771 



Intftrdftpandano and th< lOrld iiconoinv> Jaaes Bom^ Nm York: Vonlgn 
Policy AiiOClAtlon^ Inc.^ 1974« $1*25. 

Soma JuDlor High and Senior High Scbciol 

SFECIPIC OONIBNTS " Coopariion and eontraat and cbanga In acowmle davalopmnt 
In tha mrldf Sconoole dapendanca^ Changa la attltudaa tomrd national pomr^ 
aconoole growth^ Population growth and axploalon^ pollution^ abortagaa^ 
tfonetary ayatem^ imraatmant ayatasia^ uaa of tha oeeana^ eradlt^ whola Inter^ 
national aconovlc ordar^ Naad to cooparata to solve ptoblana^ Kola of tha 
U*S«A* and U*S* pollclea* 

EDUCATIONAL OBJECTtVBS - To aid tha atudant In laamlng about the mrld econoioy^ 
the place of tha United Stataa In thla econotay^ the problema Involved In meet- 
ing damanda of all natlona^ and the need for International cooperation* 

BOIMOMIG CONCEPTS - In£latlont Full enplojmnt^ Siq^ply dnand acarclt7> 
Tariffa^ International ti^de^ Invaatmaat^ ^teaourcaa^ Population^ Bconomlc 
growth. 

Annotated by Helen Stemrd^ 484-1404 



It' a Mot Juat Money, Hadlaon^ WI: C*U*II.A* International « Inc*« 1967« $1.50* 
Senior High School 

SPECIFIC OONIEHTS - It deacrlbea the advaatagea of belongli^ to a Credit Union 
and the aervlcea a Credit Union provldea* 

It deacrlbea not only the monetary advantagea^ but also the fringe baaeflta 
that are available* 

BODCATIOHaL OEISCIIVBS The objective la a better underatandlQg of credit 
union operational ao that the atudent or conaumer will be batter equipped to 
maka choices In thla area*. 

EOQNOHIC OOHCBFTS * The concepts are that we all ahould establlah cerUln 
goala^ then use tha where-<^lth-all contained In thla material to nalca 
advantageous decisions. 

Annotated by Hlchard Relfler^ 739-0479 



Camen^ Tricks, and. Puazles for a Hand Calculatoj^ Ubllace Jadd« Menlo Park« 
cTi DyjoAX, 1975« $2*95* 

Junior and Saidor High School 

SPECIFIC OONTEHXS - Each of the gama with appllcatlona Is discussed* We are 
told tow to use the han4 calculator in solving each of then* 

the author ends the book with anauera to the queatlons he haa asl^d la the text 
and alao the solutions to the pcobleva* 

Ha describes the itisldes of a calculator and hon to correct aooie of the nial* 
funatlona that occur* 



ERIC 



13 



12 « 

SDUCATIQHLiL QBJnSCnVBS - An esposun to the hand cftlculator with th« object 
of making all our dally calculatlona a little eaaler with om of them* 

SOONOHIC GOt^CaPTS - I could Identify none* 

Annotated by Pauline Kbenlg^ 739*7797 



How to Keep TheHLJioneit, Howard Shapiro^ ^dale Preaa« Inc*« 1974> $7*95* 
Senior Hish School 

SPSOIFIC COHTBniS - How Inaurance frauds In Pennaylvanla were cleaned up by 
Gonmlaaloner Denenberg**health« life Insuranca^ auto« nuclear energy^ etc* 

Alao Included are chaptera on how the conauaer ahould ahop for Inauraoce and 
health care* Material la presented In <n. excellent queatlon-and-a never fonat* 

SDUaiTIOt^iL OBJilCXIVES « To Inform tbt leader on positive paths to take to get 
the noat protection for hla money In Insurance and profeaalonal health servlcea* 

2O0M0HIG COMCBFIS * One option In apendlns monsy la for Insurance to protect 
oneself against poaalble cataatrophe In the future* ^ intelligent^ Informed 
consumer will make wise decisions In this foim of spending aa well aa others* 

Annotated by Marjorie ?roat« 388-4110 



Inflation, Kobert Lekachman^ New York: Vintage Books« 1973« $1*50* 
Junior and Senior High School 

SFB0I7IC CCN'iSHTS - Thla book contains the proceaa of inflation* the causes 
of inflation* what can be dona about inflation and a conclualon to tha book 
that glvea specific eacamplea of different typea of inflation* 

SI]Ua\TIOIL\L QBJKCrivas 1* To Bake the reader aware of the causes of inflation* 
2* To show the reader what can be done about inflation* 

BOOMOKIC OOMCBPTS - By reading thla material the student will be better pre* 
pared to cope with the pcoblems of inflation* The material in thla book polnta 
out that inflation la a problem that we all face* We all need to work together 
to try to bring it under control* 



Annotated by Tbrry Kardell 
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13. 

Mtke lb Your Hind. Alice Beraian« Shirley ticCuna^ Jwn Waathers^ Ihshlngton, DC: 
.American Aaaoclatlon of Ifalmrslty T/ooan« 1971« $.50. 

Junior and Senior High School 

SPECIFIC O0N1SNTS - Varioua readloss and valuing exercises. 

EDUCATXON^ OBJSCTIVES - To provide the Individual with a tool for aaaeaalng 
valuea and tbelr Inpllcatlona for Intellectual and peraopal growth. 

EOmOHIG odtlO&PTS - honey and attltudea toward lt« ConauMra^ Bamera^ 
Govemnent ' a part« Bxpreaalng vmluea through conaumer apandlng. 

Annotated by Helen Stewrd* 484-1404 



Mani The Hext Thirty Yaari. Henry Stilly Hew York: Hawthorn Boofca. 
Senior High School 

SPECIFIC COHIBHTS - Four eaxellent chaptera on autooatlon^ education^ health 
and coominlcation. 

EDOCATIOHAL OBJECTIVES - Streaaea how wa should try to cope with future prob- 
Ina - especially oaraonal onesS 

SOOlK^flC (XXICSPTS - Streas changing attltudea towarda ooney^ apending and 
econoe&lcs. 

Annotated by Bussell Chrlatensen> 925*4300 



^fathepatilca for the Conewear. Eeiirbank, Schulthels^ Plper« Southeastern 
Fubllahing Ooup^ny, 2nd M*, 1975« $6#75 apprm. 

Senior High School 

SPECIFIC OONISKTS - Hatfaematica dealiog with Peraonal Money Recorda^ Buying 
Problena (sales sllps> sales tSMa^ unit pricea^ etc.}> Wagea^ Coonfaaions^ 
Borrowing Honey^ Saying end Inveating* Hooe S3q>ensea« Transportation^ Taacea^ 
and Metric Meaauxeownta. 

Ei:UCAT^»IAL OBJECTIVES - Studenta are drilled on the neceseary wthenatlca 
concepta they need to function aa Intelllgant consaners. Material la pre* 
aented in the teict and probleoui and drilla sre given to reinforce the learning. 
Thia is on the skill level plus cognitive. 

SOQNOHIC COnCSFTS - EcoQOBdc concepts like stock ownership of businesses 
are presented concurrently with the loathcMtical information* 

.Annotated by (Jerjorie Frosty 308-4110 
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14. 

MmMV and KldB. Hftry mce Lm> Usstmlnster Presto 1973« $2.75. 
Junior atid Senior High School 

sezcmc (XXITEUtS * I^scusMt womy, what It can do« how to earn lt« bu4get 
lt« ipend It wlHly^ and mv« lt» 

&DUC^Tiait\L OEXBCTXVBS - To Infoa studrnt* about mys to Mm wormy and how 
to UM It wlMly* 

It 1« written m a free -flowing style ^tth lote of llluatratlona that should 
amke It palatable to j^ung nadera* 

EOQHOMIG GCncSPTS - The flow of ttoney* Introductory naterlal on rational 
conauoier behavior* 

Annotated by liirjorie Ftoat« 388-4110 



The Money Tree, Catherine Crook OaCaop^ Hew York: Signet fiooka^ 1972« $1.50« 
Senior High School 

SFSCIFIC COSnanS - There are 46 illustratlona of personal recorda Including 
tax workaheeta^ saiq»le buds^ta^ living coata> loan intereat ratee> proalaaory 
notea> cloaing coat eatimtea for hone buyera> atock exchange transactional 
the checkbook and atub fon»« will foras^ etc» 

EDUCATIONAL 0BJ3CTZV3S * To help the conauMr^ through learning about the 
ttiany financial £ortts> to spend w>re wisely and enhance hla aecurtty* 

SGOHOHIC CORCBPTS ^ Helping fanlliea to increase their reaourcea by atretchlng 
the dollara they have to spend* 

Annotated by Pauline Koenig^ 739-7797 



Buyer Beware* Larry Cuban« Glenview^ ILi 9cott« Forasasin and Con^ny^ 1972» 
Low achievera in gradea 9-12 

SFBdFIC COUCBtVTS * Focua la on conaunara in tint market place * bow they can 
protect thenaelves and how organlEations and govennent can protect theai» 
Thea»a: Part 1 introducea exaoplea of the ahady techniques used by tone 
advertlaera and saleaown* Bart 2 dlacuaaea ccn^riflon shopping and guaranteea» 
Part 3 ahows how conswer unions^ buying cooperatives^ and the law further 
protect consunar interests* 

£IKJCATI0HAL OBJECTZVBS - U Hotlng what are 'indirect Ilea" in advertlalng> 
2» In what ways are conamers lured into itnwiae buying^ 3» Noting coopariaon 
ehopping. Buying quality itema» 

SCCKCHIC QGHCSPTS - Advertiaing^ Understanding of guaranteea and warteotlea> 
Co-opa> Consider protection lawa* 

Aimotated by Janice Gregory^ 488-9760 
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15. 

PoUdei for Protrafttion, New York: Instltutft of Ufe InaiimiiM^ 1974« fr«e. 
Junior and Senior lUSh School 

SPSCinc COmSNTS * cover* the three bafilc typee of lift ineutance and the 
many baalc pollclea of health Inaurance* 

BZVC&TIOHaL QBJBCTIVSS - Students develop an underatandlng of life Incurance 
and health Inaurance. Students he anaro of the varloua typea of life and 
accident loaucance And their proper ueea* 

BOOIKSac COHOSFTS * Inaurance and Inaumblllty^ acm to be properly Inaured^ 
How Insurance li uaed to affect losses. 

Annotated by Richard K. Hylleated^ 925*4300 



The Powerful Consumar. George fbtona^ Heir York: ficGimir*Hlll Book Co.« 
1960. $7.95. 

Senior tUgh School 

SPECIFIC CONISNTS * It seane that thla teat deals with how the constner feela 
about the Anierican economic ayatem. Ha feela ha should be a deteminlng 
factor In how It ahapes hla future. 

EDUCATION OBJECTIVES - The objectlvea are to motivate the atudent Into 
becoodng involved In our economic ayatem> because he can then become s 
force In formulating policies that will be beneficial to him end i^rlcan 
conaumers collectively* 

EOONCUIC caiCEPTS - The main concept la that you can only be a force In 
formulating economic policy^ by learning aomethlng about our economic 
system^ and by becomlns Involved In It. 

annotated by lUcbard Belfler^ 739-0470 



A Primer on Economics of Conaipiptlon . Elizabeth Gllboy> New Torfc: Eandom 
Houae« 1968« $1.95. 

Senior High S&hool 

SPECIFIC (XNTinfTS - This material shows how the consumer spends his available 
money^ and wl^ they spend It aa they do. 

AlsOf It describes the pressures that come to bear on the consumer to cause 
him to make certain cholcea. 

EDUCATIONAL OBJECTIVES ^ Tha objective la to atten^t to point out to the 
consumer why he spenda hla money as he does« and what Influencea halp him 
to &eke thasa economic decisions. 

SOONCHIC OOtOPTS - The concepts here ere the 'Sffay'* tha consumer buys what 
he doeSf and tha '*how" he la influenced to do 

Annotated by Richard lielf ler« 739*0470 



16. 

Propagaoda Poll« and Public Oainton, Kaleoln Hitchall^ Prentlc«-Hall, 1972, 
?3.00. 

SPECIFIC OOMTBKTS - Section IV deala ap«cl£lGall7 with advertlalng^attBSMa 
various advertising techniques on TV and In newspapers - tries to prepare 
consuners for better understandlns 

BDIKATIONAL OBJECTIVBS * This tries to give the consuMr Insight into adver-^ 
tlsli^ end becom a acre effective observer. 

ECOdOMIO OOtlJSPTS - Deals with effective eonaiiaerism. 

Annotated by iftissell Christensen, 925-4300 



"SUke Your Clalmi Hoir to Work the Social Security Goldmlne^S New York: Editors 
of Money eworth> 1973, free with a $5.00 fsarly subscription to Money sworth* 

Senior High School 

SPECIFIC OOITEENTS - Pensions, eicaiiqE^les of nonthly cash pa>iDentSv a critical 
view of Social Security^ questions and snsmrs and a glossary* 

BDUO^TIONAL OBJECTIVES - For the reader to have a better undersUndlng of 
Social Security. 

BOQMOKIC CONCEPTS - An explanation of Social Security Insurance end the 
benefits that can be derived froa It. 

Annotated by Klchard K. ^yllested^ 925-4300 



The supenpsrket Survival Manuals Judy Keap, Buntam Books, 1973, $1,25. 
Senior High School 

SPECIFIC CONTENTS - The author writes about what to look for when purchasing 
foodf ways to cut food costs^ buying practices^ Inne food ptepatatlon Ideas. 

EDUCaXIOH^L OBJECTIVBS - To becone aware of hoit to cut food costs. To becone 
familiar «lth sound buylns practices^ To become aware of noney saving food 
preparation Ideas. 

EOQNOlIC CaiCEFTS - Food purchasing practlceSt food preparation. 
AnnoUted hy C. Berg, 388-7427 
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17. 

SUoerahopper^ David and Harymae Klaln. Hw York: Prmeger Publlililiig^ Inc.. 
1971, 55.95. 

Junior tligh School 

SPBCIFIC (XX^lTiS •* Jhaptera on mrkine> mv1c^« apendlPS and getting tha 
neat for your voney. 

SDUC^TIOM^VL OBJSCIIVSS - Student will... understand baalc banklngi baalc 
advBrtlalngf varloua typaa of retailing and cottparlaon ahopplng. 

SCdlQKIC CONCEPTS * ^dvertlalpg - Conaunera' HllllQsneaa to buy clothlpg 
i&ay be Inf luencad by cuatona^ hablta and advertlalng. 

1. The nat effect of advertlalng coat la Included In tha price of gooda 
conauner buya. 

2. AdvertlalQg makes large acale distribution poaalble. 

B. Ketalllng: formula: quantity demanded: (prlca^ taatea^ population 
Income^ price of related producta). C. Conparlson shopping (price of 
clothing) alnce consumer expenditures repreaent consumer demand^ tha prin- 
ciples underl3rlng demand apply to economic analysis and peraonal econovilcs. 

Annotated by Bev 01son> 298-4801 



Vte are Making- Decisions. Phllmore B. Uasa« Lexlr^ton^ H\: Glnn and Compafiy« 
1972. 

Junior High School 

SF2CIFIC COm:£lITS *- Problems ere presented In the two fomata: case studies 
and life episodes. A discussion follows backed up by factual material. 

EDUCITIOILVL 0BJZCIXV2S - The problema and their poaalble aolutloaa help 
students *^ke sense out of their Uvea". 

EOONONIC CONORS - Credit^ BanklnB^ Hortgagea^ Installment buying^ }foney> 
Cksi^tltlont Budgets^ Tk«es« Capital. 

Annotated by D. Uanenberger^ 735-0297 



You Are A Data Processor, Merle W. Wood, Burllnggaas, OA: South-i^stern 
Publishing Co. « 1972, $1.88* 

Junior and Senior High School 

SPECIFIC GONTCNTS * There la a teacher directed preteat or postteat at the 
beginning. Special drill unlta with answers at the back of the book allow 
a atudent to check on his own progress. The book la divided Into five special 
projects. 

Thare are available teachers guides end ttany alda available. 

StHKLvTiaiiVL QBJBCTIVBS * To teach both student and teacher enough about the field 
of data processing to understand Its use and value. To help remove the fear 
which aaiiy people have of computera. 

acOtKlilC CONCEPTS - People aren't ao afraid of thlnga that they know about. 
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YoM Pay For It, tiargnrftt andrewi^ IIsw York; Gregg Dlviilon^ >ioGxaw*Hlll« 
1970. 

Junior lUgh School 

jaJTStrrS - it glvei practical advice on how to spend a paycheck wiiely 
by aiseaslng needa ai against wanta* The itudent learns the pros and cons of 
credit buying* 

ZDUCATiaiAL OEJEonvas - To help atudent: 1» learn to budget money« 2, 
understand needs end wants snd to distinguish between thea> 3» pros and 
cons of credit bujdlng, 

SCGNO'xIC CXK^ICBPTS - Budgeting^ credit buying 
Annotated by ^iuth Clexton^ 429-4510 



Your Family and Ita Money, Boston^ MAl Houghton*Iilff Un« 1968* 
Senior lUgh school 

SPSUIFIC caiT2t^TS - The book has three parts with the following headings i 
!• The Social and Bconosdc Setting In :^lch Families Live, II, ijsnageneM 
In Family Idving> III« Financial Infonoatlon to Aid In i)eclslon*Nakipg» ISach 
part has aeveral chapters* 

SDU^iTIOiu^L OBTiSJTXVISS - llelpa view money In the perspective of family living, 
SOaiOUIS ^ ^^anagelD^nt« Financial Information to aid decision making* 

Annotated by C. Hunter, 224*8037 
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^fctlon It BAB^hlets * General Seriee 
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InfotBiftd Unite fl - 20). ileadere Pre«a« 1974. 

Junior end Senior High School and Adult Beeic Education (for etudente with a 
third or fourth snde reading level) 

SPBCXFIC CONTSHTS - 



1. 


Personal Cndit 


- 11. 


Mental jteUrdatloo 


2. 


Buying an Auto 


U 


Marriage 


3. 


Owntns Auco 


13. 


Keasurementa 


4. 


Buying « Houie 


14. 


Ttfse Buying 


5. 


Social SBCttrity 


15. 


Using the Ubrary 


6. 


Sentlng « Home 


16. 


Honey 


7. 


Finding a Job 


17. 


Drugs 


8. 


Reading yom Newspaper 


18* 


Nutrition 


9. 


Taxes 


19. 


Peculation 


10. 


Banking 


20* 


Pollution 



QDOCATIONAL OBJBCIIVBS * Tb provide ptacticel knowledge in areai of adult 
concern to pereone of lov-incoM and thoee with at leait a fifth grade 
readins ability. 

EOONONIC CGHCBFCS - Baaic ecooaoilc knowledge la neceaaary in ocder to meet 
the every day problems of livlos* 



Amotated by Nancy L. millaaa^ 636*3126 



1. On BuyinsJMaffl^aiiMSjt^ 2. What la a BBB?t 3# I tfant ay Honey Bacfc» 4. Buying 
by Mailt 5. Tipa on Movlogj 6. gacta on Shopping for food ^ Better Buaineaa 
Bureau of Hlnncaoca« free. 

Junior and Senior High School 

SFSCZFIC QQilCBNIS - The pe«(>hleta offered by the fiBB could be uaed in conjunction 
with other attteriala in a unit on Conawer Buying. The Bureau doea have a 
apeafcar eervlce. When we contacted chea thla apriog^ they had Juat noved and 
were unable to oone^ but eeeaied intereated In helping ue in the fall. 

SDOaVTIOMAL OBJSCXIVSS - ^iateriala constitute ext;:m or general reaourcea one 
could have in the cUaaroon. I would have them around Juat to aafca atudenta 
aware of the BBB. One could well atructuce the apeaker into whatever ob* 
Jectivea one would cate to have. 

BOOnOHIC CONC&FCS - 1. ?ilae advertlainst 2« Best buying power of your ttonsy 
Annotated by Janice Gregory^ 408-9760 
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20. 

GataloR of Learaliig Mds, Chicago: Sdar8» ^btick and Co. ^ 1975» cataloi; free. 



Junior an4 Senior High School 

SPBCXFIC COITTENTS * Sears Consmner Ijaformatlon Services are divided Into 4 
general areas: 1. Educator resource aeries (ex. Floor coverings* Anatomy of 
a sale* Consuoier Education In Age of Adaptation) * 2. iiudlo-vlsual series 
(ex. Anatomy of a sale with visuals* study guide snd record) * 3. Hidden 
Value Booklets (ex. How to select furniture* How to Choose and Itae Retail 
Credit)* other * 4. Before you Buy Booklets - for use with students of 
low reading ability. 

EDUCATIONAL OBJECTIVES * Basic objectives for naterlsls In this series* ss 
defined t>y Sears are: 1. Informing conmmera about tfae hidden values to be 
found la todays merchandise - 2. Showing how personal satisfaction with goods 
relates directly to vise decision making - 3. Helping students develop necess- 
ary knowledge^ skills and attitudes to become competent consumers. 

EOONOHIC QONCEFTS - Will vary with msterials used. 

Annotated by iS. Kay ICrueger* 881*8937 



OonsigaerJSducation Curriculum ^^odu^esl A Splral'Process ApDroacfa. North Dakota 
State Ublveralty at Fargo^ tlaehlngton^ DC: U. S. Government Printing Office* 
1974* $17.75. 

Junior and Senior High School 

SPECIFIC COlITEtlTS - Guide 1 <^ How to use vodulea plua resources* etc.* Guide 2 - 
Consin&er Education through the inquiry process* Guide 3 - Consimer ^ucatlon 
through the valuing process* Guide 4 - ConsuMC education through the decision 
process* Guide 5 - Consumer education through the action process. 

EDUCATIONAL OBJECTIVES - In level one to show that considers tend to be Inpulslve. 
Xnuediate needs and mnts detersiine ffost of their consimr habits. In level two 
is to show that consutners tend to chasipion consumer rights. They accept many 
balf*truths and their actions siay be in conflict with their values, (below) They, 
sre strongly influenced by the total envirotBsent * both present and predicted. 
In level four it shorn the consumrs are siotlvated by their concern that their 
fellomsn be active public declslon<«aker8. Use personal resources. 

EOONOHIC CQKCBFTS - VAu) Is a consuoMr. How do consuiDers choose what they buy. 
Roles as a consuoier. Conditions that influence their behavior. ConsuBiera in 
the ma rice tp lace* bow it affects the environoent and social well-beli^ of all. 
Effects of spin-offs in carrying out a consumer decision - both present and 
predicted. Cdnsutter Influence upon public snd private sectors of the economy. 

Annotated by Sharon Vteeman* 454*8483 

Insert line abcm - In level three to show that consumers* actions are based 
upon facts and values. 
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21. 

J^Mwer Bduc*tlon In pfL^idaptAtlon. Sally Caapbcll^ Chicago: SMra^ 

Ko«bucfc and Co*« 1971* 

Junior and Senior High School 

SPECIFIC CarrENTS - Xbe consuMr and tha econoay^ VSnluea and goala« Oceupa** 
tlon and Ihecaa« Managfoant of raaourcea^ Scononlc cboicea^ Conauwr 
informationt Advertialng^ Mlling aida and votivatora^ Buying gooda and 
•enrlcaa^ Houali^^ Oontumr credit/ Ibiaurmnca^ aavloga and ^nveatMnt^ Con" 
aumr righta and reaponalbllltlaa* 

SDUaVTKXLUi OBJECTIVES * An analyala of tha narkatplace anl tha flmnclal 
world aa It relataa to tba conauner and Ua coQBounlty* 

BOCNGMIC COKCQFTS * I think mat of thase can be found In 9t>aclf Ic Contantc 
Hated above. 

Annotated by Sharon VreeMn^ 454**8483 



ConattP&r Inforaatlon - An Index of Selected Publication of Conauper Intereat. 
PueblOf CO: Public OocuDenta Diatributlon Center. 

Junior and Senior High School 

SPECIFIC COHTEtlTS ftoa the catalog om can order varioua paaphleta of 
conauoar Intereat^ eooe of uhlch are free end aooe coat a aoall aoount* 
Socaa of the pa^hleta cover toplca light Budget^ i?lnance> and Inaucance, 
Conaumer Protection and Jducatlon^ Houalng^ and varioua other toplca* 

EDUCATIOmL 0BJECTIV3S - Overall a baalc objective of thla mterlal would be 
conaumer amreneaa* >iore apeclflc objectlvea could he nade by ualng Indl** 
vldual paaphleta. 

ECONOMIC OQIICBFtS ^ The economic ccmcepta covered wuld depend on iihat paa|>hlata 
wore uaad. 

Annotated by Debra Bauer« 474^5851 
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22. 

The (kmtcnporary ConiiMer ^rl^ ^. , ItelXla !U Idlewa «ad othen^ Gregg* 
KcGnw Hill Book Coapany, 1975. 

Senior Rl3h School 

SHECXFIC COITBNTS * 1. Healch^ Education and itecreatlon^ 2. HouftiOB^ Furnt- 
tun and Appllancea^ 3. Tranaporcatlon^ 4. Utaderatandlos t\m Marfcetplac«« 
5, nmncial Security^ 6. Money tlawgeaentf 7. Food and Clothing^ 8. Pro- 
tection and the Law. 

SOUCATIOmL OEJacnVES - An introduction into various aapects of living in 
an econono^* 

BOOMOHIC COMCSFTS * To develop uDderatandlog of the consuoer'a najor expendl- 
tur«a in the economy. 

The sovemnent policies^ Iawa> etc. thet affect the eonsuaer in the economy. 

To develop viae apending^ saving dnd credit use. 

Banking^ social insurance > etc. 

Provide an orientation to the market systea. 

Annotated by tUith Uindqulst^ 735-*6390 



;icQ_ngalc Bducatlon gxperlencea of Bntcrprlslng Teach Ara^ Volumfl l^n, George G. 
Dawson, Publ^« New Yorki Joint Council on Sconomlc Sducatlonf 1973. 

Junior and Senior High School 

SPBCIFIC COHTSinS - Condensed versions of winning progsava selected from those 
Sttboltted to the ESazanJlan Awards Progrmm. Bach gives a siomary of background 
and goalSf activities^ and evmluatioh techniques. Programs are grouped by 
grade level and also subject areas. By writing to the Kaaanjian Economic 
Materials Library a complete project may be obtained. 

BDOCATIOmL OfiJBCnvSS - lopcove the quality of economic education by Identi- 
fying teachers and programs of merit upon which others may build. 

BOQHOMIC CXnCBPTS * Volume 10 includes s variety of concepts. Bach program 
deals with a different concept of approach to a ecncept or a combination of 
coneepts.^ For example: Knowledge and understanding of basic problems and 
queatlons of economics^ different types of economic «ystems« sod some spe- 
cific economic topics such ss supply and demand^ opportunity coat« GNP« 
distribution of Income^ etc. 

Annotated by Helen Steward, 464-1404 
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23- 

Family DftWlotaaent Series s Euvl pft Guidag. Stephen S, Udwri end Janet Ulble, 
Steck'-Veushn Co«, 1973> $1,44« 

Junior end Senior High School 

SPSCinc CONTSMTS - Hm to buy vlselyi Skoert food shopplngi How to buy clotbesi 
Buying hose fumlshlnse^ Buying hoae eppllancee^ Sfttlefectlon sueranteed* 

SDUCe^TIQli^L OBJECTIVES - The contents end activities are designed to Increase 
the student^s Information about buying vlaely and to Improve his buying skills. 

ECOtlGtilC OOI^CBFTS - The role of Information In consumer buylhg skllls^cost 
versus utility and durability. 

Annotated by Peggy Llndlo£> 774-8771 



ihfturance for tha Ttoae. Hew York: Sducatlonal Division of the Insurance 
Information Institute^ 1972. 

Senior High School 

SPECIFIC COl'lTBNTS - ^/hat Properties are CGvenid?» What Perils era Your Prop- 
erties Insured Against?^ \ Homeowners Policy for Those Who ilent» A Special 
Form^ Liability Coverage under your Homeowners Policy^ Factors Affecting the 
Cost of Insuring a Home* 

3I>UC.'lTIQM\L objectives The objective of this material is to stake individuals 
SK>re aware of what insurance is and it can do for you* It also explains 
the different types and what things may be covered under each type* 

EaJMailC OONCSPTS " The basic concept;, covered is Homeowners Insurance. The 
material defines what it is and also explains various terms. one coues in 
contact with when discussiiiS it* 

Annotated by Debra Bauer> 474-58&1 



Modern Cons«Per Education Klt^ Educatloml Oesign Inc.> Grolier Educational 
Corp* 

Junior High School 

SPECIFIC OOITTEITES - A series of pamphlets with cassettes that can be used for 
indlvidualiied instruction* The pamphlets run a short readingi not more than 
a page of large prints and then ask questions directly about that reading* 

The cassettes are used as follow upi using a real life problem and then ask 
questions about the problems stated* 

SDUC&TICKAL 0EJECT3VSS * Learn basics about contracts^ Learn about guarantees^ 
Learn about loans* Exposed to the problem with buying by mail* Loam about the 
cost of funerals* 

EOOtrai'IIC caiCEPTS - The basic concepts are In general to become a better in* 
formed thinking consumer in the martetplace. 

Annotated by T, Bergotrom* 881-5891 
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Momy Hanafl€BWPt LlbralTi Chicago: HouMbold Finance Corpora tlon^ 1968 
Senior High School 

SF&CIFIC CONTENTS - Your aavlngs and invsgtment dollar^ Your bone furnishing 
dollar^ Your clothing dollar^ Your food dollar^ Your ahopplng dollar^ Your 
housing dollar^ Your equlpmsnt dollar^ Your automobile dollar^ Your health 
and recreation dollar^ Children's spending^ Your budget. 

EDOQATlOtitAL GBJSCtlVdS * The basic educational objective of this material 
is to help Individuals vlth effective use of Income by providing inf oruatlo n 
on lunf this IncoM is spent. 

SOOHO^lIC CCHCEFIS * The economic concepts In these pamphlets vary from one 
to another. In some of them more emphasis is placed on economic principles^ 
in others basic information concerning the general topic is covered. 

Annotated by Debra Bauer« 474-5891 



QTG and Peglooal ;;jjcchange Stock ilsports, free from any stockbroker. 
Senior High School 

SPECIFIC COtITE£ITS ^ Fundamental positions and recent developoents of Over The 
Counter stock. a1so« a balance sheet o£ the corporation^ its earning state-* 
oients and history of stock prices and dividend payments. 

EDlja^TIOtLVL OBJECTIVES * j^cqualnt student In analyzing a company for iiw^stment 
purposes in corporate stock* 

EOCSia'ilC COHCEFTS " 1. corporate structure^ 2. financial statements^ 3. 
earning and dividend stateroncs^ 4. learning to investigate a cov^ny before 
Investonnt. 

Annotated by Joe Hutton> 831-8310 



ScriDtograohic Basl^gcoupmlcs Serle f, Greenfield, Hi: Channlng L. Bete Oo.« 
1967« $1.00 each under 100 copies^ $750 each over that. 

Sienlor High School 

SPECIFIC CONTEHTS - A. The Kature of Bconoaics« B. The American Bconomy and 
its Froblems^ C. Man's Economic Mints« 0. The U.S. Harket System. 

BOUCiTIOI^AL OBJECTIVES " The understaiwling of issfLny of the fundamental ideas 
end principles in economics. 

SCOMCIilC (XttlCEPTS - A. (as above) productioa^ exchange^ distribution of Income^ 
consimiptlon> regulation^ fi. natural resources^ labor £orce« capital^ management^ 
government^ 0. wancs^ scarcity^ productive factors^ population^ production^ 
diminishing returns^ D. private enterprise^ profit motive^ circular £Iow« 
supply and demand^ conpetltlon> monopoly^ role of govemnent. 

Annotated by Joe Hutton> 831-8310 
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25. 

Sftrlftg for aconopjlc adacatlon. PhiUdalphU: ;e<Ural KeMm B«idc« 1964* 
1974, Crttft. 



Sinlor Hl8^ School 

SFSCXFIG GOITSNTS - Serlot of 10 paaphleti, dltcutslng In everyday tenu, 
econonlc cocicapti iurroundlog the following toplci. 1. AutOBtatlon ^ 1964- 

9 pp., 2. Growth of Goverment - 1967 - 9 pp., 3. Inflation and/or Ubem^ 
ploynent - 1967 - 15 pp., 4. Mystery of Economic Growth « *62 - 10 pp«> 

5. NttloMl Dtht - '74 - 10 pp., 6. The Naw Poverty - *64 - 10 pp., 7, The 
Price System * '62, 8 pp., 8. Truth in Lending '70 - 10 pp., 9. Gold -'74 - 

10 pp., 10. BcoQoolc Han vs. Sbclal ijan *'70 * 12 pp« 

EIVCaTIOtUL oaJSCIIVBS - To aid the etudent in the undenundlos of basic 
concepts in the areas of the above mentioned topica. 

BCOtlOHIC OONCSFTS * Concepts vary with the particular paaphlat you are using. 
*^nnotated by Joe ibitton, 831-8310 



Social Security and Cash Tlos (and others as listed below). MshlQSton, DC,* 
Goverment Printing Office, available from local social security offices- 
Junior and Senior IU8^ School 

SFSCXFIC OOMTSHTS * Explanation of Social Security and how it applies to 
youth, plus a pamphlet on Itedlcare, Other pamphlets aveilable are'^lp 
I'm a NuBftber", 'Social Security Inforaation for Young KiiDiliea", ^Vour, 
E.G." "Social Security Student Gasette," "ii Brief Explanation of Medicare". 

SDUOlTIOHrtL OBJECTIVES -> Students nay be able to understand Social Security 
and how it vorks in the Italted Statea. 

EOONGHIC OC^CEPTS * Social Insurance, Explanation of Medicare, Explanation of 
Ambotsted by Itlchard M. Hyllssted, 781-7116 



Paaphlets by University of Mlnneaote with S. Dept. of Agriculture, i^lliaa 
J. Apgell (for many). 1974 and 1975, free* 

Senior High School 

SPECIFIC COtllENTS - Fafliphleta are available on a variety of aubjects such as: 
hcts about buying a preomed house, (X>uinlQg financing and professioml 
sssiaunca. The hone seller's guide. Balancing your houaing needs and resourcea. 
Furniture selection, Sslecting a nobile bone, Cbats of otmlog s soblle booe. 
Site aclection for your ttobile home. The renters' Sulde, Selecting a refrigerator. 
Selecting a DlebMsher, 13 questions whan buying houaehold equipment. 

BOOCciTIOHAL OBJECTIVES * To preaent specific infonoation to prospective buyers 
to am than for the varket* 

SCOnOMIC OCNCSPTS * The «odel of the rational conauner. full information is 
neoeaaary if one is to vake imtlonal decisions* 

Annon*ited by Mirjorle Frost, 33a-A002 
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Accepting Credit RBaponslb l Uty, Chicago: Contlmntal Illlfsola NatloDal Bank 
and Trust Company^ 1970> $.35. 

Junior High School 

SPECIFIC OOHIEtnS - The aubjecc content of this book Is based on the premise 
that each person Is his ovn aconoolst. The text deals primarily with credit 
and teaches the student how to use credit properly. 

BDUG&TIOIl\L OfiJficnVBS - To help the student: 1. learn the Icportance of 
budgeting^ 2. learn the loportance of gcals'and values^ 3. learn about credit. 

EOONGHIG GONCSFTS * Money nanagenent and credit buying. 

Annotated by Ruth Clexton^ 429-4510 



Additives and How they Sarve You> Charlotte ttontgooiery> White Plains^ l^r 
General Foods Corporation^ 1968« free. 

Junior and Senior High School 

SFBCIFIC CONIEMTS * Gives all the positive ilde of additives end how they 
benefit the consoner as flavor^ Increase nutrition^ preserve^ foTB« speed 
up preparation^ ecc. 

SOOC^TIOILUL OBJSCTXVES * To Inform consuner of positive aspects of additives. 
SCONCHIC OQNCSPTS - That additives are safe and benefit coneuaers. 
Annotated by Linda Far»er« 644*0204 



Beim an Informed Jitlgen. Stephen S. Udvari^ Steck-Vaughn CooBfmvcr, 1973. 
Junior and Senior High School 

SPECIFIG GOIHEUTS - Infoinatlon and thought-provokipg questions regarding: 1. 
lEbur rights as a citizen^ 2. Gltlzen responsibilities^ 3# Voting; A right as 
a citizen^ 4. Information and opinions^ 5. Propagaiida and opinions. 

BDUCi\TI01i\L OBJECTIVES * To provide sound InComation for coping with everyday 
problems and being more effective with available resource utilisation* 

BOONOHIG OQBCBPTS * Effective citizenship requires a knowledge of resourcea 
available and bow to best use them# 

Annotated by Nancy L. t»llllams« 636*5126 
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?7* 

Buying a Qged Satflna Mtehliift, Atbelena Sehftld» St* Paul: Unlv«r«lty of 
Mlmiesou Sacteoslon I>tvislon« 1972« $*10* 

Junior Bvd Senior Hlgli School 

SPECI?IO GOHTBNTS -"Buying a uMd MwloiQ luchlntt'^ iJben to buy^ Kind* of 
nacUnea^ IClnda of atltch^ Tlpa on buying^ How to judge a uaed ttacbina (uae^ 
atltchf appearance)^ Use of the sewtng machine^ Oare of the aefring naehlm* 

EDUCATKXUL OBJSCtXVBS * Identify factors Involved In decleloni to biqr 
a uaed eewing nachlm (or a new sewing Mchlne)* 

ECXICKMIC OOMCBPTS * Savings Buying uaed equipment will oean savings only when 
the folloulng conditions an mati 1* If you have imediate or near future 
need for the merchandise (aachlne}* 2* If you know hov to aew/an learning* 
3* If you can pay for it without adding interest (etcO which offsets the 
savings* 

Credit Tlpa on buying^ exasBple: Have in writing amount of each payment^ 
whan dw, who provldea and pays for parte needing replacenent^ et al* 

Annotated by Bev Olson« 298-4801 



Carftftr DevelOPTOnt Gurrtcului& for Bnglish Teachers^ Anderaon, et al, 
St. Paul: Hinn* Departmitf: of Jducation» 1974« $3*50* 
Junior High School (and posaibly Senior High) 

SPSCIFXC QOtflBIIXS * This is a guide to be uaed for teaching careers but it 
contains bibliographic material that would also be helpful in constaaer education* 
It alao includes some learning actlvltlea which would be gocKl to tla in with 
conswer education* Zven if theae are not uaed it is good to be familiar 
with iriiat others oay be using* This should alao be an aid for interdis- 
ciplinary teaching* Sotne gamea^ caae studies^ slmttlationa^ value clarifi- 
cation activities that could be used equally well in consumer education or 
Jointly to tie together with the concepts* 

S0UC^\TIOKi\L OEJBCIIVQS ^ Ihia la a reaource for the teacher. 

SCXKIO'IIO COtlCEFTS Job market^ Income^ Qiqploymntf Supply and Oemand of Labor* 

Annotated by Helen Steward^ 484-1404 



Conauper Purchaaing, i^ert !;* ittndall^ Pendulm Presa« IcP.« 1973« $1*45* 
Senior High School 

SPECIFIC C0HT3NTS - The pan^hlet diacuases the Ttuth«^in-Undlng Law> food 
value and coat« purchaaing of furniture and appllancea^ care and use of 
clothing and planning an inaurance program and advertiaing* 

BSVCATIOtlAL OBJBCtlVQS - To aid the attident in increaaing hla underatandlng 
and IcncKiledge of financial deciaions. 

BOOKCHIC CONCBPTS - 1* terket^ 2* Haterlal^ 3* Opportunity coat« 4. Human* 
Annotated by ^ Gauatad> 459-5176 



29 



28. 

r^T^^lnnijf Oalck Jrmdlt Gulto. Ijbebinecon^ DC: U. S. Govemant Frlncins Q£flc«« 
1974, §.05. 

Junior and Senior High School 

SP3Ct?XC COimniTS * A quick credit guide to help che coniuoar Co uoderetand 
credic chargee. 

BDUGL\TIORU# OSJBCriVlZS Scudence will b€ able to read and undaratand contract 
and credit chargea. 

EOCNGHIC OONCSFTS - 1. Ileaourcea, 2# Capital, 3. Econonlc Bfflclanclea. 
Aimotatad by R. Gauatad, 459*5176 



Conaumerg Vlttwa, St. Paul: OeLuxe Check Prlntera, 1975, free. 
Senior High School 

SPECIFIC (XtJSWTS - Monthly laaue that contains varloua subjecta with enf>haala 
on better ttanagement of peraonal and fasdly finances. 

Also, thla firm will Bixpply claaa aeta of blank checka and other banking 
naterlals that would be helpful In teachipg unite on money end banldng. 

EDUavTICtt\L 0BJ3CIIVES * Better nanagenent of personal and fanily fluncea. 

ECQKailC CONCEPTS - varies with each monthly edition ... mainly personal 
consume rl6Di« 

Annotated by Joe Button, 831*8310 



(^nsMaaf Tips on Guarantees and l^rtantles, St. Paul: Better Business Bureau, 
Inc., 1972» free. 

Junior and Senior High School 

S^CIFIC OCNTStlTS - 1. Explains guatmnteea and warranties, 2. Cautions What 
to look for, 3. Instructs how to use. 

SDUCATIOHAL OBJSCTIVSS - To help the student learu how to read and use 
guarantees and mrvantles. 

SOQMQHIC CGNOBPTS - Buylog. 

Annotated by 0. Hanenberser, 735-0297 



29* 

Dcm*t Get Hnotod: Wtnwrf or Lo^ftrt; What Ib Your Biivftr 1.0.1: Cotmtjamr'B 
GuidM to Qirftful BuvlDg> Wttcontln itepartMnt of Agrlcultun^ )todl«on: 
NlKontln 0Bpftrtnent of Agriculture^ Tr«de Division^ frtte* 

Junior and Senior Hlsh School 

SPECIFIC CaTHStlTS - Bu3rlng Unta^ Uwe that protect you^ canaon typea of 
ialea approachea^ Bugrer'a I.Q*» queatlooi that peraon reaponda to. 

SDUCATnniAL OBJSCnVES - Informa the conauoaer vhat to aenerally look for. 

Annotated by Unda Famer^ 644*0204 

Everybody' a Honey, Credit Union national Aaaoclatlon^ 1975> free. 

SPECIFIC COHIEt^TS - Deala with good bu3rlQg hablta and good uea of your noney. 

EDUCATIONAL OBJSCIIVES - to make you anare of how to apend noney effectively. 

BOOmilC CONCEPTS 1. Savins of rnoney^ 2. £^>endlns Intelligently « 3. 
Think on an econoiuic level. 

iWnotated by Ruaaell Chrlatenaen^ 925-4300 

Every Ten Mlnutaa, New %rki Iniurance Xnformtlon Inatltute^ 1973« free, 
senior High School 

SPSCIFIC COtlTBi^TS - Statlatlca on accldenta^ accidental injuriea^ etc. influ- 
ence on Inaurance ratea^ General atateuent of financial reaponalblllty laiia« 
Baalc parta of autonoblle insurance^ Teat« Mo-fault information. 

EOUCATIOfUL OBJECTIVES - To inform the atudent of baaic autonobile inauxance 
infoxmation. 

BCONOHIC (XNCEPTS - Price va« inaurance coopaqy expenaea^ Statea policy 
toward driving by pasaing lawa^ Uiae conauner deciaion makii^. 

Annotated by Buth Lundqulat^ 735*6390 

Facta - Sehemea, St* Baul: Batter Buaioeaa Bureau^ Tnc*, 1971« $.15, 
Junior and Senior High School 

SPECIFIC OOinSNTS - Several unfair acheaea and bow they are worked* 

EOUGATIOlIftL OBJECTIVES - To teach the atudent how to recogniae an unfair 
acbeme. To underatand hwin weaknaaaea which make people auaceptible* 

Annotated by D* Hanenberger^ 735-0297 
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30. 

A FAttlly Guidft to PrpDTtv and Uabilitv Inaurancft, tl&w Torfc: InwrftDCft 
Information Inatltute^ 1973« 8th Ed.« free; 

Senior High School 

SFSCIfIC OQNTEHTS 1. Various fomu of auto«noblle Insurance^ 2. The 
factors Influencing Insurance costs (autoaioblle}^ 3. Property Insurance^ 
4. Liability Insurance^ 5. The factors Influencinff homeowners Insurance 
coatfi* 

SIXrcAtIOH^\L OfiJSCTIVES The student will be able to Identify and recognize 
the various kinds of autx> and property insurance* He will also be able 
to determine the beet usee for the varicnifi types of insurance involved* 

ECGinMIC OaiCBPTS - 1. Factorfi effecting prices of Ineurance^ 2. Wise 
consuner decision making* 

iVnnotated by iluth Lundqulst^ 73>6390 



Pood for You and Your Family, tAilte Plains^ KY: General Foods Corporation^ 
196 8« 4th £d* 

Senior High School 

SPECIFIC CONTEircs * 1* tiaking the most of you, 2. TJhat wkes a meal« 3* 
Better breakfast/better day, 4. ^iaglc main dishes^ 5. Making vegetables 
county 6. CooklEig * the art that appeals to 5 senses^ 7. How to be a whix 
at desserts/sn&ckSfS. Chart of food values^ 9. Quick meals made eaey> 10* 
Quick tips* Each section Includes: nutrition^ meal planning^ tlps« termi* 
no logy* 

EDUCATIONAL OEIECtlVES - Student wlll***demon8traee the ability to weigh 
one alternative against another In making economic choices* 

EC(M»iIC CXnXlSBTS ^ Impulse buying often violates the principle of rational 
ecopQoic deciSion*makina and results in decreased want satisfaction* 

annotated by Bev 01son« 298-4801 



Furniture Buying: How to Judge Case Goods, How to J^dae Uoholstered Furniture, 
Better locnes and Gardens^ 1975* 

Senior High School 

SFECXFIC OOt^ZEtlTS * The article explains in detail construction features to 
look for when buying furniture* 

EDVCATiauL OEIBCTIVES To be amre and know the various construction fea^ 
ttires available in furniture* 

BOOliailC OOITCSPTS -> Buying of furniture* 

AnnoUted by C* Berg« 388-7421 
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31, 

A Gtfldg__S:o Budgeting f^;>r the Youna CoudU. Utasbiiigton« DC: U, Oepartatnt 
of Agriculture^ 1974« fnee* 

Senior High School 

SFSdFIC OOKIBKTS * Hbtf young people can budget their noney* 

EDIK^'iTIOHAL OBJECTIVES Student awartnese of budgetlpg probleaia of young 
mrrlede* 

BCOHQHIC OOncSFTS * 1* Zconomlc efficiency^ 2» importunity coet« 3» Budgeting* 
AnnoUted by it* (kuetad* 459-5176 

Guide to Twin Cltlea Ooneta^r Sarvlcae. Coniuaer Affaire Cdvnlttca of the 
IWln Cltlea Federal Executive Boards 1973. 

Junior and Senior High School 

SPECIFIC COHmtlTS - Guide of consumer eervlcee available In the buelnees ccw- 
nuolty^ nedia^ citizen groups^ and govemnental agenclea at the Federal^ State^ 
County^ and City levels to help r«solve problems* 

The guide lists the office^ address^ telephone^ conswer contact and con* 
Mmer aervlces available of «ny agencies and buslnessas In the TMn Cities* 

BDUCAkTIOi^ 0&7SCTIVES * Basic objective Is to Help consioers to know 
where to take their case when they feel wronged* 

AnnoUted by Debra Bauer« 474*5891 



Health Ins urance for Today and v^ur ^^^Vr*B Future, New Ibrfct Health 
Insurance Institute^ 1974« free* Junior and Senior High School 

SPECIFIC O0MTENT3 * It deals with nociey and the tetnia and provisions one 
should know In analyzing the five aajor types of health Insurance* 

EDUCATIOHAL OEIECtlVSS ^ To aid the student In future decision-oaklQg on 
health Insurance purchases* 

BCOMOHIC OOKCapTS - 1* Cdat of consuoer decisions^ 2, How the health Insur^ 
ance market works. 

Annotated by GausUd^ 459*5176 
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32. 

Howe Managgoent an4 Coiaiwr aduratlon. Horn Sconoolci iMtructlonAl MAtarlali 
Center^ tubbocfc^ XX: Tc»i Tach Unlvarilty^ 1974« 

Junior and Senior High School 

SPECIFIC OOHTBHTS - The Ourrlculun Guide 1< divided up Into Honemaklng I« 
III> IV> elso a Home MamgeDent aod Coneuoer iMucatlon SeMiter Courae* 

EDUCAnOKAL OftJECnVES * It would be too lengthy to llat all the objectlvea 
Ufited In thla guide. 

EOOIIOHIC COHCSFTS - Soma of the economic concepta Include: allocation of 
reeourcea^ conauoer bu3rlqs^ conauier citiaettchip> and the consumer In the 
economy. 

Annotated by Debra Baueir^ 474«*5891 



^uaehold Adyiaor. United Bankers Advertising Txic*, Banner Publlsbins Ooopany^ 
1973, §2.98. Senior High School 

SFECI7I2 QONnaiTS * Workins with parte of a budget. Charts for budgeting each 
months income and saving, Charta to record iaf>ortant family information: 
medical, education, wills etc., Homebuyers checklist - Kemodeling information. 
Bank evaluation - Check writing, services. Insurance, CooklQg information. 
Taxes. 

SDUavTIOIUL OBJEJTIV&S * The book's objective is to provide basic information 
on the various problems encountered by a household end provide sample charts, 
listings, etc. for a person to set up their own household recordkeeping > 
financios, buying, etc. 

EOQMOHIC (XXKXETS * The development of a systematic spending pl^n to achieve 
the most out of your incooe. 

Annouted by Buth Lundqulst, 735-6390 



Tfc»w toAnCTJGr When tonev Tklfca. Minneapolis; Paul S. ^doo and Assoc., 1974, 
$.45. Senior High School 

SFSCIFIC OOHTSNTS - Pretest, Installment buying. Credit, Savings, Inveetments, 
Short reading section, a lot of aubject problems CiOd subject questions to be 
answet«d. Close to being s progrssMd Uarnliig book. 

EDUCATIONAL OBJECTIVES - To develop knowledge and develop a sequential 
process for problem solving in the area of money and personal economics. 

EOaiCNIC OOnCBPTS - To develop wise consumer decision makinig In the subject 
areas listed In the Specific Contents above* 

.snouted by Buth Lundqulst, 735-*6390 
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33« 

How to Avoid PlmncUl -fapglAg^ iuaerican Inttltute for Seonoolc Rasurch^ 1967« 
Vbl. vn #1, $1.00. 

Senior tUgh School 

SlQCmc COHTENTS * Ihl» paaphlet points out aoM of the pitfall* consunftra 
should avoid «o that thejr can operate aucceeefuUy in the fintnclal world 
without undue cooplicatlone. 

SDlKATIONiiL OBJZZTtVSS - Student! can learn aooethiog^ at leasts about the 
coiaplicated financial world* Thus when thejr are ready to mht novea in this 
direction^ thejr can do it with knowledge that Mjr help thea fron aaklog coatljr 
errors in Judgment. 

SCOHOMIC (XKICBPTS - Basic ecooomlcs is applied to everyday econoolc life of 
the coRSuner^ who« in tum« can a^ly it to crveryday life to avoid coenon 
tfietakea that will coiDplicate hia or her life. 

Annotated by lUchard Reifler^ 739'0470 



How to Select Ma lor Home Apoliancea. Chicago: Saara Conauner Information. 
1972. ?2.50. 

Senior High School 

SPECIFIC 00«TENTS - 1. Choose with Care: Refrlg.. freeMr. rmoge. wesher. 
dryer, disbmsher. 2. Bach mjor appliance is covered in a separate section 
which includes ''Before shoppii^ answer these questions—Bow large an appliance 
is needed. How fl»ich space do you have available in your kitchen, etc.'^ 
"Check list when shopping.". 3. A section covering guarantees, stylins and 
color, service end naintemnce and alliance safety. 

EIUCATIQNAL OBJECTIVES - To identify ways the «arkst affects consuMr choices 
snd the effect of consuMr purchasea on the market. 

To identify factora involved in deciaions to buy (appllancea) 

SCXXKKIC caiCEPTS - (^suoer expendttutes for dueable food preparation equip- 
ment are influenced by euch thinga as the amount of aoney available, price, 
brand names, advertising and atyle. 

Annotated by Bev Olson. 298*4801 



Inflation Can Be Stopped^ New York: Joint Council on Bconoolc Education. 1969. 
$.25. 

Junior High School 

SPEdPIC OONIBOTS - Describes the basic problem of inflation. 

BDOCATIOIUL OBJECTIVES - To helpatudents: 1. Itaderstand the problem of 
inflation. 2. Understand th .tteanlQg and value of a balanced econoqy« 

BOONGIilC OONCSFIS * Inflation and its effects. 

Annotated by i^ath Clexton. 429-4510 
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34. 

Inf Utioni On Prlcea and Ifcgea and Running Jatok. ^hthlosCfm, DC: Cost of 
Llvins Council. 

Junior Vish. School 

SFS<^?IG OCHTENTS - Provide Infocwtlon about Inflation* 

SIXJCATICNAL 0BJHGTXV&3 - TO help students ! 1. Laam «hat Inflation la, 

2* Who gets hurt by Inflation, 3* Causes of Inflation* 4* What the public 

and private sectors can do* 

SCONOHIG OONCSFTS - InfUtlon. 

Annotated by Ruth Glexton, 429-4510 



It Bafeaa 3nerey to Get Bnergy. Tvllson Glailc, tte^qgton, DCt Sblthaonlan 
Associates, 1974, Vol. 13 $1.00. 

SPECIFIC OCNTENTS - Problems concerned with various approaches to solve the 
energy need. Good Illustrative material. 

EOUCATIO^L OBJBCXIVBS - Xsach vocabulary end terainology. To aid the student 
In understanding the problens In finding anergy. To aid die student In learning 
about the ptoblens of technology and growth* 

ECOHCHIG CONCEPTS - Supply-Oeoand, Growth, Technology 

Annotated by Helen Steward, 484-1404 



Keeping our Monav Healthy. New York: Federal Reserve Bank of New %rk, 1970, 
free. 

Junior Blgb School 

SPSCIFIJ OOmSNTS * ikLscuases rcUtlonshlp between noney, demand for goods, 
aod production of goods. Explores reqwnslblUtles of pederal Beserve System. 

EDUCATIOHAL 0BJS2TIVBS - To help studentt 1. understand the wilue of money, 
2. understand how the deaand and production of goods has an effect on the 
value of money, 3. understand the workings of Pederal Reserve System. 

SOONO'lIC CONCEPTS - How demand and supply affect the value of money* 

Annotated by Ruth Glaxton, 429-4510 
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Know the Baat Buys In Fruitg and yftRetablfts. Grace Brill^ SC. Paul: Unlver- 
aicy of Kinoftsota .^griculcutal ^cenalon^ 1969* 

Senior Hl8^ School 

SFZCIPIC OOinSKTS - 1* KtoH whac and bow to buy: U*S* Giadea; packaging^ 
2* Poiota to maamber: iixm^lM, PlanClful toodm, dafacta^ quality^ 3* 
Cbaxacterlatica of top quality frulta^ 4. Gl^racterlatlca of top quality 
vttsetablea* 

EDUaMXOHA^L OBJQCTIVES * To practice critical evaluation of food products 
In order to naxlnlw personal taate ^nd physical satisfaction* 

EOONOHIG OOlfOZFTS - The aarfcat offera an extresaly wide variety of food 
choices to the contumr* The consiner^s satisfaction In the exercise of 
his f raadom of choice Is detetnlned In part by his Income^ faally prefer- 
encea and narket conditions at tlie tlioe of purchase* 

Annotated by fiev 01son« 298^4801 



Know the Brrs you Buy. Melvln Hamre and Verna Mltesh^ St. Paul: University of 
Minnesota Agriculture ^^ktenalon^ 1974« $*03* 

Senior Hl8^ School 

SFSCIFIG oaimiTS - 1* Nutritive value« 2* Sggs of different sl2ea« 3* 
Minnesota consianar grades for aggs^ 4* For the best buy« 5* Esgs require 
proper care* 

BIXKIATXOMAL OBJECTIVES - Student will apply concepts of nutrition to mnu 
TOdlflcatlon taking a limited Income Into consideration* 

BCONOtilC COilCSFTS - an Individual's or faiolly's locomc limits food choices* 

Annotated by Bev 01son« 298-4801 



Liw and the Conauaier (part of Justice In Urban amerlca Series)^ Robert Berger 
and Joseph Teplln^ Houghton Miff lln Company^ 1970* 

Junior and Sonlor High School 

SPECIFIC COl^nEKTS - This booklet la a combination of case studies^ discussion 
of legal problems for the consumer^ and auggasted questions and activities* 
According to the fore«rord> "***the student delves Into advertlslttg^ contracts^ 
and credit; he ervaluates various mys of biQrlng goods and services"* 

EDUCATIONAL oaJBCTIVES - 1* Definition of consumer law« 2* Student analysis 
of the good and poor aapecta of advertising! 3* Discern the differences 
among contracts^ 4* Ubderstandlns of the responslbllltlea and rights of both 
the buyer and the seller* 

EOQKOHIG COHOBPTS - 1* Consumer credit^ 2* iidvertlslng and Che role It plays 
In the market place^ 3* The relationship between law and the conaunr/buslness* 

Annotated by Janice Gregory^ 488-9760 
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36^ 

Making the Moat of Ymv ^iQnav. New Yorfc: Xastltute of Uf« Iniurancc^ 
free. 

Junior snd Senior High School 

SFSCIFIC OOHIBNTS - iSach of the followlog subjects are treated as a story* 
bringing out facts snd Information. 1. Buying used cars« 2. Sattlng up a 
budget^ 3. Shopplnsi ^« Installxaent buying^ 5. Insuranca. 

Bi3UC VTIOIiAL OBJSCnVES - By use of family problems^ develop the propsr decision 
making process needed for the situation. 

BCONOHIC CONCCFTS - Wise consumer dedalon making. 

4\nnotated by Ruth Lundqulst^ 735-6390 



Managing Barsonal Income. Chicago: Continental Illinois National Bank and 
Trust Cdmpany^ 1970« $.35. 

Junior High School 

SPECIFIC CONTEI^TS - The material is divided into three units: understanding 
checks^ using a checking scoount^ and using a saving* account. 

EXnCJaicmL OBJBJIIVSS - help the studenc: 1. learn about checks^ 
2. learn how to write checks properly^ 3. learn about savipgs accounts. 

BCWOHIC COKCSfTS Proper usage of checkli^ and savings accounts. 

Annotated by Ruth Clexton* 429-4510 



Money and Hcogpflrtc Balance* New Ifbrfc: Federal Reserve Bank of Kew YoCfc« 
1974« 6th Bd.« free. 

Senior High School 

SP3CIFIC CONlBtlTS - This paaiphlet describes bw the ecomegr operates snd how 
the Federal Reserve works. It discusses the role of voney in our ecooony 
and bow our money*s value changes; it gives s capsule explanation of the 
business cycle; it focuses on how the Federal Reserve sgrsten uses its powers 
over bank credit and money creation to pronote balance in the dowestic 
econony without stteoptlng elaborate on the Ittporcant interxelationshlp 
of our intsrnational economic position and dooestic balance. 

EDUa^TICNAL OBJBCTIVSS - 1. Definition of iDoneX and econcxnlc specialisation^ 
2. Heasurins output and inccne^ 3. Definition of recession and inflation^ 
4. The Federal Reserve System - explanation. 

EOOnCHIC OONCSPTS - As listed above« also: How banks create ooney« Graphs^ 
Credit and demand^ Interest rates. 

Annotated by Janice Gregory^ 488-9760 
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MonWj, Cwtdlt. Bariklqff, Northmatern Nttloml Bank of St. Pau1« HlnnwpoUAi 
Paul S. j^aldon aod AaaoclAtca^ Inc.« 1964. 

Junior and Senior High School 

SPECIFIC OONIBNIS ^ It tella tha history o£ vomy^ the momy eyeta&« cxttdit^ 
end the banking ayetea. 

Ema\TIOH&L OBJBCtZVES * 1. lb acquaint atodenta with the value of noney^ 
2. To teach them various aapects of credit^ 3. teach what haidca are and 
bow to uM them. 

SOONQHIC COHCBFTS - Honey« Credit^ Banking. 
Anootattd by D. Banerberser^ 735*0297 



Money Hanagcment hattera. St. Biul: :^rlcan National Bank and Trust CoiBpavqr/7S. 
Junior and Senior Uish School 

SFSCIFIC OQCITEHTS * 1* Source of Incone: Includes * education vs. Income 
for life and sUtlstlcs of tarns - also discusses paycheck stub^ 2. Spendii^ 
plan * describes costs fixed and other of livli^. Also> how to sake wise 
c^ices * especially with loans« 3. ?ood * Clothins * Gmv * how to nake 
good selections^ 4. ttoys of paying - checks snd different types of credit. 
An e»9ple of s loan application forv Is given. 5. Gaaa - Lifestyle gmi * 
over 3 week period - buying and living Inslda IncoDs. 

SDUCAZICN^ OBJSasvmS - Objectives seem to basically include how to spend 
your Bioney wisely and understand various foms of credit. J^hasis is also 
given to education level and the e3q>ected Ufetlw Incom. Ihla 24 page 
booklet seens to be s simplified form for undersundlng «M>ney natters and 
basic concepts of things such ss checks^ loans« etc. thet relate to banking. 

EOQKOHIC 0QMC3PTS * 1. Banking system and the constraer^ 2. Credltj 3. Money 
and aelectivity In the market. 

Annotated by Janice Gregoty^ 488-9760 



Money or Servant. New York; Federal Reserve Bank of New York, free. 
Senior High School 

SFSCIFIC COtnSNTS - 44 page account of money and banking in the Vblted States. 

EDUCATIONAL OBJECTIVES - To help students understand how money functions In 

our system^ To aid students In seeing the role benks play in our syscra> 

Td sllow students to know banking policies and how they relate to our everyday 

life. 

ECOmiia OQUCEPXS * The function of money and the role banks play In our system. 
Annotated by Terty Bergstrom^ 881*5891 
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Th^ Hew CoxtUMOBT. Hev York: ^lonsanto Textiles Co.« 25 copies fr««. 
Junior and Senior High School 

STSdBlC (XtlTSms - Briefly cover* the following araae: 1. Coneunerleni - 
Ifttat 1« lt7« 2. The Coneumer Uevolutlon^ 3. The Demanding CoDSuner of the 
nOs, 4. Gonaiaer Action Groupie 5. ^iJhat an Infomed Teictlle ConiUMr 
Should l&kow. 

BCUCATIOHAL OBJBCTIVBS - 1> Student awareneAa of the lole of the coneuoer 
In today's ttarlcet.^ 2. Knowledge of warcantlee end guarmnteee ee they relate 
to teactllea. 

SOGNOt-IXG CONCEPTS - Bole of the consuraer In the marketing cycle. 
Antiotated by ^y Kcueger^ 881-8937 



New Labels on ?reah >leat8* Isabel 0. vtolf and Richard J. Bpley« St. Paul: Unl* 
verslty of Minnesota ^^firiculture Extension^ 1974« $.02. 

Senior High School 

SFSdFIG OQIITEIITS - 1. Background: hlnn. Dept. of itgriculture> 1973 new law« 
2. Regulations: Requlrv: 1 species of aeat^ 2 - PrlsMl or wholesale cut« 
3 * Standardized name for the retail cut of iieat« 3. Prohibitions: Prohibit 
use of fanciful or non -descriptive naoas^ 4. Bxesiptlons: Stew msat« bacon« 
etc.f 5. Benefits: (to consumers): Gonsuaers will have s note sccurate 
description of prepackaged fresh meats. 

SOKaTIOKAL OBJBcnvSS - 'fo practice critical evaluation of food products 
(meat) In order to maximise personal taste and physical satlsfsctlon. 

2O0U0MIG COtKSPTS - 1# Ooo^srlson of food products: the swy| CT}t offers e 
wide variety of food choices to the coosuoer. The consumer's satisfaction 
In bis exercise of his freedom of choice Is determined In part by his Income* 
family preferences snd market conditions at time of purchase. 2. i^egulatln^ 
agencies: Consumers have available to them the services of govemmenc sgencles> 
private agencies^ etc. to provide Information about snd enforce established 
standards and grades. 

Annotated by Bev 01son« 298-4801 

Hootch s Stick - Scratch a Ston e. Albert E. Garcia and Gexliard M. Rostvold> 
San Bafael, CL\: Leswlng Press> Inc.« 1974. 

Junior High School 

SPBCIFIG CONmiTS ^ 1. Explanation of business etiquette^ s. AeUtlog to one's 
boss snd supervisor^ b. attitude on the job« c. discussion of courteous be* 
havlor« d. good manners^ e. consideration when giving notice^ 2. Questions at 
the end to check comprehension. 

EIXJamOli^L objectives - l. understand buainess manners and specific types of 
responses expected under typical situatloos^ 2. Persoml behavior in com- 
pleting one's job. 

BCONCMIw COe^CSPTS " Good business behavior. Annotated by Janice Gregory^ 
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PollclM for frot<ctlott > Nctr York: lutltuta of Llfa IiuiurCDca» 1974» frM, 

277 Pufc Ave, Mew York» N,Y, 

Jimlor and Senior High School 

SPBCiriC CCRDTEMTS * latTodiiction and explanation of Insurance (Risk Sharing), pan* 
phlet la a salt study booklet including Llfe» Healthy and Peraonal Insurance, It 
includes discussion questional testa aiid an application blank for Insurance, 

EDUCAII(»IAL OBJECTIVBS - Shows the naed for risk sharing. Glossary of Insurance 
tema, 

ECONOMIC COHCBPtS - Riak aharing of loss through Insurance, Protection agalost 
tha unknown. 

Annotated by Ellsworth^ 699*4134 



Questions and Anawers forthe Minnesota Motorists Minneapolis; Minnesota No-Fault 
Infomatlon Cotamlttae^ i32d Soo Line Bullding7Wjan«apolls» Minnesota 55402» 1975» 
free. 

Sonlor High School 

SPECITIC CONTERTS * Questions and anawers on No-Tault Insurance In the State of 
ttlnneaota. 

IDUCAXIOHAL OBJECTIVBS « An awareness of how Ho-7ault Inauranca affects ootorlsts. 
ECOIIOHIC CONCEPTS " No-7ault Autonoblla Inauranca, 
Annotated by Richard M, HUlestad* 925-4300 



Tha Role of Oonauner and Consuner Debt In our Econoay ^ Brnat A, Dauer» Houaehold 
Finance Corporation^ 1969» free. 

Senior Hl£|i School 

SFECinc CONTENTS - It deals with consumr activities In tha area of credit. It 
examines tha role of conauaer debt In the Aaarlcan economic system. 

EOONOHIC OBJECTIVES It gives the student* or consumer* if you wish* sama Insights 
Into wise declalon^wklng In tha areaa In irhlch tbey are most likely to make In- 
Testnents of the present and future Income, 

ECONOMIC CONCEPTS * The concepts are that conaumera contribute much to the total 
investment In the economy of the IJ,S, Also* that vital Information la necessary 
to make wlae choices. 



Annotated by Richard Kelfler* 739^473 



40. 

Rup »ad Carpet Cw & Furniture C»r*^ Wisconsin: Consumer Education Center^ > 
Johnson's (Mx^ 14th and Ftanklln^ Racine^ Wisconsin^ 53403^ free. 

Junior and Senior High School 

SPECinC GOHTEHTS: Pamphlets telling how to care for and the different products 
to use in the care of furniture and carpets. 

ECOHOiac OBJECTIVES ** To present to the student consumer information on the care 
of products. 

ECOHOHIC CONCSPTS * Buying principles^ product Information. 
Annotated by C. Hunter^ 224*8037 



Safety Tips for Snowmobile Riders. St. Paul;^^ Minnesota: Minnesota Department of 
Natural Resources^ 330 Centennial Bldg*» St. Paul W 55155^ 1972« free. 

Junior High School 

SPECIFIC CONTENTS - Ten hasards encountered in snotnoblllng are Illustrated and 
the unllkeable consequences are picture d. 

tcmomc OBJECTIVES ^ To teach safety on a winter machine. 

ECOHOUIC CONCEPTS * Hospitals won't go out of business as long as there sre 
foolish riders of snowmobiles. 

Annotated by Pauline Koenlg^ 739-7797 



Should You Buy On Timet, Kary Lamlaon and Leooa Melson^ St. Paul« Minnesota: 
University of Minnesota^ Agricultural Bxtenslon^ 1972^ 5c. , > ' 

Senior High School 

SPECIFIC OOKTEHTS - 1. Should you buy on time? Includes math abowlng cash price 
for TV set> $400« deferred payment prlce« $500 . 2. Ask yourself - Is owning It 
worth die extra moneyt Does your family really need Itt 3* Shop around for 
credit. 4. How many tlms payments can you family affordt 5. figure It out 
(math lesson) (exs^vlea Include: used atove^ clothea> TV set> used car). 

BCOtfOmc CONCEPTS - In the American ecoooay the consumer has Fteedom of Choice 
In deciding how to spend his fumlshlnga dollar. 1. Family co^poaltlon^ valuee^ 
goalSf standard of living and available Income Influence the fclnd^ quality and 
quantity of furniture (TV) a family buys. 2. Opportunity costs should be con* 
sldered when making major home furnishings purchases. 

l^iJUJ. OBJECTIVES - Student will cite types> sources and relative costs of credit 
for different purposes. 

Annotsted by Bev Olson^ 296*4801 
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Thft Story Cfa^c^^^ New Yorkt Fftdetal RaMrvft Bank of Mev York* 33 Liberty St*« 
NwYork* 10045* 1972» 5th edition* free.' 

Junior High School 

SPECIFIC GONTERXS - Describes checks, their origin end developoentj groirth sod 
autoatttlon of check collection. 

SDUCt OBJECTIVES - i» Learn the verloue parts of a check. 2» Trace a check 
through the clearing process* 3* Leem ham to vrlte end endorse e check* 

EOOKCttac CONCEPTS * Check writing* Check clearing process* 

Annotated hy Ruth Clexton* 429-4510 



Tenants Eights In St* Paul* St. Paul Tenant *k-Dhlon* St* Paul* Hlnneeota: 500 
Laurel* St* Paul, 91*00. 

Junior end Senior High School 

SFECinc CONTENTS - Gives a list of the obligation of tenants and landlord and hov 
to solve problems that arise In thla situation* 

OBJECTIVES * Make students wre aimte of their rights as tenants* 

EOONOHIC CONCEPTS - This Is a legal relationship* 

Annotated by H* Hough 

Tips - A Coneuaer Information Prograa Cesa Study, New York: Hatlonal Aeaoclatlon 
of Manufacturers* 277 Park Ave*, Keir York* 10017. 

Junior and Senior High School 

SPECIFIC COHTERTS - Each different* 

EDDCt OBJECTIVES - Information for the consumer. 

Annotated by Linda Farmer* 644*0204 

Paderetandlng Economics - Why Prices?. Chamber of Cotmrcm of U*S** 1966* Booklet 
f 2* 

Senior Bl^ School 

SPECIFIC CONTENTS This pea^hlet tries to give an Idea boir prices* supply end 
demand tend to stabilise the economgr* There are* of couree* other extemel factorr 

EOUC. OBJECTIVES - To aeke the student* or consumer* aware of bow our economic 
syetem works* and why prices are an important part of hie operation* 

BCOMOMIC OOMCEPTS - Prices play an Important part In the operation of our economic 
eyitea* Price hes a very influential effect on eupply and demend. 

Amoeated by Richard leifler, 739-0470 
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Vomn and Retail Credit* JX* Pftoney Conpany* Inc«> 1973, £ne« 
Sanlor filgh School 

SPECIFIC OQSTSHTS - Prottllieiit business people discussing woiieii and credit, histor- 
ical background, case studies. 

BDUC* OBJBCnVBS - To help students understand what problems wooen ham to 
obtain credit, to help students know where to obtain Inforaatlon concerning credits 

Annotated by Linda Panaer, 644-0204 



Work, Eleanor Goldstein, Social Issues Resources Series, Inc«> 1974« 
Junior and Senior High School 

SPECIFIC OONTENTS - 1. Discontent of workers, 2. alternative working situations, 
3. distressing work situations, 4« work In the future^ 

SDUO* OBJECnVBS * To use current periodicals and ntvBpapers as source naterlals 
enabling students to analyse froa the saM mtdla they will be using in adult life* 

ECOROHIC CONCEPTS - 1* Incoi&e distribution, 2* opportunity cost, 3« fuir'euploy- 
nent « 

Annotated by R, Gaustad, 459-5176 



You and Your Coia»mlty Bank, The How Corporation, 1974, £ree« 
Junior and Senior High School 

SPECIFIC CONTENTS - Covers the mechanics of checking accounts, cost credit, who 
owns the bank, whose money Is lent, sa£e deposit boxes, safeguards, FDIC, national 
and state banks, credit ratings and loans« 

SOUu* OBJECTIVES - To help the understanding of t&e role o£ banking In our 
economy^ To promote an understanding of the contributions the bank makes In your 
coomunlty^ To faalllerlze the student with the various services provided by the n 
bank and how best to make use of them« 

ECONOMIC CONCEPTS - Pereonal banking techniques, role of the bank and Its functions 
Annotated by T« Gunderson, 739-3637 
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t<nir CheckjJ^ Account^ Hlimeapolls^ HLimesota: Paul S, Aoldon and Asaoclatesi Inc.» 
S408 Chicago Ave. So.» Kiimeapolls^ Hlimeaota SS417» 1971» 45C or free If Vanfc 
aponaora. 

Junior and Sanlor Ulg^ School 

SPECIFIC COtnSNTS - 1. Introduction to checking accotmta^ advantages^ openlnjg* 
general Infomatlon. 2. Proper check mrltlng procedurea. 3. Proper handling of 
various aspects of checks. 4. Indoraenents. S. Reconciliation. 6. lilscel^ 
lanaous checks. 

EIXJCi, QBJECIIVES * The book's purpose Is to develop coreect check handling pro^ 
cedures and to Introduce students to the bank*s services. 

SCOroiflC CONCEPTS - The book la Involved in the taechanlca of an lnqportant part of 
an economy banking and the handling of money and desand deposits. 

Annotated hy Ruth Lundqulat» 735-6390 



Tour Social Security. Washington* 0«C«| 0>S. Dapartment of Health* Education and 
Welfare* 

Junior High School 

SPECIFIC CONTENTS ^ A comprehensive e3q>lanatlon of the Social Security prograa. 

IDUC. OBJSCTIVSS * To help the student understand the purpose of the Social 
Security program. 

ECQW>MIC COHCEFTS * Security through aoclal Insurance. 
Annotated hy Such Clexton* 429-4510 



44. 

Sectlgg 3i Periodicals 

1» Batter Hoaes and GarJana 2^ Family Circle 3» Wbmtft'g Day 4* Spharg 
Junior and Senior High School 

SPBCIFIC COMTEHTS * All theaa perlodlcala jnibllah artlclae on current conaumar 
Issues* Bxanple: Smert Shopping: ifhat the new food l^ela really tell you> in 
Better Hones and Gardens^ Hey 1973. 

EDU-:;. OBJECTIVES - Create nore knowledgeebla conauMrs. 
BCOMO^ac OOKCEPTS - An Informed consumer la a wiser «hopper. 
Annotated by E. Cay Krueger^ 881-8937 



The CAT Tribune, Hassachusette: Conauner Affairs foundation^ Inc.« 150 Tremont 
Street^ Boston^ Kassachusetts^ 02111> $5 a year. 

Junior and Senior Hlgji School 
SPECIFIC COKTENTS - Covers all areas of consumer affairs^ 

U>VC^ OBJECTIVES - Readers will develop an understanding and awareness of 
various frauds* 

ECONOMIC CONCBFTS - Many tines they will have a '*How to Buy and What to Look For 
Section/* for cacanple: BOtf TO BUT AND WHAT TO LOOK FOR IN AmiCANCBS. 

Annotated by Richard M« HlUested^ 925-4300 



Econ Lab Newsletter, St* Paul: Economics Laboratory^ Osbom Building^ 370 Wtbaaha> 
St* Paul> Minnesota^ free* 

Senior High School 

SPBGirZC CQNTBMTS - Ftibllshed at two to three month Intervals* Content varies 
but deals with current product development^ ecology etc* 

^ijiUj* objectives - Varies with material covered* 

ECONOMIC OQHGEPTS - Varies with material covered* 

Annotated by E« Kay Krueger> 881*8937 



Caveat Emptor > Robert and Barbara Berfco* New Jersey: Caveat Emptor^ Box 336> South 
Orange^ Hew Jersay^ 07079> $5*95« 

Junior and Senior Hlj^ School 
SPECIFIC CONTENTS « Monthly articles on the coneumer and the law> different 
types of frauds* and food and drugSi etc* 

:0UJ» OBJECnvESi- Readers become aware of the various influences that are 
affecting the conswers in the world todey* 

Annotated by Xlchard N« Hyllested> 78W116 
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Changing Tl«<. WMblngtcm, o,C,: The Kipllnger Maguln«» $6 p«r yMr, 



Senior High School 

SFECIfIC CONTENTS - This perlodlcel le designed to keep the consumer up to dete 
on the leteat developnente In the econood.c world* 

JDUJ« OBJECTIVES * It le^ in « senses « current events source In the erea of 
conauner activities^ presenting helpful hints for the consuaier to help him make 
wise choices In hla own econcwlc activities, 

w^AdilO COKGBPTS - The economic concepts deal with the idea that If the consumer 
Is well informed on current economic lsaues> he or she will be better equipped to 
deal with then. 

Annotated by Richard Relflerp 739-0470 



Consumer Hews> Washington^ o,C,i Office of Goosuaer Affairs^ Government Printing 
Office^ $4 per year. 

Junior and Senior High School 

SPECIFIC CONTENTS * It varies, 

X:DUJ, OBJECnVBS - To maJ» consumers generally more aware and thus decrease 
their chances of being victims of fraud, 

ECOKOMXC CONCEPTS - It varies. 

Annotated by L, Hayer« 298-4801 



How Nutritious are gaat-Food Meals?, Consumers Report^ Mount Vemon^ K,Y,: Con- 
sumers Union of D,S,p 256 Waahlngton 8t,p Mount Vernon^ H,T, 10550» 5/75^ $1,00 

Junior and Senior High School 

SPECIFIC OONTKNTS - The article consisted of facts about the nutritional quality 
of meals at various fast-food shops. Each meal was broken donn into the weight of 
the meatp breads potatoes » trimmings and beverage, 

.^lAJjt OBJECTIVES - To inform the reader of the nutritional value of the Iteaa 
teated, 

ECOIiQHIC CONCEPTS - By reading this article the student could realise the Importance 
of fcaotflng how good the food Is for him before btqrlng. 

Annotated by Terry ICardell 
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Credit Bureau > in most cities. 
Junior and Senior High School 

SPECIFIC OOBREIITS - Booklete deecrlblng ratings and how they are given to a conaunie. 

IIDUO, OBJECTIVES - To be avare of credit bureau ratlnga and hoir they affect the 
consumer. 

ECOnOHIC CONCEPTS - Coneuiner credit bureau* coasuwr credit ratings. 



rCA fact Sheet » Washington* D.C.: U.S. Departaent of Beslth* Education* end 
Velfare* Public Health Service* Food And Drug Adaln. 5600 Fishers Lane* BockvlUe 

Maryland* 20852* current* free 

Junior and Senior High School 

SPECIFIC OWrwSSTS - Each eheet is on different subject natter. Can be gotten for 
each student. 

£DUO« OBJECTIVES - Different for each eheet. 
Annotated by Linda Fanner* 644-0204 



Finance Facts * Finance and Loan Companies of U.S.* free. 
Senior High School 

SPECIFIC anitEIITS - Hcmttily publication on conauoer financial behavior. 

dXJOCm OBJECTIVES - Current Infomatlon on Incoae and purchasing power; ifhole- 
aale prices* industrial production* consuaer credit; foreign investnents In the 
U.S.; cost of food* consumer price index etc. 

ECONOMIC CONCEPTS - A complete and up to date suooary of the wmthly consuner 
financial behavior. 

Annotated by Ellsworth* 699^4134 



Forua: "Conauners in a Changing Econcny^" J. C. Penney Coopany* 1973 
Senior Hlg^ School 

SPECIFIC CQRTEBTS - Discussions of consumer psychology and inflation* the groir- 
Ing aconoalc Interdependency of all nations* ■onetary and fiscal policy* changing 
values* and reports of the Govemacnt Econoalc Conference. 

ZiJOCm OBJECTIVES' To have the reader understand the matrix of consuMr response 
to economic change.' 

EOONOHIC CONCEPTS - Economic changes affect consufflsr response. 
Annotated by Hancy L. WUliams* 636-3126 
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Health Care In jUwrlo: Progress «nd ProblwM, U.S.SIen and World Report, June 16, 

?ic. 

Senior High School 

SPECIFIC OanrSRTS - Olscusees the reasons for Increase In health cost end irtiat 
the coosuMr can do ^>out It. 

.;UUJ. OBJECTIVBS - Stresses the reasons for Increased costs, irtiat can be done 
about It, how this applies to other econoalc sreas. 

t 

ECONOMIG OCBICEFtS - Stnssts cost o£ trmlnlng^ of up to date equipment and the 
coat of batter aervlcee 

Annotated by Ruaa Chrlatensen^ 925*^4300 



Journal of Cooamaer Affalra« ttlaaouri: Aaerican Council cm ConauMr Intereata^ 
Senior High School 

SPECIFIC OOMTEMTS Thla periodical points out the concerns that arise In the 
slnds of consumers regarding acownlc lasuese It points out areas of concern most 
pertinent to the general pid>llce 

jj)UC. OBJECTIVBS - Studenta can learn that current econonlc laaues the country 
faces today are of concern to the general couauaer. They can learn irtiat theae 
Issues are« and be better equipped to deal vlth theoie 

ECOHOMIC COHCBFTS * The concepta here are to fomulate In the alnd of the atudent 
and/or consumer^ that the laauea we faca today In our econooy ^va baaed on basic 
econoalc principles and can be solved^ or partially solved^ by a free exchange 
of Ideas and consuwr action and conceme 

Annotated by Richard Belfler^ 739^)470 



"Hand a Kid $10^000 - Kids and Money «** HUdred 0. lerkovltm^ California: Education 
^ooay UMqiany^ Ince> yM Itelveralty Avenue^ Falo Alto« California^ 94301^ Iisamlng 
AprU, 1975, $le50 

Junior and Senior High School 

SPECIFIC OOWTRIITS - Article tells about a leaaon teaching alddle echool students 
consuasrlaai. Contains good strsteglee that could be used at any level. Tor ln« 
stance Introduclnc the unit by bringing In a butcher cooplete with tools and a side 
of beef e Best part of article la the excellent blbllograpfay irtilch la for all 
levels. 

OBJBCTIVBS Integrated oirrlculua teaching basic afclUa, valuee, and 
aone e:^pertence In declalon mefclnge 

ECOEfOMIC COHCBFTS Credit « prlce^ supply and deattud^ taxea and govemnent regula- 
tloQ> budget^ advertlalng^ coate^ Incone^ availability. 

Annotated by Helen Stetrard^ 484-1404 
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Taste SftCtlon — Yearly Price CoiPparlsonB^ Klnoaa^olits Mlnneapollo Star 



Junior and Senior High School 

SPECinC CONTENTS - 1. Taatt: Articles vary each week« generally deal with areaa 
of food buying; ex. agricultural grading and what It means to the conauiaer; unit 
pricing etc. 2. Yearly price cosrparleons appear In Deceodier or January. List 
compares approxlnately 50 Itene -* gives super narket and price. Also compares 
current price with one 6 months t^ 12 months earlier. 

^UJ. OBJECTIVES * 1* Taste: will very with article. Generally makes student 
aware of what to look for when shopping. 2. Price conparlson prices on food may 
vary greatly from one store to the next. 

ECONOHIG CONCEPTS - Will vary with articles used. 
Annotated by E. Kay Kruager^ 881-8937 



Thursday A.M. Section of Mlnneapolla Tribune : tJ.nnaapolli 
Junior and Senior High School 

SPECIFIC CONTENTS - Articles appear concerning all aspects of consumer buying. A 
weekly column Is '^our food Dollar" * contains Information on the availability 
of foodh predicted prices. 

JDUJ. OBJECTIVES - WUl vary with type of articles. 
ECONOHIC CONCEPTS * An Informed consumer will be a wiser shopper. 
Annotated by E. Kay Kruegor^ 881*8937 



Mcmeyi Time, Inc., $9 a year. 
Junior and Senior High School 

SPECIFIC CONTENTS - Feature articles each ttonth; standard department articles 
Including: the angry consuMr, Washington meno, shopping center, oa the job. 

:.DUJ. OBJECTIVES ^ This Is a nagsslne for the general public, and does not have 
explicit educational objectlvest but serves as s sc/urce of current infomatlon 
and opinion In the srea tt econmlcs. 

ZOOIKmC CONCEPTS - Examples of articles (which of course are different In each 
issue); '*How much life Insurance Is enough"? Jsn. 1974;*1ftkat*8 In a name brand"? 
February 1974; "One family's finances; the Parkers In the Bronx/* June 1973; "Long- 
playing toys for Chrlstnas — and sfterV Deceober 1973. 

Annotated by Peggy Llndlof « 774-8771 
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Roof, Vol. 3» Huii>«r 3» '^Joining Together^ Labor Org. In Htttuuotm," Judy PoMly, 
editor, MliDWsota: Hliin«0otc Historical ^clety, St. Paul, ttlnmsota 55101, 1975 
4 copies/year, $2.50 par year. 

Junior and Senior High School 

SFECinC OQBTEHTS - Telle tha etory of labor In Mlnnaaota. 

:snOC^ OBJECTIVES - Infonu the reader of die atory of Mtmiesota labor, to aee 
Its loportance, probleM> etc. 

BOOHOHIC CORGBPTS - Interesting historical accounta of the labor narket In 
Mtnnesots, Its Incomes, Its variety^ its contributions to the national labor ecene 
its organisation. Shoirs effect of supply of labor on salariea> changes In the 
labor force. 

Annotated by Helen Steward, 404^1404 



Skeptlc> Santa Batbara^ C^: Skeptic Dept. 3006> 1975> Issue 6« $1«25« 
Junior snd Senior High School 

SFBCIPIC OOMIBNTS Sjpadal aqphesis it given to the reactions of people 
frosi various polnta of hlatoiy^ including today> to ecoiKsalc lasues* Exa^plea 
of general headlngf for varloua vlenpointa; The end of innoQsncaJ Hard tl»es> 
then and noir; Doea **Crlsia"" equal "Doov**?> The case for optinlsB> Nhat are 
Aoerlca'a prospecta> Survival handbook. 

EDDCa\TION(\L OBJBCnVBS - 1« Deflnea the econoedc altuatlon ^^rica la In today. 
2. Off era pro and con articles on our country's altuatlon snd helps student 
to develop his own opinions. 3. Grephlcally portrays the human altuatlon of 
ntaeiy paat and preaent to help the student understand the neanlng of an 
ecoMAlc depression. 4. Puts our condition in a historical perspective - 
describing past situation. 

EOCKOilC OOtlCEPTS - 1. Inflation^ 2* Depression^ 3. Comparison of cost of 
living m 1949 end today> 4. Govsmaent intervention in the economic system. 

Annotated by Janice Gregory^ 4U&-9760 



aoclal jiducation> '*rhe Consumer: Another Forgotten .^^merleen'*> October 1974> 
Hatlonal Oouncll for Social Studlea* 

For Teachers 

SPECIFIC OOUTBtJTS - Thla la for teacher bcckgcound prlnerily, but parte could 
be incorporated Into s course of study on conswerlsm* 

Annotated by Ruaaell U. Chrlatensen^ 925-4300 
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Sfc^lon 4: Gaines and Simulations 



50. 



Acquire, St. Caul: 3t^ Jon^ny^ 1966« $10.00. 
Senior High School 

SP:SJI?IJ oa«T3IJX3 ' Game consists of a playing board In which hotel chains ^ra 
created and the players strive to gain conciol of various hotel enterprises. 

SIXX: iTIOtiiVL oaJBJTIVSS - to sive the students an understendlns of how stock* 
holders In corporations operate and the pressure Involved in gaining control 
of corporations. It Is a good mental exercise. 

EOOtlOfrilO OOlbJi^CIS - ImrestmentSf Corporate structure end nanLpulatlon^ 
bportance of majority holding^ Mergers^ Stock bonuses. 

.mnotated by T. Gunderson^ 739*3637 



Beat Detroit. Dynamic Gaoes^ 1S72. 
Junior and Senior High School 

SCSCIFIC OOtlTIQjTS - Oars as playing pieces^ llarranty cou|Hme« Clay aKmey> 
Dlce« Service c4irds« Insurance^ ^^ra car cards. 

^DUC/^TiaLiL OBJSJmzS * Aid the student In understanding the problem In 
car ownership^ operation^ and feel sone of the frustrations involved. Teach 
sow of the vocabulary and teroinology In car buying and ownerahlp. iiid 
the student In becomli:^ awre of pressures of advertising. 

EOQIlClilC JQUOSPTS * Price> Supply/deund^ Inflation^ Hidden costs^ Govern- 
nenc reguUtlon^ Scarcity^ Insurance^ Decision. nafctng. 

Annotated by Helen Stemrd^ 404*1404 



Jbara e. lilnneapollst Caul S. ^^don and .issoclates^ Ine.« 1972. 
Junior and Senlo]; lUgb School 

SFSCIFIC OOtlTZtfTS ' Develops the Idea that you set buying goals on the 
basis of incoM. It requires the wise use of credit^ adjustattnta betveen 
savings and expenditures^ figuring vonthly finance ehargesa absorbing 
penalties for umrlse use of aoney. 

2DUC .TIOtUL OBJEJTIVjSS - Sane as above. 

Annotated by K. Houghs 226*723& 
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CoDiupftr^ Gerald Zaltaan, Ifestttrn Fubllthlt^ C6.» 196$» $25«00* 



Senior High School 

SFBCinO - Gane MUrlals^ profile gheete for Credit agents^ Con* 

sumert «nd Salemiu Teacher*e ntnual# 

BDUCATIOtlAL OBJECTIVISS - leeches budgeting And imtellnent buying concepts. 
Forces students to set priorities, IMiches student hofw to calculate true 
intetest rates. Teaches student hoir to negotiate contracts vitti credit repre- 
sentatives. Teaches student the need for planning purchases, coping with 
the uoexpected and the value of teafomtk If the gaae la eet up m teama* 

SOCUaNIC GORCaPTS - Budgetlfc, laatalljMnt buying, Valuea and So^U^ Consmar 
declalon nafclng» Contrmcta# 

Annotated by T« Gunder&on, 739*3637 



The Credit Gatte, San Pranclaco: Leawlc^ CooDtmlcatlona, 1971, $6«95« 

SBSCXfXC O0NIBHT5 * 1« One large gam board, 2« Sight credit cards, 3# 
One die, 4« Jlght peg cards eatabllshlng needs and wnta, 5# Gaae pegs, 
6« Play ooney# 

SDUCATKXiAL O&JBCnvlSS - To aid the atudent in Leamlne the concepts of 
credit* 

BOONO^IIC GONCBFIS - The atudent needa to «ake a decision aa to whether he 
should huy aomthlng on credit or use caafa# He will reellxe that you 
cannot have everything you wnt. If you cannot afford lt# 

Annotated by Ibrry Kardell Junior and Senior High School 

DalUr IJiae. Mabel Techet, December issue of Forecast for Home Bconoialca, 1974* 
Senior lUgh School 

SFQCXnc OONTBHTS - In this slmlatlon gane atttdenta, actlngwlthln a given 
frmamiorfc, muat plan how a family will met an ui^lanned financial expense 
end at the saae tin purchaae a dealred itea using only the discretionary 
IQCOM available to tbem# 

XDDG&TIQNAL 0B3EGTIVSS - To practice planning the use of discretionary Incone 
to neet family needa # 

BOCklGHIC OONCBPTS - Plannliig and Dlsctetlonary Incom are the basic concepts 
coveted* 

Annotated by Debrm Bauer, 474-5891 
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Econoolc SYBtem. Jami B, Colaoand in4 T» Rob«rt Itarrii^ Wwtsro Publlihlog 

QampATsy, 1S69» $25,00* 

Senior High School 

SFBCIFIC O0NTBNI3 - Slmulatei Intemlatlonshlpa of i coni|Mtltlv« economic 
syiteo* 

SOUCATIOIiAL 0BJ2CTIVES - To aid the itudenti In acquiring knowledge about 
the market lystem* 

BCONOHIC COtlCSPTS - !• Production* 2» fJarketlng* 3» Coneunaptlon* 
Annotated by lU GauiUd* 459*5176 



Lifestyle^ Seth Baton* .Education l^thodi^ 1974* 
Junior and Senior High School 

KDUCATIONaL GBJBCTIVBS - To develop knowledge about planning and declilonp 
laaklngf with enphaala on valuei* prioritiei* goala* To convey lone aiSnifl* 
cant facta about the coat of living and incone detetmlnanta* 

BCOHGHIC OCIICEPTS - Living expenaea * including taxai^ rant« tranapor cation 
coata; budget* 

Annotated by U Mayera* 298-4801 



Manflgeaent^ Baltimore: Avalon Hill Co*> I960* 
Junior and Senior High School 

SISCIFIC OQNTBHTS ^ Bilanca aheeta> profit ind loaa atateoanta^ carda and 
board* Cerda proaq>t player to roacc to a certain buainaaa Moa^nent aituation 
of inpttte for aucceaaful outputa* 

BDUCATXOftiL OBJKCTIVBS * Aid atudent in learning about coopetitlon^ aucceaaful 
'banagii^" a buainaaa by opeimtii^ factorlea and watehouaea efficiently* 
alaoi MrklQB with profit and loaa itatementa* 

BOONCHIC C0NC3PTS « 1. Oorporate atructun> 2. Coqpetition> 3. Analysing 
aarfcat cocidltiooa> 4* Bankruptcy* 

Annotated by Joe Button* 831-8310 



Managing Your Honav, CttTA Mutual Inaunnce Society, 1969* 
Junior and Senior High School 

SPECIFIC OONIBNtS - It la a board gastt with a format A bit Uke MopodoIv . 
The object of the gaste ii for the firet pereon to npay a $2*000 credit 
union loan and to aave $2*000 in hla ahare-aavlng account* 

BDOCATKmAL OBJBjnvus * 1* Record keeping* 2* BaylQS billa and aavlngai; 

Annotated by H* Hough* 226-7239 ' 
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Mr. Bantar^ NinnMpoUf : Fadarttl fttMm Bank of HinnMpoUf« 1973. tmcbtv^B 
Oaiim by AaOnm T. Mapplt S«iiior High School 

SFSCiriG OONtBHlS - ^krcordlQB to Hr. ttappl^ the gM tMCh«f the baflcf of 
our GOttMtj'f banklfig fyftm through a covblMtlon of roU playing and daelflon 
Mklng. Stodantf b«eoM coHUDlty bantera frtio mat d«cld« on tha aoundmff 
of a fariaf of loan raquaftf • Ona objact of tha gam if to aaxlttlaa profits 
by nafclng good loana« Tha aacond objact If to build up coottunity naourcaf • 
In playing tha gMe» ftudaota dlaoovar bow tha commrQlal baidc Influaneaa 
tha growth of naw joba and tha production of gooda and aarvloea In thalr 
coomnltlaf • 

SDUCiiTlOttUi OBJECTIVES - Tb« gam If playad In three routida. Bound one lUuf-* 
tratef the banfclag actlvltlef of mklng loana and creating joba. In Bound 
two aom loanf are repaid^ dapoalta are reduced^ and aom high rlffc loanf 
fall* OeellQS In growth If llluatrmted. In Bound three* etudentf learn oore 
of tha federal Reaervi^ Syftav'a contribution to econonlc ftablUaatlon* 

EOQHOHIG oa^CEPTS * The rola of banfca In the coonunlty* The riafca of credit 
axteaalon« Temlnology related to banking* 

Annotated by Janice Gregory* 488-9760 



Tha Money Game, San Franolacoi Leaning OoDiituDlcatlona* 1971* $6.95* 
Junior and Senior High School 

SPECIFIC onilBNTS ^ 1. 108 playing carda that teprefent naedf and wan tf* 
2. Play money* 3. Pegf * 4. Six peg oardf reprefentlng neada and wantf* 

EDUCATIDHiai OBJECTIVES - To teach the ftudent the concept of purchaalng 
needf acid mnta through the use of ooney. 

SOONOHIC COKCEFTS * There li an elemnt of choice allomd In the gam* The 
ftudent needa to uae judginant In purchaelng hla Itama. If he runa out of 
money he needa to wait until a pay day. 

Amiatated by Terry Ibrdell 



Old San PranclfCo, San Fcendaco: Leiwing GonDunloatlona loc** 1969* $8.95* 
Junior and ione Senior High School 

SPSdFIJ OONTSMTS - One large gaoe board* Six flguref eftabllahlng an early 
San Pninclaco* Six peg cardf eftabllahlng needed aervlcef for each character* 
Colored pegf repreaentlog needed aervlcea. 

EDUCATIOIL^L OBJECTIVES - To aid In taachlcQ the ftudent the concept of trading 
goodf for aervlcef. 

Tb denonatrate difficulty of transporting goodf to market where aervlcea may 
ba obtained ^nd lead to a conclualon of why money valuef were f ubstltuted* 

BOONCHIC OGIICSPTS - Servlcef i^ay be available on a limited bafla* Mot equally 
available to all* 



.Annotated by Helen Steward* 484-U04 



Pink PftbbUi. Education ?«itun«> Inc.* 1972« 



5*. 



Junior Htsh School 

SFBCmC cmmns * Ibli H a botrd giM « hit slnlUr to Monopoly thit tri«« 
to convoy tb* Idoa of bartar and how mamj bccava an eaalar aaani of aicehange* 

SDUamON&L QBJBCnVBS • Laam about bactar* 

Annotatad M« Uough^ 226-7239 



£1^ Salem« NAt iparfcar Brothara* 1964* $1>49. 
Junior and Senior High School 

SEBCinc OOmSNTS • Glvaa tha atudanta a chanca to alsulata tha aarkat opata- 
tlona of grain* 

KJDDOTIDSIAL 0BJECTIV2S * An atta^pt to s^t paopla to Interact and yet tindaratand 
a part of our aconoB^* 

EOONOHIC CSONCSFTS * ^oopatltlon^ Marl^t altuatlon* 
Annotated bj Ruaa Chrlatanaan, 925-4300 



PoDulatlon, Caobridga^ KAt Urban Syatama Inc*> 1971> $8*93* 
SoiM Junior Sleti and Sanlor Hleti School 

SFBCiriC OOnTEtlTS • Svenc carda> Declalon carda« Population aicploalon carda> 
Planetary axploalon carda> Play aonay^ 01ca> Population pynmld pada> Colored 
tokana and plaatic ringa to aark navaa* 

SOUCATXOH^ OBJBCTIVBS - To aid tha atudant In laprovlng bia undaratandlng 
of tha relatlotMbipa batman reaourcea> popuution> lo^trla Illation and 
education* 

KCONONIC OOHJBPXS * Xnterrelatlpncbipa of population* Indue trie 11 cation* 
reaourcea* and education In tba demlopHnt of a country* 

Annotated by Helen Stewrd* 484-1404 



RlD*0£f. Paul ;* Ploutz* Athena* OHt Union Printing Go** Inc«« 1975* $7*50* 

SFSdPIC OQMIEtrrs * There la on» pack of 120 Product cards covering 10 foma of 
conaomr appeal via ada about the different producta* There are 50 Odd Job 
carda and 50 l^ ^quidatlof carde* The Product carde can be dlacarded If the 
atudant reallaes the appeal ueed* If not he la penallaad with an 0dd*Job card 
or a Liquidation card which will uaually be detrimental* The Odd Joba will 
uaually add to the reeerve of ooney* 

SO(K!ATIOHU* OBJSCTIVBS - Ifolpa to underatand lalea appeale* Helpi to recognise 
tha varioua '^i^chea** ueed* In turn halpa to aave nomy* Halpa to noke the itu* 
dent • wlM conauner* Halpa to Mike tha itudant a dlacrioliiatlng conauner* 
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BOOZMHIC OQBCSPTS * Tbm flMOQiAl oonMqutncttS mffarvd br ikOl^4i«erlttlMeinB 
commtn. Urn wlut of odd Job«« Iha Inportanoe of loofclDg ditoiigh ttm UXm 
•PPmI to the product* 

.^DQouted bj F^ttUm Koonlg/ 759-7797 Junior and S^or Hlsb Stetiool 



Steckt* wurco TISS* 
Sanior High School 

SPOCinc OOHISHTS * CGHpttUr am that allom any nunbar of atudanta to play* 
Tha BOAl la to buy and tall atocfca^ oa tha almlatad board to gilo tha 
blghaat raturtu 

30(ICATZOK/^L 0B3BCTIVBS * 'So underatand how a narfcat iforita^ lb undaratand tha 
alamant of rlak IQ ImeabMvit^ to undaraund tha naxfcat aa a nay to limat* 

SOONCKIC OOllCSPIS - The Uv of wapply «nd dmnd* 

t 

AnnoUtad by !• Bargatrom^ 881*3^1 

g wlndla. lkablngton> DC: ChauglDg Xlaea gdwatloo Sarvlca^ $8*95* (Can ba 
bought aa part of Harfcatolaca for $49«50)* 

Sanior Hlsb Sbhool 

SFBdFIC OOMIBKIS * Playtra bagln with aqual rvaourcaa and through atratagle 
thlnklQSi bariEilnli^ and daclclon Mfclng> laam bow to Identify and avoid 
trapa* Charaetara In s«Qi: 2 car daala« 2 Qachanlea^ a nonay*Mklng Miloat« 
a ahopplt^ narlcatf Better Bualnaaa Bureau^ a ear elln le« buyara* Tha biqrara 
mat buy a ear and have It repaired^ thty nay lomat or buy Itau from tha 
ahopplqg and money^Mlclna narfctta* Pointa are glvan for each mart purchaaa* 
Natarlala Includat ear earda« product and InraatMant earda« racordlng abaat 
for each dealar^ mechanic^ and byyar^ and loetructtona* 

BDWL\TICKLUi 0BJ3CTIVSS * To davalop In the atudant tha naad to wake dadalona* 
ualng all available raaoureaa for Infonnatlon* To ahow the atudant In a aliq»le 
aarlgatf the working of a market and the poeelble plt£tlle Involved* 

BQQMONIC COHGSFTS * Showing a elnpla aarkatplaca^ Oadelon naklng proceee 
Involved In the varkat* 



Annotated by Ruth Lundqulet^ 735-6390 
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Trading Vomt Gaoe. San Fnnciicoi Ummg CoomunlcatloDa Inc.« 1969. 



Junior High and icm Senior Hlgb School 

SFBCIFIC CatnailS * Om Urge gam boards Six figurea MtablitUng a frontier 
character^ Six peg carda eatabllehlns needed gooda of each frontier character^ 
3plnner« Colored P^g« repreeantlng gooda* 

EI3Ua\tl)0H^L OBJECTIVES - Tb aid in teaching etudent the concept of trading 
goodi for lervlcee. To denonetrate the difficulty of trantportlng goode to 
oarfctt m the barter lyitot end leed to e coocluelon of ^rtiy momy veluee were 
eubatltuted* 

ECCMQHIC (X)NCSPTS - SoMtlMe the supply of goods does not aeet the demand. 
Goode ere not equally awllable to all. 

Annotated by Helen Steward^ 484-1404 



ftlutna Slauletlon: BmpqidIc teluas. glllcott Clty« HD« Hobley & Aaeoclatee^ 
95.00. 

Senior High School 

SfSCIFIC COtlTENTS ^ Thle gone hae 54 carda with one economic value etatemnt 
irrltten on each card. The odd nunbered carda state beliefs which more 
tndltlonal while the even nunbered cards have nore liberal? current views 
on econcmdc situations. Bxuiple: Card 1 - People benefit nost when they 
own property^ 2. People benefit moet when they have eccess to the uee of 
property* 

EDUCATIONAL OBJECTIVES - Individuals are given three cards at landofli end are 
told to exchange with others so that they will end the round with three that 
they are c<»iifortable with.. .Bound two - find a partner with like values 
three - find a group ... I played the gaae end found WQrself vary Intrigued 
with dateraining ny own values * so I would say It definitely helps one 
detecstne ooe*s own values. 

aoOHOHIG OCWCBPTS * 1. Vklue clarification In acoDo»ics« 2. Innumerable 
aeonomlc tems« 3. Socialise vs CtpltallM^ 4. Caunmlty living* 

^UvQOtated by Janice 6r«gory« 488^760 



tiheeU. source TIBS library 
Junicor and Senior High School 

SFBCIFIC OOITIENTS * Cboputer gaos using oars to help students with the Idea of 
budgeting. The gene allows for bigring a car« buying Insurance^ adding extra 
goodies to the car« psying for tqpkeep^ and unesEpected breakdowns. 

glXICATlDtlU. OBJECTIVES * To allow students a chance to budget under a given set 
of rules ttnd conditions. To let students experience unexpected probleata^ and a 
chance to react to then. 

BOOtiaaC QONCEPTS - The need for saving^ the need for budgetli«. 
Annotated by T. Bergstrom^ 881*5891 
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Section 5t Films 

.toarlMii IndMtry. St* Paul public School Hodla C«nter« 1969* 
Juxilor and Senior Ulsh School 

SPBCtFIG (XKTSNtS - Pnvldos a basic concopttonal uodsrstsndlng Cf£ jtaierlcsD 
Industry* Introducss elettODU nscosssry for Industry to neet ths otsds of 
ths Gonsuottrs* Shows s nusbsr of Industriss developing products sod depicts 
the concepts of PlannlnSt ProducClon^ Msrkstlog end Profit* . 

SDUCATIONAL OOJBCXIVBS * Visual Introduction Into tbs basic Ideas of the Aaeri- 
can Sconooy as It relatea to Industrial output* 

BOOMCMIG OONCapTS - Planning^ Production^ HarketlnB^ Profit* 

Annotated by Bllsmrth^ 699*4134 

Banking in Action. Visual Scops, Inc*, 1963* 
Junior and Senior High School 

SPSCIFIC OOKtBMTS - The uses of banks such as loans, savlnBS, checking, trusts, 
and coamitilty projects* Also, the history of banking and the differences be- 
tween state and national banks* 

BDUGATZDKAL OBJBCIIVBS * 1* Bow to use a bank, 2* Row banks have changed* 
Annotated by M* Hough* 226-7239 



Breads The <1inerlcan Bankers Association, free* 
Junior and Senior High School 

SPBGIFIC OOHTSmS * The film Is current and deals with two feaiale folkslngers 
and the problema they encounter with their career* 20 olnutes, color* 

SDUCATIONAL OBJBCTIVBS * lb help students understand budgst planninB, spending, 
saving and the use of credit* 

BCONOHIG OQNCSFrS - Budgeting* Spending, Saving, Credit, Lender/Creditor 
relationship* 

Annotated by T* GUnderson, 739*3637 
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38* 

ConguMra BtePt to Know> Cdnauniers Utalon flla CDtp« 
Stttdor High School 

SPECIFIC OQHXBinCS - It otttllMt thft ttficbanlct of a OoMUMn Uolon^ tlong with 
the rMSona Cor their exleteooe^ and the bcDef Ite provided to coiieuMre« 

BDUCinCKAL OBJECTIVES * It gives the etudect 'om knowledge of wfatt • cofi* 
•umere union le« and aone of the advaotagee the conauner can derive by being 
a member of such a union* 

BOOnCNIC OOUCSFTS * It brings out the Uslc econooic fact that oollectlve btqrlng 
can be a real aavlng* for a consumers union member* Also> that collectively 
the union can play an Is^ortant role In Influencing the policies of the local 
eeoncnlc ccomunlty* 

.Annotated by Richard Belfler^ 739-0470 



Credit . Dun and Bradatteat> free* 
Junior and Senior High School 

SP&Cinc CGHIENTS " Story about a part-time photo bualness^ set up by teenagers 
and how they run Into money problems^ and solw ttwa. 

BDUCAtlOM^ OBJECTIVES * To understand the need and uses of credit^ To see how 
credit stimulates bualness* 

EOGHOMIG CONCEPTS ' The use of credit to Increase production* 
Annotated by T* Bergstrom^ 881-5891 



Mrlous docwentarles such as The Golden Aae of .Mito> Thg IrftgaBT Iff l^nHTf fiiUAd 
of the Iron Horse for social studies and How Ufa Begins snd Ihe lhaeen ttirld 
for life science^ source 3H film llbnry^ cost Is return postage « 

Moatly Junior High and acme Senior High School 

SPECIFIC OCHTBHTS - I have not previewed these « but believe the titles sre 
self explanatory* 

EDUCATICaUL QBJSCTIVBS - To Increase the atudent'a atore of knowledge* 
.Annotated by Paulina Kbenlg^ 739-7797 
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Jumt ffltgn Htra. Btniard I4lA««erDMn« 1969« 14 ttlnut*t« 
Junior and Senior High School 

SISdFIC 00H1BHTS - It thowt four fUgimnt con«UMr credit violations* TV 
deal«« ueed car doale^ hone freezer plana and furniture aellupe* It jjlvee 
Infonnatlon about fraudulent inlarepreeentatlone being practiced In today* e 
oarieet place* 

EDUCATIOtl^ OBJECTIVBS - I'iake etudente awre of fraud In the marfcet place* 
Annotated by K* Uough« 226-7239 

The Rlbbutg Cameras fotematlonal Froductlons^ Perrenlal Education Ine»» 1966* 
Junior and Senior High Scliool 

BiXICATION^L OBjacnVES - To depict life on a klbbuta - a collective agrlcul* 
tuml coonunltx* To develop an amrsness of altermtlve econoolc systeu and 
lifestyles* 

BCONCiaO OCAICBPTS * The concept of eoclallM as an alternative to capitalism* 
Annotated by L* Mayers^ 298*4801 

The Lasting Medium. Specialty ^Advertising .\ssoclatlon International^ free* 
Senior High School 

SPECIFIC OQNTBNTS - A look at advertising from a back door view* The look la 
not at the comon ade that we see and hear everyday on,T*V* or radlo» or bill- 
boards, Thle le epeclalty advertlelng that you find with you everyday, 

EDUCiTIQIUL OBJSCTIVSS * To understand what specialty advertlelng ls» To 
underetand the reaeon for this special kind of advertlelng* 

ECONCHIC OQSTCBPTS * What Inf luencee the conetnere cholcee^ advertlelng* 

Annotated by T, Bergstrom^ 881-5891 

Ma^ j^cf \ Dls^PDsarlnfl: Money* Fllnfalr Coraainlcatlons^ 1972« free* 
Junior and Senior High School 

SOUCATIOCIAL OBJBCIIVBS - To ehow different waye to cut food costs* 
BCGNCUIC OQtlCaSFTS * The concept of the well-lnf onned consuowr* 
Annotated by L* »byers« 298-4801 
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Marlwt In Motion. New Torfc Scocfc 2xelyii%s, dttcributed in* fay Modern TaUtlog 
Plctuiea 

tenlor High School 

SPSCIFIC OOHISHIS - Hoir tM wrlM> buylnfK and Mlllng f tock« on tht f loor> 
horn cnuMccloM an nccrdtd ^nd eonpltced. 

B0UCMIOetAL OBJBCnVBS * 16 know cht purpoM of the HYSB> lb undenUnd how 
ch* ftocfc tttrtec wrkA> To undtraund how cht con«w«r flu Into tha wrloec. 

BCaKMIC OQMCBPTS - the supply and demnd concept 

^mioteted by T« Bersstroa^ 681*5891 



Kerchant to tha Mllllone. fron hbdern Talking Flctur«i> MLnneapolli> free 
Senior High School 

SPSCIFIC OONTBHtS - Story of the growth of ^ri-Roebucfc Co***2xM^le of the 
Internal growth of a bualneia froa one tten to a corporate giant. 

SSUCL^TKXLUi OBJSCTIVBS ' How aone builneiiei get BIG* To ihow that a bualiteii 
can becone a great corporation through Internal growth and good aaoagment 
over a period of tine* 

BGOMOHIC oaiCSFTS * 1* Internal growth of bualneii> 2. NarketlE^ of producti> 
3* Ug bualneii cc»vetltlon« 

,^nnotated by Joe Hutton> 831^8310 



Hodem Xilklt« Flctur« Service* 9129 I^rodaU Av«.> MinneapoUi S5420« (612) 
8S4-53S3 

Junior and Senior High School 

SPECIFIC CGHUOITS - Thli li e free aervlce except for poitage* One obliga- 
tion li to return uaage card* Thli la bow aervlce ^ta paid by the prcaotere. 
Theae are proootlonal fl]jiis« which are very Infomatlve but ahottld be reviewed 
beforehand* 

SfVC^TIOi^L OfiJSCTIVSS * Theee can vary* The beat Idea la to form your own 
after previewing the filn. Then Tou can utilise the film ouch better. 

.Umotated by Unda Famer^ 644*0204 
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The Qpt Man Band That Want to Straat. Mw 7ork Stock BxchtOS*. fnm Hodun 
tallEtng PlctvrM, Hpli., fm 

S«nlor Hish School 

SFBCmC CQRTBHIS * Zlluttntod ttory of a rlM fro* »■ nwll oiw nan band > 
to hMd of a giant cotpotatlon whoa* stock la listed on tha MTSB. 

SSUCATIOtlAL OBJBGTZVBS - Znfoxaatlon on orgftnlMtion of a corporation and how 
a ccnpatqr go«s 'public" with its stock. 

EOCNCKIC OOHCSFTS - Ineorposatlon, bivttstins. 

Annotated by Joe Button, 831-8310 



On Guard—Bunco, published by Aioa Znstnietlonal Medi* 8^nric««. Inc.. 1970. 
Senior High School 

mCI?ZC 00N1BNTS - 1. Bank Bunco, 1* Door to door salesMn, 3. Construction, 
4. Pigeon drop. 

iXCATKmL OBJEOnvSS - TO alert the uninformed about the subtle methods 
fl^loyad by bunco artlb^is trtio prey on unMry subjscts with fraud end deceit. 

EOOHCfrllC CXXazns - The bunco artist, Cnne, Consvner unawareness. 

Annotated by T. Gunderaon, 739-3637 



The Owl that Gave a Boot. ihshlRgton, DCi Office of Bconoedc Opportunity, 
supplied by Modem Xtlklng Pictures Service, Mpls., rental. 

Senior High School 

sraciFZC COtmtKTS - The flla uses e low inoone situation to illustivte the 
problems of low income people in the economic conunlty, end ttmt they ere 
concerned with the economic policies they must contend with* 

SCUCATIOKAL OBJECTIVES - Because Che group of people «bo belong to the low 
income seseent of our economy ■» a subiuntial force, and is mada up of 
mangr people who are concerned dtlsene, knowledgs of their pllfl^t should 
be well known* 

SOOKGfriZC OOliCSFrs - That «ven though the members of she low iwome cUss in 
our economy have limited reeoureee to spend for goods end services, their 
large nimdiere, end their close connection with govermental spending make 
them e force to be reckoned with In the over-all economic caanunit;y. 

Amotated by Jicbard i>teifUr, 739-0470 
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P oor Pay Kora (b & wrltttn and publlshad by Indlam Uhlvertlty,* 1967. 
Junior and Sanior Ulsh School 

SPBCinC COHTBNTS * Dttccribca how atorea and aalenen take advantage of tba 
poor In N«w tovk City. In CMpariaon with prlcea paid on conauMr goods by 
th« nlddle-lncow imlly, prlcea paid by the poor twLly really do amount to 
more for leaa. 

EIXICATIOtlAL OUBcnV&S * 1. Stoallxatlon of how llsltlag one's mblllty aa In 
a ghetto situation relataa to Inflated payoenta for gooda« 2. Intereatlng 
variation on the supply and detaand curve. 3. Ubderatandlng of the problems 
of those In poverty aa well aa what happens to those who sre poorly educated 
m the marleet place. 

BOQMOrilC CXJtlClSFSS - 1. ConsisDer credit, 2. Loan sharks, 3« law of aupply 
and de&and, 4. Switch and belt tecbnlquea^ 5. False adverClsii^. 

Annotated by Janice Gregory, 488*9760 



Production and Nartoetlng. 1963^ available from St. Paul School Kedla Center 
Junior and Senior High School 

SFECIFIO CONTBNTS - Conaldera functions of production and mariofttlns- Shows how 
probleos of producing sod distributing goods are handled^ 

SJCVO^TIONAL 0&)SOTXVBS * Visual and graphic presentation of the econonic functions 
of frroduction and mrketiog. 

SCXXKIHIC COHCBPIS - Problems dealing with Production and Oiatrlbutloo, 
.tonotated by SUsworth, 699-4134 



Read the Lafael-Sst a Better Ikble, 1974^ awlUble from Modem Talking Plcturea, 
free loan. 

Junior and Senior High School 

SFSdPIC OOtmSMTS * Showa conauMra how th^ can get aore value for their food 
dollar by reading the label. Nutrients are depleted in animation — catchy 
song "Read the Label * Set a Better Table''« 

EIXrC^TIONAL OBJSCTZVBS - 1« .Ability to purchase ttore nutrltlonsl foods by 
readipg the label. 2. Recognition of nutrlenta easentlal in a dally diet. 

SOONOMIC OOIJCSPTS * Increased consuner knowledge results in wiser consuner 
spending. 

AnnoUted by E. Vay Ktueger, 881-8937 
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Ttotai - You'vft Got to be KdAing, Mm XiMtructtoml Media SmrrU^n, Zoe., 1971« 
Sanlor High School 

SPBCmc OOmBNr Fortnya Chft roU of the aiHi«or In tlm proparty tax 
atruetura* 

BDUCATIOHAL OBJBCIXVBS - to faalllarlM th« attulant with proparty ta^a and 
tha tola of tba aaaaaaor in the datenlnatloa of the tax* Tb faalllarlae 
tba atudent ulth aaveral of tha poaltlve aapecta of the pxoperty tax 
atruotitra and Ita baoaf Ita. 

BOOKONXG OWCBPIS * T^xatlon^ aapeclally property taxea. 
;\motated by T. Gunderaotij 739*3637 

Thla la Fraud, Tllnfair Commlcatlona, 1972, free. 
Junior and Senior High School 

SIXK:ATIGNAL objectives - Ib alert the Tletfer to coconon eonaunar fxauda and 
to tell wya to seek raeourae. 

Annotated by U Vmy^TM, 298*4801 

T^ntyNlne Bonm and Thlrtlca Oftpraaalom McGrav Hill TilmM, 1960, free 
Junior and Senior High School 

BOUCATIOEt^L OBJBCTIVISS * Tb axaiDlne the factora which brought about the depreiilon. 
OOOHCHIG COHCSFTS * Inflations receaalonj depreaalon* 
Annotated by U Mayarej 298*4801 

tJaing Money Mealy, Journal Fllna, 1970, free# 
Junior and Senior lUgh School 

&0Da4TIOHAL OBJSCTIVilS • lb pcooote an awareneaa of what li involved in ooney 
mana^ment. 

BOOHCKXG (Xi^CEPXS * Goat of living, budgets telatlonahip to llfaatyle# 
Annotated by U Hayera, 298*4801 
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Wiv Do You Buy?. Journal ftlm, IS7Z, fres. 
Junior tod Senior VH^ School 

ZDDGATIQNAL OBJECnVES * Tb nato ttudants snan of the Inf lueoce of admrtlslns- 
SGOHONXC (XHCSETS - That then ere emotloMl eepecte to the buying decleloiu 
Annotated by L. Heyere^ 298-4801 

Your Credit li Good - Plln Hbout Paving Later, Journal 711m« 1972^ free. 
Senior High School 

SPECIFIC 0GNT3NIS - Serlee of etoriee ebowltiis that one miet alwaye follow 
the contract In Inetalljaent buying and not rely on verbal etateoente. 

BDUCATIOHAL OBJBCTIVBS - lb Inprees upon the etudente the value of a algned 
contract and Ita obllgatlona. 



EGOHGHIC CONCEPTS - Contracta^ Xnatallnent buying^ Credit^ Coneuner righta 
and raaponelbllltlea. 

Annotated by T. Gundereon^ 739-3637 
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About Adirmrtlilng. Proctor «nd G«^lo« Cioclomtl^ 1974« fmo* 
Jimlor &od Senior High School 

SPBCinC OOHXSNTS - OmU with tho klndf of adrartlslqg on T«V* «nd t«ch- 
nlqiMS uied by CGOMrctal coopanles* 

EIXICATIONAL OBJBCnVBS * 1* ttidtr«t4nd how AdrartlsloK «orlui« 2. P«7CboloslcAl 
prlncipUs of «dmrtlsltig« 3* Iht«lligciit T*V» vlMlns* 

SOQNCHIG OOtlCSPTS - 1* Bffectlvft ap«ndlos> 2* HanufftCtUTBrA un of ftm4«« 

Annotated by iX» Chriftt«aMn« 925*4300 

Advrtlitng and ^kMMupftr tiOtlvatlone. J* 0* Penney Cd«« Sducatlon end Consuner 
RftUtlone Oept«« Nw York^ 1972 

Junior High School 

SISCIFIC COHXBIITS * A AS'fnuDe fllmetrip on edvertislng end hov It worfce^ 
how It effects us and our behevlor " coneuvers* 

SDIX^ATIONAL oaJSCTIVBS - To help ecquelnt the student with the functions of 
advertising* to acquaint the student with different types of advertising* 

EGCaraMIC COI^FTS ' Advertising techniques* 

Annotated by G* Hunter^ 224-8037 



Before You Bnv* Consumer GoBiBUnicatlons« Inc*^ Hollywood; The Peterson Coapany^ 
1971. 

Junior and Senior High School 

SPBCinc OONTBHTS * 1» People In trouble with credit^ 2* The dynastlca of cc«dlt« 
3* The credit decision^ 4» Shopping for noney^ 5* Lerdlng Institutions^ 6* The 
lender/creditor relatlon4ihip« 7* Bankruptcy^ 8* Laws that protect the credit 
conswer* 

SDDOATIOHAL OBJBCTIVSS ^ U To learn the positive end th^ negative aspects of 
credit^ 2* To learn about laws applied to credit^ bankruptcy^ and unfair 
credit practices* 

3O0N0HIC OOHCSFtS - Oc«dlt« Vomy 

Actfiotated b^ D* Uaneri>erger> 735-0297 
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Budgeting and Care. Ploatnoor^ It: Horn Furnishing Council, 
Senior High School 

SP3CIFIC OCHTBt]TS * 1. Fllmstrip: Halnt«naikc« of Hooe PurnlftMngft^ 2. Trans- 
parencies: Retail Installmnt contract^ 3. Case studies^ 4, Sow duplication 
of painphlets ttm Buyoianshlp unlt^ 5. List of sources for obtaining infortaa* 
tlon on the selection and care of home furnishings, 

EDlKIVTIONdL 0BJ2CXIVSS ^ i^cqulra knowledge and cooaprehension of hone furnish* 
li>ga purchasing guidelines^ room de<u>r and bene furnishings care. 

B(XMOHIC (XMCEFTS 1. Consuner isust be aware of what is contained in a retail 
Installment contract^ 2. ^In infonsed consuatr will be a wiser shopper. 

Annotated by Ray Krueger^ 881-8937 



Bitvey Beware. Guidance Associates^ 1972« $37.50, Junior High School 

SPECIFIC CQNTEtlTS - The fiXmstrip presents a few exaiif>les of current cases of 
iDalpraetice in i»nu£acturlng and celling* 

2DUdTIC%I^L 06JECTIVBS - To be aware of deceptive pmctices manufacturers and 
retail salespersons utay use on the consumer, 

ECOMOHIC CONCEPTS - Oaceptive selling practices 

Annotated by C. Berg« 388-7427 



BuyeiL^ lAse. - Hheelfl and Deals. Curtis Colby« Ir^llton^ CT: Current ^fairs 
Films^ 1973, 

Junior and Senior High School 

SPECIFIC COIITEtlTS * A program intended as a guide to teenagers eontainXas useful 
information and buying tips for a morotejrcle. 

SDUCATKXL'iL OEIBCTIVgS - To give the student expertise in the marketplace, 
ECONOMIC CGNCSPTS - Price« Buying^ Marketing 
Annotated by D. Hananberger^ 735-0297 



BuTOinship* Flossmoor^ IL: Home Furnishing Council, 
Senior High School 

SPECIFIC CONTENTS * 1< Buymanahlp filmstrip^ 2. Classroom S3t of paniphlets 
'Hilonsumer BuylQg Facts on Home Famishipgs"^ 3, Transparencies: furniture 
construction^ 4, case stu^y problems^ 5, Bedding and carpeting wall charts^ 
6, Glossary of home furnishing terms^ 7. Contains list of sources for 
obtaining information on selection and care of home furnishings. 

EOtXX^TXOSLiL Objectives * 1. Stimulate student to analyze Yuam fumiahing informa* 
tlon and problems^ 2. Evaluation of quality in furniture^ carpeting* and bedding^ 
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3, Apply princlpUff o£ wife consmr butjrlng 1q tbm MUetlon of boom furnlahliiga. 
BOOMOKIC OONCBPTS * an Infonod eofuuner will be & wlMr shopper* 
Annoteted by if. tky Ktue^r^ $81*8937. 

Conmaer At Ume, Alfred C Jeiwen^ Chlce^ot Coronet ItietnictloMl Mfttbode. 

SP8CZFIC OQNIStnS - 1, Budget blti6e« 2. Bver^ndey eliopplnig« 3» Bering the big 
oneif 4« Shopping for eervlcee^ 5» Ceeb or credit^ 6, Nurturing e neet egg, 

EDtKMTXOHAL OBJECtZVaS * 1* Underetend how to etiop for needed «ervlcee« 2, 
Ikideretend how to locate the met eoonovlcel credit^ 3. aeellie the laporteoce 
of a eound InmetMot progna^ 4, Leem how to aeke a ueeble budget^ 5» 
L^llae how to recognise reel bergelne, 

BOOtKMZC COtlOSPIS - Credit^ BuylDg> Budgetli^« Savli^« Inveetlng. 
Amioteted by D, Bananberger^ 735-0297 



ConguMr Bdy^i^^yr ^Vf^Wnf Bducatlonel Direction Ine, (St* Gite)« 1973« appvoau 
$100.00. 

Senior High a&hool 

SPHCIFIG - Recognlalns real bargains^ Deciding to hvj, Trapa to atay 

out off How to buy« Getting what you really went« 1km to ahop. 

EOUCAXIQHAIi OBJBCTIVBS - To preaent apedflc "bow-to" Information to atudenta 
to make then better ahoppera. 

EOOIKBlIi: OQNCBPIS * The aodel of rational conauaar buying and behavior^ Full 
Infotaatlon^ Independent declalona* 

Annotated by ^iarjorle Froat^ 388*4110 



^^r-rrlfm Rawolutlon in the ^iaricet PUce, Audio Vlaual Narrative Arta« 
approx. $40.00« 

Senior High School / 

SIRSCIFIG OONIZHTS - Bow conamera have recognlaed bed aapecta of the M^tpUce 
and have taken atepu to correct the faulta and protect theaeelvea. 

EDOCLVTIOHAL OBJBCtlvaS * Xo help conamra aee what they can do to aaki the 
oartetplace nore reapooalve to their oeeda. 

EOONOHIC aaisaz^ - "Conaumer aoverelgnlty*\ ''Si^ly and de&aDd*\ Model of 
ratiooel conemer bebavlorji 

Annotated by fkrjorle Ftoat^ 388-^4110 
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CoMUMr Flloatrip Sftrie«: 1« Our RoU ma Co^i^mpei ;qi. 2* OdnnMBftr* In tha 
HarkAt PUoc, 3^ Coaatgacra In Action, >iarsant Duggan* Dr^ Zrlckaon^ et al. 
Km Torfc: Inatltuta of Llfa Inaunnce^ 1973* 

Junior High School 

SFBdFIC CQNISHTS - 1^ Our HoU aa Cbpauttara: Deflnaa the rolea of tm high 
achool atuijenta and th« cholcea they mka as conauoera. It luntlona coainiialty 
r«aourcea and the cholcaa thay mafca vlth their tine. It alao polnta out bow 
•ach paraon la dlfferanc aa a conauaier« 

2« Oonauaara In the Market PUce: Daflnea haw we make cholcea which determine 
aupply »nid demand In the market place, Sxaaplea of the varloua marketa are 
given* Alao noted: effective alternative cholcea, 

3« gQnauwara In Actloni Deacribea chaoglog life atyle of a young married 
couple and the trede-offa they make in life* 

EDUaVTIOHAL OBJECTIVES - 1* Ifeideratand hov one*a role In life detemlnea 
consumer role and vice versa* 

2* Definitions of marketplace^ consuoer resourcesa supply and demand* 

3* UhderatandlQg of the principles of conamer selection - best choices for 
money available* 

SOOHCHIC OCNCBFrs - 1* Supply and demand curve* 2* The market place* 3* 
Role of the eonswer* 

AnODtated by Janice Gcegorya 488-^9760 



Food BovmenahiD. Chicago: Ktaft ?oods* 
Jimlor and Senior High School 

SP3CIFIG oaflENTS - Uhlts: I Food biqrlng basics^ H Ubderstandlos the auper- 
marketf III factors Influencing food prices^ IV A pnHhict comes to market^ 
V A mini shopping experience touring the dairy department* 

EDUa^TIOHAL OBJECTIVES - Each unit la Intended to serve as a basic teaching 
unit plan or atrategy for teaching aeverel coneepta about food buymanahlp* 
There are numerous suggested student activities a:id teacher input to provide 
motivation and atudent learning. The overall objective is to Increase students' 
knowledge and akllla of food buying^ 

BOOIMHIG ODHCSFTS - Nenu planning aa a money-^aaver^ Shopping sklllSa Cost 
factors for msnufacturer^ retailer^ consumer^ Advertising and the eonswer^ 
Product development; packaging! Consumer product teatlngt 

Ambotated by Peggy Llndlof > 774-8771 
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Pboda: fitd & Pact* Jitxmt Hatoan and Joan LarMti« St. Biul: Dairy Ooandl of 
thft Mn Cltlea, 1974« fne loan. 

Junior and Senior Hlgji School 

Annotated by Sharon Vrea«n» 454-8483 ' 



Gattlna Down to Baalca^^tAbout AArartlslnR. CtncinnatU Proctor and Gamble, 
1974« free to hcmt ac taacbara pna par faulldlnB p«r dlatrict. 

Junior and Senior Hl^ School 

SPECI7I2 aONTSNTS - It covers 6 basic topic Idaaa tflth the uat of the fllMtrip^ 
teacher resource ^ida and student leaflets. U .\dvertlsln3 and the changlqg 
Aaerlcan oarfcatplace; 2. iidvartlslns's place in the aairfcating chain of today's 
conauner products coopany; 3. preparation and placeoent of cooamar ado; 4« other 
klndo of conouoor £idv; 5^ analyzins ado in teroo of |^rso»l intar^ot, soalo, 
r>3X}ourcaG and 5; 1»plorins qudotlona about the haalc intosrity and perGuaolva- 
nsjo of advertlGlnQ* (RolatoG thlo to Qvoomlns pPQducta^ for the aost part). 

BIKICATIOHAL OBJSCTXVBS - to give students a batter uodarstandlng of the purpose 
and practice of advertising in the itaarlean econoBqr. 

To have students becone nore proficient in interpretlQS advertising m taxas of 
paraonal tesources and individual goals. 

To have students racosnlsa the forces at wrk m this society to protect the 
Integrity and honesty of advertising} and to understand the steps in indlvl* 
dual can take If there are questions about an advertlsemnt. 

EOQMGHIC CONCSPTS * ConsuMra as declslon-oaloerst Hlatory of the grmth of 
advartlalngi How advertising serves coosware and buslnessest Modem narfcetlng^ 
Xsst aarketlngf iUffarant kinds of consuner advertlslngi Agencies that help 
to eat up procedures to ensure integrity and honasty« 

Annotated by Sharon Vtaavan^ 454-8483 



Gettlm Yow tteMv'a Itorth. Chicago: Society for Visual Sducatlon» 1971. 
Junior and Senior High School 

SFSCIFIC G0NT8NTS - Hhy you need cons uat r knov^how. Slaving to reach your goalst 
Ut the buyer beifare» Making ctedlt work for yout Biqrlne vlaelyt A blueprint 
for ffooey mnagemnt. 

SDOCATIOHAL OBJBCTIVSS - To eiawlm the co^^Leidty of today's oonstnar narketplace^ 
To ef^baslaa the necessity for intelllgavit oonswar decision* To introduce 
fundaoantal principles of sound money oanagenent. 

BOOMOKXC OOHGSPTS - Credit, Budgatlng> Savli^, Baiikli«, Interest. 

Annotated by 0* Hanenbarger^ 735<^97 
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GCVttimpient Services for CO0flup»yit> %athamn» CT: Pendulum Prtt««> Inc** 
$23.50. 

Senior High School 

SPECIFIC OOMlEliTS - The student Is Introduced to the vmrioua sovemment ssencles 
which serve die cuatooer^ how to £ilA incooe tax return^ unions as a form o£ 
protection to the worker^ beneflta for the poor» and the conaunter aa citizen 
are discussed* 

BDUGiTIOtl^ OBJBCIIVBS - Students be aware of the varioua govemaent aervlcea 
and what these servtcea provide. 

EOONCtllC - /in awareness of IncoiDe tax returns^ An awareness of unions^ 

An awareness of the benefits to consumers from govemnent ag^nciea. 

/annotated by Richard H* Hyllested* 925-4300 



HoiBe Decoration Series * Part I and 11^ M ew York: McGraw Hill, $58.00 records, 
$66.00 cassette. 

Senior Hig^ School 

SPBCIFIC COmEtlTS - Part It Four fllMtripa, two of which are consumer orientedt 
Selecting furniture Part 1 and 2. Two additional fllmatripa aret Element* 
and Principles of Dealgn, ArraoslAS Furniture. 

Part II: Four fllmstrips. Three of which are conauaer orientated* Lighting* 
Selecting Fabrica^ Selecting Tableware, additional fllmatrip la Decorating: 
An Individual i^pproach. 

Teacher's Guide Includea objectives^ content auanaries^ discussion questions 
and related activltiea. 

EDUCc\XIOLIAL 06JSCTIVBS - 1. iibility to evaluate workraanship in different areas 
of home furnishings. » 2. Planning household expenditures to fit with a budget^ 
3. Ability to obtain the most for your home furnishing dollar. 

ECOdGHIC CONCSPTS * jSfflclent application of wise consumer buying. 

AnnoUted by B. Kay Krueger^ 881-3937 



ERLC 



How to Buy Clothed Easy Klein, Hew York: JicGraw lUll Films, 1970-71. 
Junior and Senior High School 

SFBCtFIC OOtnStlTS - The filmstrip offers some useful guides on where to buy, 
how to buy, and what to buy. It shows indicators of quality and worlooanahip 
and streaaea the importance of selecting suitable wearing apparel. It slao 
imludea inforaoation on budgets and charge accounts. 

JUJUCATIOM^ OEIBCnVES « Studoita will underatand the need to plan purchases 
in order to get the best value for their money. Helps student acquire skill 
in developing and using a budget. 

EOaKHIC OOnCEFTS - Budget planning, Principles of using charge accounts, Slpendlng. 
Consumer choicer. 
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How to Buy Fqo<!> Easy KU±n, Nw Ibrfc: hcGrmw Rill filM, 1970-71. 
Junior and Stnlor High School 

SFSdFlO OOUISHTS - This flliutrip deals with the batic alamnta of good nu* 
tritlon* Mthoda OMd hf auparmriDftta to ancouiagft ov*rap«ndlng« and loathoda 
for iBptDTlns biqrlng habits^ tuch as coo^rims pricaa and uodantanding 
food labela and ttandardf* 

EEVCATiaiUL OBJSCTIVBS * To help the atudant understand food labels and standards* 
to help develop Mthods for Improving buying habits. 

ECOHOHIC OONCSFTS " Food nanageMnt^ Buying habits (cooparing pricss^ reading 
and understanding labels^ etc»)« Spending* 

Annotated by C» Hunter^ 22V8037 



Insuimnea New Yorkt Educational ittvision^ Znsucence Infocvation Institute* 
Senior High School 

SPECIFIC OGNtBHTS - They sre all concerned with autoinobile insurance^ bom 
insurence^ or property and liability insurance* 

BDUCAIZOlUiL OBJECTIVES * To give students an understanding of casualty 
insurance* For the students to develop an aMreness of the varioua types 
of policies in casualty insurance* 

ECONOMIC OONCEFTS ' Students will understand in sliq»le terms vhat insurance 
is and how it cane shout. 

Annotated by lUchard H, Hyllested^ 781-7116 



Ina«rmnce,^ St. Albans^ W« V: The Nov Corporation^ 1972^ free* 
Senior High School 

SPECIFIC CONTSHTS - Deals vith claliiie» suto accidents^ autcootlve liability 
and firs insurance* 

BOUCATION&L OBJECTIVES - A« ttiderstand purpose of Insurance^ B. Show how 
insurance proteccs the individual^ C« Malces etudent an effective consuwr. 

EOOttOMIC CONCEPTS - Prevention of losses j econoialc security^ effective use 
of caoney* 

Annotated by R» Christensen^ 925*43X 
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t^t^ thA Buv»r BcBBrtt. Sa«y Klein, New York: >icGraw-Hill Pllme, X970-71. 
Junior «nd Sudor High School 

SPECIFIC OOKTEWTS - Introduces •tudenCs to the Ide* of coneuner awereoeie and 
potentUl power of the dollar. Brief discueeloQ of supply, d«raand, and price. 
Pros and cons of advertising. 

SDUC&TIQNAL OBJECTIVBS - Student will undertCand taotlvatlons that atlnuUte 
purchasli« and develop a healthy ^ptlclstn of advertising «nd proeiotlonal 

clalna. 

BOOHOMIC OCKCBPTS - *idvertlsli«, Honopoly, Price fixing. Demand, Supply, 
Govermental controls. 

Annotated by C. Hunter, 224-8037 



Loofclnft Great on a Shoe Strlnn. Educational mrecUon, Inc. (Bye Gate), 1972, 
$100.00. 

SFSC;IFIC oa^TEKTS - A History of style and vogue, face fects. Putting It 
together so It works. Doing It all on a budget. Finding crtiat's right for you. 
Figure facts. 

EDUaiTIONiU. OBJBJtlVBS - To help atudents learn to use their ooney to buy 
the kinds of clothing that will give tbesi variety and style. It is also 
directed to personal evaluation and doing irtiat is best for «ach individual 
rather than the irttole srot^. 

SCCmilC CGKCBPTS - The model of rational cocMuner behavior. 
Annotated by Harjorie Frost, 368-4110 



Ma^fiing Bnda Meet;. Guidance Associates, 1973» $37.50. 
Senior High School 

SPECIFIC CONrSNTS - Fllmstrlp shows widely practiced spcndli« habits^ mthods 
of guiding spending sensibly so that consuner dollars tnay obtain substantial, 
long-range satisfactions. 

BEVC&TXCHAL OEJBCTIV&S - To be aware of spending habits. To be aware of guides 
to spending. 

SOOHONIC OONCBPTS - Spending habits. Guides to spending. 
Annotated by C. Berg, 388-7427 
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Tha Mfttric 5ong. J. C. P*n»y Ca^ny, 1974 



Jttnior and Stnlor Hish School 

SFSCiyiC OOtWaSTS * The ttory and languas* of netrica in a lively eonta^poicary 
lunnar aali^ audio and vlaual cuaa« 

SOUCATIOHt^L OBJSCTIVICS - To hava atudanca gain baalc Infoxsatlon coocarnlos 
tba Mtrlo 9TMtm» 

SCOnOHlC OQtlCBPIS * A knowUdse of tlm natric ayattm vlll ba nacaaaarjr to 
fiActloa aa an intalllseiit conauttar in tha fatura. 

Annotatad tj Nancy L. Utlllama, 636-5126 



tfodarn CoDrTTr ?'i1nrflt:ion Kit. Bducatlooal i^talgn Inc*, Grollar Bducatloml 
Corp* 

Junior High School 

SFSCXFIO - Two flkistrtpa and caaaattaa that daal with Cfai reading 

of tha lai^juaaa of labala on producta, conparlns buyltigf and th« uh of 
advartlalng in th« narfcatplaca to inf Ittanca tba cbolcaa that wa rnaka on our 
ovn« 

SDUC^TIGIUL OBJiiCTlVBS - lb leam how Cb buy product for intandad uaa by uali« 
the infomatlon correctly that la foimd on labala. To Uam tha diffarcnt 
typaa of advartlains and how they are uaad to affact tha conauar cholca. 

SQOnOMIJ OOtlCSFCS - To become ln£omad conauaara by tha uaa of label icfotmtlon. 
To bacona ana re of tha affacta of advartlalqg on tha conaunar* 

Annotatad by T. Baraatnm, 8814891 



Money ia tha Medlagu Baay Klain, Hew Torlc: HoGraw-HlU fllma, 1970-71. 
Junior and Senior Iligl^ School 

SF8CIFIC aOffSSSTS - Jkamlnea tba role of money and banking, end poic^a out 
nead for budgating. The uaa of credit la dlacuaaad* Getting tba Mirtieum 
benefit frov one 'a nonay inrolvaa nore than chooaitig avong producta. 

SDUCAXIOHi:VL OBI3C1IV3SS * Studanta will ncognlia thair oim nanta and naada 
and aatabllah prloritiaa for achlavlt^ thaBi« 

SOONOMIC CQHCaPTS - Credit, Budgeting, Salaa, Intaraat. 



Annotatad by a. Iluntar, 224-8037 
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Money Well Soent, Guidance Assoclatei^ 197Z« $37.50. 
Senior High School 

SPECIFIC COt^miTS - The fllnetrlp shows major factors Involved with cooswer 
activity - the market place> the procesi of aelUns^and the Individual conatsaer. 

SDUCiiTiaUL OBJECTIVES - Tb be aware of the aelllns proceai^ To be awmra of a 
few Influencea on the consumer. 

ilCONOI'lIC CONCEPTS - Consumer activity^ Selling^ Msrfcet place. 
Annotated by C. Berg^ 388-7427 



nutrition: P<>od, Fads, Frauds, Pacta> Hew York: Guidance assoc. « 1975« ^ 
$^.50. 

Senior lUg^ School 

SPECIFIC OQNXEil^TS - Fllmstrips: 1. pact 1 - What do you really know about 
food? (most constaner orientated of the 3)« 2. Part 2.- Paycbology of eating* 
3. Food Groups - Four to go. 

B0UC4TI0UAL OBJECTIVES - Part 1: 1. Effect of nmss-oedls advertising on 
consumer buying^ 2. iiacognlze the roles food has played through the centuries. 

EQDNOHIC COtlOBPTS - Buying habits of consumexs are Influenced by sdvertlslng. 

Annotated by B« Kay Krueger^ 881-3937 



Mutrltlon Labeling and Food a Supernatural Raaourca. St. Paul: Dairy Council 
of the Twin Cities^ 1975« free loan. 

Junior and Senior IU8^ School 

SPSdFIC OCIIiatlTS - More materials are being mailed to me as to content, since 
they are new fllmstrips to be released In September materials may be late In 
arriving. 

AnnoUted by Sharon Vreeman* 454-8483 



Hutrition - T'Jhat's In it Wot You. Uew York: J. C Penney Co., 1974, $14.25 C 
(available on free loan) 

Senior High School 

SPECIFIC COtflSHTS * lUvlded Into 5 general areas: 1. Nutrition - ^t*s In 
It for you - examines eating habits, 2. Think food, 3. Nutritional sense, 
4. Uelgh Inl ^telgh Out!, 5. Nutrition Cues - They're on the label - This 
section Is particularly consumer orientated. Defines nutritional labeling, 
tells how to read labels and gives examples* 

BIWCATIOIIAL OaniCTIVES * 1. Identify nutritional concerns and Interests, 2. 
^Explore the real and perceived nted for food, 3. Become aware of the nutritional 
labeling Information available on packages - being able to apply this Informa- 
tion In tM mar^tplacft^ 
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BGCNOHIC OOICEPTS - V«rt 5, Uh «nd Application of nutritlooal Ubelltig will 
proBoto wiM oomuMr burring. 

AmoUted by S. Vtiy KcuaS«r, 881-8937 



Tha iPrlo of Credit. Guidance Aeaoclatee. 1972. $37.50. 
Senior High School 

SFBCX7IC OOHTZNIS - The flloatrlp focuaea oti one najor kind of oredlt - 
Inatallmnt bmritis. lha baelo etepe Inmlved In aecurlng an lutalUtent loan 
•em to lllnatrate generall]^ other nethode of oredlt bmlng. 

BUUCATICNAL QBJSCTIVES - To he eware of the coat of oredlt* To be aware of a 
tjppe of oredlt. 

BOQMGHIC OOllCEPTS - Credit, Ctutlona of oredlt. 

Annotated by C. Berg, 388-7427 



Protgetiptt the Conaumsr. J<^ 0« Morrta, New Torki New York Tloea Book and 
Bdttcatlonal Dlvlalon, 1969. 

Senior High School 

SPBCXFZC OOMTOHTS - ^rican consuner behavior. Self- regulation b|r bualneae, 
Goverment regulatorjr agenclea. Principle of "caveat emptor", Conaumer pro- 
tection Uglalatlon. 

WaCAJJXX&L OSJEGTIVBS z ^« u^lt la Intended to aenre ae a viaual notlvatlonal 
tool for an Introductory atudy of the hiatory of conataer protection end Ite 
atatua aa of 1969. On the cognltlv* level. It can alao provide etudenta with 
a background of areae irtwre the oooauner la protected. 

BOCaiailC OONCSPIS - Conaunere* effect on bualneae. Conflicting Intereeta of 
bualneas and consunera, Govemoent Intervention In conauaer protection lasuee* 

Annotated by Peggy Idndlof , 774-8771 



B»ad the Labeli set a Batter Table. St. Paul I iJalry Council of the Twin Cities, 

1971, free loan. 

Junior and Senior High School 

SFSCI7IC OCNXSNIS - labela In relation to nutrition. 

B£Ua\TXaiIAX. 0(BJBCXI^SS - How to read a label, nutrition In the plamlng of 
meala. How label can help you select fooda nutritionally* 

Annotated by Sharon Vteenan, 454-8483 



ERJ[C 
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ShPDBlng with skill, Clnclmiatl: Proctor and GanbU^ 1973« fnt. 



Junior High School 

BPBCIFIG OOHISNTS * Ttenagftri in thft marketplace^ Ittghta and reaponaibilitlea 
of a corauner^ Kkioving your producta and your requlraaienta Cor a product^ 
Hhftre and bow to gat infomation and bow to interpret it, Coxrcact uae of 
tha product and how to evaluate a product^ Itow to nake a legitimate coo^laint* 

BDUa\T2IOHi'kL OEISCIlIV&S - to help the atudenc recognise and accept hia righta 
and reaponaibilitiea aa a conaumer. 

To help the atudent develop effective consUDer purchaaing technlquea baaed on 
individual requirementa* 

To help the atudent gain practical experiencee in the mrkatplace. 

EOONOIIO COKCSPTS - IJho ia a conauner^ Ulgbta and rvaponaibilitiea of a conaumer^ 
How to get and interpret infomation on ptxKhieta through advertiaing^ lahela 
and agencies* 

Annotated by Sharon Vreeman^ 454*8483 



The ShriiflciDg Food Dollar, Minneapolis: General Mllla Film Center^ 1973« 
free loan* 

Junior and Senior High School 

SPECIFIC CXHITBHTS * lAiat can ne do to atretch it? Shoppit^ atrategy ^ «t the 
meat counter^ at the dairy caae« in the frulta and vogetabUa^ of breade and 
cereala. Buying '^convenience". Label watching^ linlabed ahopping?^ Iteaide the 
freeser and refrigerator^ Balance your menue. 

EDUC^TIOLU. 0BJ2CTIVSS * Tipa for aboppiog^ mya to save and extend food> 
and recipea to help do it* 

lilJOITailJ J0i;^2FTS - How the consumer may cope with the food prices in the 
store and at bone. 

^^nnotated by Sharon Vreeman^ 454*6483 



Textile Fiber Perspialltles and Gar^ i^w ibrfc; J. G. Fenney Cd« 

Junior High School 

SFECXFIG cailEHTS * icit containa 2 filmatripe on textilea^ set of textile 
cartoona^ packet of labele^ and 20 consumer busing guldee. 

EDUCATIONAL 0BJBCT2VBS *- '^textile Fiber Fereonalitiea" helpa atudent dietin* 
guiah between trade oamee and generic nwea. Familiarisea atudent with coomon 
propertiea of natural and eynthetic fibere. "Care of Tiaxtiles" relates fiber 
characteriatica to care of textiles and care infotmation presented on taga 
and labela. 

SCONOIIIG C0S1C3FT8 - Gonsumar choicea^ Buyii^ hablta {reading labela)* 
annotated by C* Hunter^ 224-^8037 

78 



77» 

Tfhat*s Your Credit _SaputmtloD, from ^indrlcaa Collecton AtiociAtloa Jxic*, 
MlnnMpolltf fcm. 

Junior and Senior High School 

SFSCIFIC Ct^nCSNXS * Hps OD hov to eatablisfa a good credit nitit^. Seport oa 
credit bureaus ead collectioa asencies and what to do if you can't pay 
your billg. 

BDUDlTIONiVL OBJECXIVISS * Students iflll develop an underatandlQg of how credit 
ratinga are eeUblished* 

ECQNCHIC OQUCSFrs * Bow credit is ua«d» Hcnr credit ia loaioUined. 

[Five other video caeeettea in thle aeriea arei "Awaraoeaa in Spending'* 
(If^roduction to use of credit}^ '*Ih0 Credit SLt'tdetailed report on openli% 
atudent charge accouata - local atorea)^ '^Contracting for Credit 'tHore deulled 
coverage of contrmcte * typeg^ intereat retea^ aecttrity)^ '^naglng Your 
HoDey'Xideas on budgtting. A case htatory of planning a car purchase and 
just irhat is involved)* 'Chopping for Money 'tCoverege of who can get a personal 
loan, various sources of noney* finance charges) j« 

AnnoUUd by Richard M« ^yllested* 925-4300 



You and Your Comoiunttv Bank^ St. Albans* \Nt The Hov Corp.* 1971* free 
Senior High School 

SFSOZ?IC 00£31Bt1TS - Pempfalet describes story of banking* ita functions and 
servicea« financial atateaents* peraonal check blahka to fill out* deposit 
tickets* balance statement for personal use« Filnstrlp and tranaparenceiea 
are available to reinforce socie of the basic money and credit conoepte mentioned 
in the above paragraphs 

SDUCATIONAL OBJECTIVES * 1. To undereUnd InporUnt role of banking* 2« To 
fanlllarlae atudent with the varloua services ^nd how to mke use of tfasoi« 

EOOtTOlIC OONCBPTS * 1. credit, 2. bank's flunctal aUtement* 3« money policy^ 

Annotated by Joe Button* 831*8310* 



T^ Youthful Conaumer. Ue^ Yor& Tlmaa Educational Divialon* Teacher's Guide by 
Mary Ellen Uwla* 1972* Appr* $35.00« 

Senior High School 

SFECXFIC CXITIBNTS - Bxamlnea trenda* motivation and valuea underlying young 
people's bii^ng patterns^ 

EDUCATZOtlAL 0BJBCTIV:2S * To help young people identify factora that influence 
thmn In the purchase of goods and aervlcea. 

BOONOHItJ CONCSPTS * To be a rational coneuoMr* one mist recognise chat decialone 
are not made in a vacuum * that forces ere exerted on the ^yer from many angles. 

AnnoUted by Marjorle Frost, 388-4110 

79 



78« 

Section 7t IUiltlaedia» l*e.» Irtnapanncles^ Slldas> L««rolng {Mckftts* and 



Audlgylital EtaaourcM. iHshlngton^ DC: Ctunglog Tims Educ. Service - A Dlvi* 
slon of the Kipllqs«r lAihloston 2dltor«> $39.00. 

Junior end Senior High School 

SfSdFXO OOHTBNT - ^fach unit contains film sCrlpCe) sccoeipaiqplns recordlng(s) 
of narrmtlon plus mltlple trensperencles en^ cooplete teaching yttlda. 

BODG^nOBtU. 08JBCTXVE8 - 1. The student will be afftte of Che different types 
of credit and irtiat they Involve* 2. The student will learn how to bu7> own 
and operete an autowoblle. 

EOQIXMIC CONCtTtS The key concepts spotlight on Issues of particular concern 
to the student and young coneuner. Sesouroe designed to elicit open-ended 
discussions of thenes and fioels. 

Annotated by Terry brdell 



Brjl Better Shof^pert Burina In SuDftrmarUppte. Ithaca^, Ntl Cooperetlve dactentlon 
Cormll 1kilveralty» 1970. 

Senior High School 

SPBCIflC CONTBtlTS - 1. Slides on all areas of supenMrfcet shopplngl specials^ 
atore brands^ labels^ pecfcaglng» alae/coat telatlonahlpe^ record kMplng» 
trading aOnpaf 2. aaeord sheets accoof>aii[y^ 3. Seven group activity sheets 
which can be rcpniduced eupplsnent the slide series. 

aiXICiVTIOilt^t 0BJBCTIV3S * 1. Oivelopli^ and laprovlng shoeing sfcllla> 2* .^re- 
nesa of the liqK>rtance of participation bgr all snnbere o| a faolly In deciding 
aioney cMttere* 3« Realising Isportanoe of all faedly Mobers pertlclpatlng In 
noney natters decisions. 

BOQNOHIC OOUCSPTS - 1. ranlly goals will detecadne fevlly spending* 2. An 
Infomed consuoer will be a wise ebopp«r. 

.\nnotated by 3. Kay Krueger* 881-8937 



gftf ore vou j^y v. New Torfc: Cdnsuoer Co— unite tlonc» Inc.» 1971. 
Senior High School 

SRCiyXC OQHTBHXS - 8 tapes In conetner credlti wor^ebook and teat on each tape. 

BDDCATIOnAL OfiJSCTIV&S - To provide the students with the Infonatlon and 
attitudes they will need to deal effectively with oonstmr credit. 

SCOMCKIC OOKCBPIS » Varws and goals* Ooneutr credit^ Conettrelal credit* 
Decision asking* Lending Institutions* Le«uler/Credltor relationships Qa^dc- 
nq^Uy» Uwe protecting tbt coneuMr. 

Annotated by T. Gtioderson* 739-3637 
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Consumer Uw: RlRhts and ReaPontifctUfeiet . Hew York: Changing Tlmaa Bduc. 
Servlca> 4^62.50. 

Junior and Senior High School 

S^CIFIC OONTEHTS ^ The klc contains an Introduccory record; four GOOpl«te 
milclMdia Uaml^s unlca foacviriDe caM acudy bookUca; mil chare; crana- 
paranclaa; cranaparancy naatera; eMrclae aheeca; Imllecin board project; 
aittulatlon S^ne; reading and reaourcea liac and teaching guide. 

EDUaiTIOKU. OBJECTIVES 1. To help aCttdecM learn bow Coda7*a conauoar lana 
protect their four baiic rigbta# 2. Tb prepare students to luke critical 
deciaiora and solve problena. 

SCOIKMIC CONCEPTS ^ The key ooncapta ere conataser'a rlghta in the narfcatplace; 
th^ right Co ha inComed; the right to safety; cha right to choose; the right 
to be heard. Beaponsibilitiea relatad to theae rlghta and iseuea itivt>lv«d in 
consuaer law. 

Annotated by Terry E^rdell 



Censuraer MotiTOtion and Bahaylar. J. Thomas Weyant and David Gloaky> St. Paul: 
The 3K (knpapy^ 1967. 

Senior High School 

SFSCIFIG OONTEKTS The packet containa 23 transparency orlginale on the 
topic of consisker mtivea in three categories: 1, prinary buying aotivea> 
2. selective buyli^ motivea^ 3. patronage buying notivea. 

KIXKIiTIONAL 0BJBCTIV3S - These aaterlala are tteant to be an educational tool 
ae a visual aid* They aaauna that the instructor will aupply the appropriate 
econcnlc and psychological content. 

ZOOSatilC CONCSFTS - Basic buying tsotivae: primary^ selective^ patronage* 
Cuetomera differ^ Froducta differ^ Buying motivea overlap^ Custoi&er aotives 
can be detenotned* 

Annotated by Peggy Undlof* 774*8771 



pp nsuc yr Pffotcction> S. K. Jordahl> St. Fault ^\grlcultural ^tension Service^ 
Uhiv. of HlnDes;ota> 1971> $1.75 service chatse for renUl. 

Junior and Senior High School 

SPECIFIC O0M1SNTS ^ These alidea illuatrate the varloua klnda of fcaud experi- 
enced by consuoera. Stnnarised ara che federml> atste end local protection 
agenclee. Karqr of tlvs elides are flaahed quickly with a brief narration 
such aa "250 mtUion la wasted on fake arthrltia cures'^ or '*rhle is the 
steeple of the Hennepin County Courthouse'^ The script is for Klnnaaota. 
Frotoction agenciea^ hlnn* law and beada of various state departaenta are 
current to the fall of 1S71. aeconroeodad for use in consumer education for 
high school students. 

SOUG&TIOHAL OBJBCnVBS * Studant will. ..explain the leportanca of protecting 
conauer rlghta and accepting conauaer reapenaibllitles. 
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SCONOMIG OQHGBPtS * Tha role of econoodlc* In privftt* dtcl«lofi mklng. Th* 
role of thft gomrnMOt in economics: 2xu|»l«« lee ttet contncts sre enforced^ 
That fiftud It pnv«nted. 

AcmotaMd by B«v 01ion« 298-4801 



Chacfc blank* and balance boofca (apwial reiource}^ St. Baul: Deluaot Chack 
Frintftra* 

Junior High School 

SP3CIFIC COHTSKTS To halp In the trritlng and balancing o£ a check book. 
RJXC^aiimL OEJISGIIVSS - iMLtlng checks and baUnclog a check book* 
Annotated by Sharon Vreenan^ 454-8483 



Dynamic Coaauiaer Decision Making (a typical unit of aevexal offered}^ New York: 
J. G. Penney Coopany, 1972. 

Junior and Senior Blgh School 

SFECiriG OONXEHTS * 2 caaaette tapea« ilducator'a corc« 29 alldea with printed 
coonentary and worfcaheata for valuea/declalon naklqg« Vbtlng queatlona 
Valuea/declslon mafclog eanrclaea^ Simulation * "Wher* to go on a vaoatl 
Bole carda^ Tranapatencles* 

EJRIC^nonL'VL 0BJ3GIZVES * .ippreclata value of Infonatlon In declalon ttklng^ 
Training In oaklng daclalona more conalatent with irba^ la important to Indl* 
vidual> Better underatand daclalona made« Bacognlse that then la a reward 
or payoff f or ttaklng conscloua^ dallbarate Inforoe^ declalonc^ Rnow that the 
quality of our Uvea and our envlronBant an affected by ' conauner declalona. 

SCONOMIG CONCEPTS Gonaumar daclalona affect the quality of the enviromentf 
Harketa are affected by conaumer taatea^ Price affecta conaunera* cholcaa^ 
Quality affecta conauoiera' cholcea. 

Annotated by Helen Steward^ 484*1404 



Family Financial Manaftenent. John G. Kenan and ao^art Flneh« Giacinnati: South 
Weatem FubUafaing Company^ 1970» 

Junior and Senior High School 

SPSCIFIG (XHTIBins * An envelope containing: 1. Ttaniuctiona end buainaaa papers * 
for learning how to budget the family lneoM> 2» Record bo6k - of receipts and 
payaenta^ 3. Ftlea * for recelpta^ 4» Checkbook * for learning to write cbecka^ 
3. Manual * for teacher reference to aolutiona of probleaw* 

SGOG^TIOK^iL OBJSCTIVBS * 1» To have atudenta demonstrate an amnnaaa of wliete 
the family flnanoea an apent« 2» lb have atudenta gain experience in alloca- 
ting the family financea* 

EOONQMIG CONCSPTS * 1» A family budget maat be planned after atudylng the 
financial facta« 2» the famil/ must canfully demlop its pUn for spendlne 
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and Mvlng to avoid spendli^ man than Its trnvm, 3. fmAlf ncovd kwpli« 
iwolvea the day-to-*day recoirdlns of cftMlptY and ptyiaanta to that actual 
anotmta can be conpirad with that bu4get» 

Annotated by Nancy L. Ittlllans^ 636-5126 



financing a Haw Partnarahln, New Yorfci J, Penney Co., Inb,, $2.00 (also 
available on loan). 

Senior High School 

SFBCIFIC COniSHTS * 1» Indivlduel plannlns aheeta - Tour locooe. Bow will you 
S|pend Xtl, 2. ^nulatlon &mt - Using values and soals of Couple in deciding 
aoney Mnagenent, 3. Four case studies are used as a bASls for problett-nlvit« 
experiences. 

SIXICAkTZOHAL OBJBCTXVBS - 1» 1!b help young people understand the need for 
leamli^ money iBanagement, 2» Application of noney nanesement in problem- 
solving situations. 

ECOIKMXC OOKCBPrS * 1. A couple must consider their means when selecting a 
new borne, 2, Difference between gross income and '*take home** pay^ 3* Living 
costs very depending on conminlty. 

Annoteted by S. Kay Krueger, 881-8937 



InalRht Into Gotiaumarian ■> mderstandina Advertising. New York: J. C, Penney 
Co.. 1973. 

Junior end Senior High School 

SPECIFIC COtnENTS - Section I « TJbct does advertising mean co you?. II - Ibke 
a look at advertising. Ill - IiAroduction of a product inco the marketplace. 
IV - Advertising codes and guldellnas. V - IJhat should consumers know about 
current advertising issues?. VI -* Bibllogra^y^ VU - Scripts for radio or 
TV presentations. 

3i:VCATmiAL OEJUCnvZS - To acquaint students with advertising techniques. 
SOONOKIC COtOPTS - advertising techniques. Product in the market. 

Aiir^tatod by 0* Hunter. 224-8037 



In surance, rjeshlngton. DC: Changing Times Bduc. Service. $62.30. 

JuMor and Si^lor Hlsh School 

SPECIFIC CONTENTS - T^'» kit contains four exciting multimedia learning units. 
Inclu/Ung student reading booklets, case study books^ recordititg. color trans- 
fSL^fiUitec, sluAilatjon student activity book, bulletin board project, 

reading ^L^td resource:^ It&t end teachlnB guide. 

EDUCATIOKAL 0BJECTIV3S 1. Suable the students to gain umterstandlng of all 
tyj^s of Insurance, co be able to define their goals snd eicpectatlons involving 
ineurunc^ to sharpen their skills ss inewance consumers» .2. T^ enable the 
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e2. 

students to gsln uoderstsndlcie of the thsory o£ InsunoM In s loglcsl sn4 
fitrslght-^forwrd maiukftr. 

BOmOMIC COHOSFTS - 7h* Ixmy concepts sn consuner's reiponslbllltles for 
plannliis to make the future secure end the shsring of risk* Includes life 
Iniunnce^ Mdlcal Insurmnce^ property dimage sod llsblllty Insurance. 

AnnoUted by Terry Kardell 



Learning Activity FackotOt (various suthors)> Ihilted 6rsphlcs> Inc., 1975. 
Senior Hlsb School 

SP3CIFIC CCailBNTS - Each packet contains loose leaf Instruction sheets ss 
well ss sn Introductory sheets list of objectives^ contents^ pre*test« post-- 
testf teacher n&oual. Subjecta ate as follovs: 1. Housing * William Johnston, 
2. BudgetluG - Joanne FriDavera^ 3. Financing and Insuring s car * Diane 
McDonald^ 4. Credit - Diane McDonald^ 5. Inflation and recoaalon - William 
Johnston^ 6. Who's getting your nonsy - Betty Sullivan* 7. Oonsutner contrscts * 
Hllllaffl^^ohnston^ 8. Fersonal checking accounta " Betty Sullivan. 

EDUCATIONAL 0BJ3CXIVBS - To help students tosfards an understanding of factors 
Involved In using monay to purchase the goods snd services they need. 

ZOGHCHIC OOMCCFTS * 1. CerUin considerations are Involved In uklng luAae 
declalons about the use of money to purchase gooda and eervlcea nssded* 2. 
One needs to be abls to Identify eourees of Infonaatlon In order to make wise 
decialons about spending money. 

AnnoUted by Nancy L. Hllliama> 636-5126 



The KarketPlacff . fbshington^ DC: Changing Timea ildue. Service^ $42.50. 
Junior and Senior High School 

SF2CIFIC OOKTBNTS - Iha kit contains three multtmedis units* including trans- 
parency masters; bulletin board projects; Independent sctlvitlss booklet* 
case atucfy book; recording^ simulation game; reading and reaourees list snd 
teaching guide. 

SDOCATIONaL OBJBCTIVSS * 1. To help the student thltdc Independently and make 
wise consumer cholcea^ 2. To make the student a wise snd careful shopper^ 
3. Tb help develop lioportant skills of fact-finding* independent Inquiry and 
critical thinking. 

BOQMChIC QOeCEFTS * The key concepta are affective functioning in the market^ 
place: how to use advertising; how to svold gyps and fteudaf how to read and 
ucMlerstand guaranteeai wmntiea snd general product information. 

Annotated by Terry Kardell 
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63. 

MoMY ^lanaaeaentj lAahlngton^ DC: Jhtnglog llmea ^uc* Servlc«« $22, SO* 



Junior and Senior EUgh School 

SeZGXfXG QCmTZmS ^ The kit contains five multimdla learnlpg unlts« Including 
wall charts; role-play altuatlona; alnulatlon gMie; tmnaparencles; trans-- 
parency masters; readlqg and resources list; student actlviss booklets and 
teaching guide. 

EDUCATiaiAL OBJECTIVES - 1* To lead studeMS to a valuable understanding of 
earning^ spendins* bommlngi saving end budgetlc^t 2. To help students develop 
the pmctlcal ekills they need In handling money every day^ 3. To help the 
student think IndependeiAly and loake viae <u>nsumer choices. 

SGCNOIjIIC QQNCBFIS ** The key <u>ncept« are alternatives and problems in earning^ 
spendiogf borrowing^ savipg and budgeting ooney^ simulate real^llfe experience 
that will prepare the student for the decisions-making role of a consuner. 

Annotated by Terry Kardell 



A Reeouyce Kit for Teaghi »g t^nnai wuBr aducation (Example of one of the unlts)> 
Editors Fark« MD: Changing Times iSducatloU Service^ 1970. 

Junior and Smiior High School 

SPECIFIC COHTBNTS * 3ar^n^ Uhit * Facts and forma^ Eoployment^ charts 
Booklet^ Cartoon cards^ Beadings and resource llst« Budget Unit * 3 role 
playing situations^ Booklet^ 6 transparencies « 4 student activities^ Budgeting 
game> Readlnge and resource llst« pending Unit 3 role playlQg situations^ 
Coii^latntgaGie« Booklet^ 8 student activities^ Bulletin board, Motivators^ 
Reading and resource llst« SorrpwtnR Unit ^ Self rate charts^ Credit^ Wall 
charts 4 transparencies^ Booklet^ readings and resource list. 

EDUCATIONS OBJECIIVSS - To aid the student in learning about the Job market^ 
To Instruct the student in f illir^g out forms^ To help the student in thinking 
about his Job choice and planning his entry into the Job market^ To help the 
8i'siio:^nt become a more o^etent satisfied <u>nsuner« Td aid the student in 
learning the results of Ms decisions as a consumer^ To help the student 
in learning to understand th« principles of borrowing* 

ECONOHIC OONCEFTS * Earning Utalt Freedom of choice^ itelatlonshlp of indi- 
vidual Income to GSB, Price of labor depends upon demand^ sex> age« color^ 
e^'jo^^.Iou i;3^e of Jobf Ifoney income^ Real income^ S pending Uhly - Oppor* 
tunlty costf Fixed costs^ Variable <u>ats« Freedom of choice^ Money lQcoiiie« 
Heal income^ Budget Unit * Income expenditure^ Private and public consumer 
interests^ Freedom of choice^ Budget Unit * Consumer decisioas^ Opportunity 
cofit^f etc* 

/ir \: l aUn S^-^^rd, 484-1404 
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84. 

SUdft Tour Through a Suparntrfat. SdM Jotdahl* St. Fftul: (talv of Mtniu 
Agrlculturftl Sxtatulon Div.« 1971« $1.75 rental fee. 

Junior and Senior High School 

SBZCtBlC OOHTBIfTS * Set ehowa a youog feally ahopplns for food and the fectore 
Involved with mklne aoney buy the noet. U points out things to mtcb for 
to be s good shopper. .The qrllabus contains research as It ptrtalns to the 
marketing of food or consumr habits In buying. Scononlc^ psychologic and 
social sspects of decision tDsfcins and trinvdng food costs are the major 
emphasis. 

SDUCaTIQIUiL OBJSCnVBS - Student Klll...recognlM methods used to sell goods 
(and services) Including advertising! proDotlone^ sales and buying Incentives 
such as trading staiq»s« coupons and salenanshlp at point of purchase. 

SOQNQMIC 0C9HCBFTS * Adv^r^iging can perform bemf Iclal services by imiklng 
consumers avere of products^ thus bringing about mass markets and allovlng 
producers to take advantage of mess production techniques. 

Annotated by Bev 01son« 298-4801 



Stopping Leaks In Family Sounding, u^m. allce Stewart, St. Paul: The 3M 
Company « 1969. 

Senior High School 

SPBCIFXC CONXEHTS Series of transparency maaters concerned with methods a 
family uses to control Its spendli^. 

EDUakTIOK^L OBJSCriVIIS 1. Plan carefully before spending^ 2. Manage money 
wisely In dally living^ 3. Prevent loss of money due to poor spandlng prmctlces. 

SCDiaoiilG OOHCBPTS - Families may lose money by not spending to best advantage. 

(3H has an excellent series of transparency maeters which can be adapted for 
use In conauner ed« Sxampls: Oollar^stretching Practices^ and Svaluatlng 
Advertising). 

Annotated by J. Kay Krueger, 881-0937 



Teaching Consumer Sducatlon, l«ishlngton« 00: Chai.^iog Times Bduc* Service^ 
1970« spprox* $50.00. 

Senior High School 

SPSCIFIC OQfrTlSNTS Thete are five unite containing resourcss In the following 
areaa: spending^ earning^ borrowing^ saving* budgeting. Bach unit contains 
some or all of the following: pamphlets^ games* transparency orlglmls^ 
reading and resource llsts« student activities flle« tole-playlng situations* 
charts^ quest lonnalres^ cartoons^ »nd teaching guides. 

SCUGATIOHA.L 09JIICIIVIIS * This »source kit is Intended to provide "strong^ 
stlttulatlns guidelines that still help s teacher to 'do her own thing' well." 
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as. 

Then Is some eo^basl* on Individual ^tudy and atudviit m1£ "direction In actl* 
vltlea^ and one. objective le to help etudente think Independently end nake 
Infotmed cholcee. 

SCQNOHIC CCMCZtTS * Skllle and teeponelMlltlee recjulred of prospective 
Morkere^ ekllle and declelon-wklns recjulred of coneuaere> bcneflte and coete 
of uelog credit^ altematlvce of ueli^ or preeervitiQ money and other reeources> 
varlablee Involved In ooney nanagieiiient. 

AnnoUted by Peggy Undlof « 774-8771 



Today'e Coneuwer Facet VUlue Isfluea. J. C. Penney Company, 1974. 
Senior High School 

SPSCIFIC OOKTSNTS - ;.n audio tape explotee coneuoMir dedelone from a valuee 
approach. 

EIXIGATIQliVL OBJSCTXVES ^ To have etudente look at conauner laauea and to help 
thfiffl determine what'a In^ortant to theiuelvea aa Indlvlduala and to aoclety. 

EOOHOMIC CONCEPTS * Valuea Influence the conamer dedalona one oakea 

Annotated by Hancy L. Williams^ 636^5126 



VlsMal tlagtera on Money^ lnfUtloni^n<Lthe Fe^ral Raaergfe^ Portlandi HE: 
^Ich Publlahera» 1973« free« author Stephen Lovell. 

Senior High School 

SPECIFIC OOirnniTS - 50 visual raaatera on tnoney^ Inflation and the Federal 
R&Gerve syatest with a acrlpt Included which describee each iDaeter that Is 
In the kit. 

E!:Tia\TIOMAL OBJECTIVES * Ehowledge and underacandlns of noney^ Inflation^ 

ai^ . Lhe Fed. 

ECOL'IOMIC OOtlSEPXS - 1. importance and functions of norey^ 2. Inflation (demand 
pull And coat push}^ 3. role of Fed In economy. 

Ap^'^*:^Jtnd by Joe Hutton^ 831-8310 
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Saetlon 8; SpMfctn And XcnxtM 

jMtlfleatlon of tht Profit hotlw, &u«« Bftw^rdn«r, i^ogsa Ent<rpri«e«, 
1410 mtmon PUm« hpl«.« HH 339-5082. 

Senior High School 

8ugg*«tBd by T. B«rs«trom« 881*^5891 



Micro WiVft Ov€D>; SrigctlM. thinfl mod Taa tlna Safety. Antlionj Ackftxmn^ 
£urMu of Healthy City of St. Paul« 227-7741> fr««. 

Junior and Senior Rlgh School 

SPSdFIG OOKTBtrES * Tlpi In the eelcctlon and uee of the micro mve oven. 
Testing of the safe uee of the ovem« 

EIAKIVT33QHAL OBJBCTIVBS - How to eelect a vlcro mve oven. How to uee a tnicro 
nave oven. The Inportanee of teitlng the oven for eafe uee. The eafe and 
correct use of equipmnt In the oven. 

Suggested by Sharon VreeiKin« 454*8483 



Plant tour of products ttanufectured at Control Deta« Including neir disc packs« 
iDeiDory bank and check-out iystem^ Nency Gellhaus^ Control Oita Mf g. Plenty 
7801 Ooe^uter Ave.« Minneapolis^ ViN 55435^ 830-5960^ transportation costs to 
and fiDB bldg. 

Senior High School 

SIECIFIC OOMTSHTS - This tour will be arranged for a msclmv (absolute) of 30 
fit:udencs« 14 and older. It can be teservisd by calling Ms. Gellhaue who will 
tr/ to glV'^ you the tine you request. The tour takes about 45 ttlnutea. This 
t . zjill show the nanufactuve and assembly of one of the discs as currently 
u^Hi\ in computer prograoming. The memory behfc will be demonstrated and their 
cI^^ck*out system will be explained. 

EUUG^TIOHU. OBJECnVBS - Xncreasing Importance of the computer will be demonstrate 
The increasing technology of the computer vlll be described. 

^oa;0£iiC oy^K^FTS * The fact that industry is alweys looking for new markets 
and a my to L^xlralae their profits. 

S;*rr:-i^'ted by Fct;Hne Koenis^ 739-7797 
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Information about dairy pioductt^ Janet UetMn^ Joan Larcon or otbera dftp«tidlQs 
on Mbject or aga level of the group^ Dairy CDuncll^ 2353 Klc«« St. Baul« W» 
483-26l5» frea. 

Junior an4 Senior High School 

SP2CS7IJ OOrHENTS * Content to meet the needs of the Individual s:coup. 
Suggeated by Sharon VbHuMn^ 454^^5433 



Banking Infomation^ l^tichael Pouliot^ Vice ifrealdent^Ckahier of Baatam 
Heighta State Aaafc> St. Paul. 

Junior and Senior High School 

SPECIFIC COfimiTS - Any banking aapect dealrcd. (Probably only available for 
acboola near Baatem Heights - St. Paul). 

30|}QVTiai:^L OEIBCTIVBS * To faniliarize atudenta irlth what coowrclal batOca 
have to offer aa mil aa create good public relationa with the comnunit^. 

Stiggeated by T« Gunderaon^ 739-3637 

^nrrr^nn *nd Product Uability, various apeakera^ H. B. Fuller Coapaqy> 
St. Paul* HH 645-340l« 

Senior High School 

SPECIFIC (SOtTTBHTS * Cdnauaeriooi and product liability. 

SDUa\TI(XI^ QBJBCXIVBS * To underatand the liability conpanlea have for 
producta* to underatand how bualneaa seea conauoers. 

Suggeated by T. Bergatrom* G8l<^539l 



The Conataner Impact o n Businaas.^ Will the BufliDeas Uflten to JonauMra. Ooria 
Pooton* General Hills* 9200 ^Jiyaata Blvd.* >^la«* HH« S40-4294. 

Senior High School 

SPBCIFIC COl^TStm * The conauoer iiq»act on busineaa* will the bualneaa llaten 
to conauners. 

BDUO^TimiL OBJBCTIVBS * Uhderatand tha power of the coMiaaer. 
Suggeated by T« Bergatrcaa* 881*5091 
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88, 

Genarml hlUi GontiiMr Center^ hinneapolls 5S440« BArbarm Bftst« Fimld Rapn- 
MnUtlve And DlAtltlan^ 540«242&« (wny subjActs^ lilted belw uad«r content}^ 

Junior and Senior High School 

SF3CIF1C COSST3ST - 1. Quaitloni People Aifc - a dlacuaalon of current conawer 
concern* and aolutlona^ 2, The Changing %rld of Betty Crocker - a conawer'a 
eye view of General Mllla* and the Batty Crocker Kltchena' conaumer aervlcea» 
3. Today*a vftnen - Out of the Supemarket Into the Itiarketplace * her new 
Identity and Importance as Amrica*a nunber one coniUDer. 

SDUCATIQH^ 0B7SCTIVISS -> Food end conawer problraa In the food Industry and 
Ita relation to the economy* itoown and their rolea aa conaunera and In the 
marketplace* 

SOONOHIC ^ The i&arfcetplaoe and Its relation to food prlcea and the 

consumer* The conauoier of food products and their relation to the inarketplace* 

Susgasted by Sharon Vreeman^ 454-8483 



Hoerner-^ldorf Corporation^ 2250 Uabasha. Ave«« St*Faul« 645-0131> Kr, 
Milton Knollf contact person^ free* Junior and Senior High School 

SF2CIFI0 QOtlTEUT * Sooa of the apeech tltlea are: Paper recycling^ Environ- 
mental pollution^ IJoodland aanaseaent* There ere two panphleta which will 
be given out with two of the talfca* One on recycllns and one on woodland 
manaseMnt * 

EDUC^iTI(%L\L 0BJ2CTIVES - To teach the absolute neceaalty of conservlpg and 
preaervlng our way of life* 

Er?^'CHIC COIluSPTS - You cannot create inor^s of e wom-out« used-up resource, 
Fcitlutlon and conservation affecta everyone rich« poor« youns ^nd old* 

S' :- vted by Pauline Kbenlg, 739-7797 



Th; Cotq>any^ St. Faul« hr. Kostka^ speakers coordinator^ 733-1834^ frea« 
speakers available In many subjects depending on Interests* 

Jir^^c^ iKvA Sr^nior High S&hool. 

S?2CIFX0 ;0l^::r;;3 - Sdoe of the topics suggested were: (I£ there Is a specific 
requf^st call f=ir.d ^nk - perhaps there la a speaker In the field}* Health 
Or^ '^C'^ic.n, Sclencea^ Basic ChMiistry« tiarkets - Trani^ortstlon« Educa- 

tX:*^ * * \'^r'.rri') f rcjectors^ tranaparenclea^ Graphlca* The apeakera would oake 
a t,o <ry c.^'hocL ov should there be a desire to travel to 3ti just for 

ti;. . ;^Vlo iv'^ak there* 

EI'. V r:'/li^ ^jOTiSaxXv*:, - Infonaatlon ahared by the na^y "experts" In and out 
cf ' Helc:^ \\ to Inform about the producta nade by >i and abow 

ay-y ir.r,.: cl Uh. rv,. 

?:>:;a**'*i:ii<l i>y P^ul^ne Koenlg, 739-7797 
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Hortham States Pomr Co*«.414 NlcolUt Kall> 6«rrx ftford^ 33&-6691« wtll 
•pMk on All e^iiarftl bu»lnfttt toplca* 

Suggested by T* Bbrgstno^ 881-5891 Senior High School 



pMVtty Conpanar^ 730 2nd An* So*« l^l»*« HN« Jtob«rt ^nn« 370**7582« wtll speak 
about world food problou* 

Senior Rlsb School 

Suggeated by T* Bargtftroin> 881*5891 



?lp*r« Jaffray and Hopwod> Inc*> Hpla*« HN« Mr* Woodrow Johnaon^ 371-6160 
will apeak about atocka^ bonda^ and aittual funda* 

Senior High School 

SFBCIFIC OOKTBNTS * A look at the atock narloat and how It worka* iilao« the ua« 
of coooon atockf preferred atock and bonda* 

EmiCATIOeUL CSJECims - To aid the atudenta In acquiring knowledge about the 
atock ttarket and how It can affect them peraontlly* 

BOQNOHIC OOHCSFTS - Hdw Inmatoents work and how prlcaa fluctuate* 

Suggested by K« Gauatad> 459*5176 



Toro Co*« 8111 lomdala ^lye* So*^ Mpla*> HH^ Robert Gibson^ 888*8d01 will 
apeak about International liartetlng* 

Senior High School 

Suggeated by T* Ber:sstroift« 8B1-5891 



\KCD RadlOf ^%»la*« HI> Bradley Johnaon^ account executive^ 332-1202^ will apeak 
ab^ut advertising^ free« 

Senior High School 

SFECIPIC C0NISH7S - the affect of advertlalng on the conauaer* The ratings 
of advertisers* 

EDVCATIDIUL OBJBCnvsS * 1* aid the atudenta In becoming Aware of the Impact 
of advertising^ 2« lb uwleracand the role It plays in the oarketplace* 

ECONOMIC OONCEFTS Advertising la economic variable affecting supply and 
denand* 

St^gaated by lU Gaustad> 459<*5176 
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Afoerican National Bonk and Trust Gon^ny^ St. Paul« MN« contact person Mra« 
Donna Ueeden^ length of tour * one hour« group size - 30. 

Junior and Senior Hish School 

SFBCIFIG 0QHIENT3 " Cdcf^lete tour of banking facilities Including Data Pro* 
cesilns area* 

BDUCA.TXOKAL OBJECTXVBS * iSxparlence of seeing how a nodem banking facility 
operates^ with all Its ccittplexltles. 

EOpNGMIC COHCSFTS « Money and Credit and the inqporunt part It plays In our 
ecoDioa^* 

Suggested by EllSHorth^ 699*4134 



Gould Inc« (Automotive battery division)^ St* Paul« MN« contact Leo HcMahon^ 
length of tour * 45 mln«« group size * 40« 

Junior and Senior High School 

SPECIFIC CQHI^TS * Hoir a battery Is loanufactured* Baw materials used in 
construction of the batteries* Barts casting * lead and antioony. Initial 
charging of the battery and shipping* 

ZDUCATiaiiUi OBJECTIVES * Awareness of all the process that goes Into making 
a finished product* 

EOONCHIC COnCBFTS - Production and Hanufacturing* 
Suggested by Ellsworth^ 699*4134 



Liberty State Bank> St« Paul« MN« contact person^ Craig Hatbles^ length of 
tour * one hour« group slse * 30. 

Junior and Senior High School 

SPECIFIC COMIEltTS * Visit various departsients of a commercial bank to learn 
about the services offered* A class discussion will follow Including an 
explanation of the Federal Keserve Syeteou 

EDUCATIONAL OBJECTIVES * Learning what services a coraaercial badt has to offe 

EOGNOHIC OQHCEFTS * Money and Credit and the linportant part It plays In our 
EconoiDy. 

Suggested by Ellswrth^ 6$9"4134 
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